FOR ALL YOUNG STOCK 


There’s a big difference in profit when you sell Blatchford’s Pellets. 


The benefits of this modern milk replacer to all young animals—calves, 


pigs, colts, lambs, goats and rabbits, are known by feeders everywhere. 
They count on Blatchford’s Pellets for per- eas = 
formance . . . to promote rapid healthy de- 
velopment, extra finish and top profit. That’s 
why they’re a “‘best seller’? with dealers from 
coast to coast. In steady demand because they 


show results for your feeders. .. . Bring steady 


year ’round profit for you, built on lasting 


customer satisfaction. 


Slatehford's 
NUTRI-TABS 
- + + Formula built for 
profitable results . 


vide needed pe 

Or Ss | Vitamins A, D and Niacin 

to help prevent and con- 

SCOurs. Can be stored 
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EQUIPMENT ...SATISFIES 


Dry Feed Mixer 


Here is the greatest value your money 
can buy in a dry feed mixer. Planetary 
gear drive saves power costs and an 
exclusive spiral flight supplements the 
work of ribbon agitators, to give the best 
mixing job you could ever want. 


Write for complete details on this per- 
fect mixer. 


Unit 
Molasses Feed Mixer 


This Strong-Scott Molasses Feed Mixer 
has a patented molasses injection control 
not to be found in any other mixer. The 
molasses feed is correspondingly better 
and so are the prices you get for it. 


Write for details on this roller bearing 
equipped and all-steel frame unit. 


Come to us for 
SPOUTING- 


all kinds, standard or special 


ELEVATOR HEADS & BOOTS 
Wood, Iron or Steel 


BELTING- 
all kinds 


Pneumatic 


Attrition Mill 


Feed is elevated by means 
of grinding motors without 
reduction in grinding capac- 
ity. Feed is cool, when 

, sacked. Helps to avoid fires 


and explosions. Can be installed in a location 
more convenient to the operator. 


Write for complete details on this unit that lowers 
costs and saves on insurance. 


Everything Jor Every Mill, Elevator 


and Feed Plant 
he Strong -Scott Mfg Co. 
font. Minnea Minn. 


Branch Office: Great Falls, 
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Representatives 


Box 126, Telephone 698 


411 E. Howard St., Telephone 2549 


FRED H. CHASE, OSHKOSH, WIS. 


J. H. HARDERS, WINONA, MINN. 
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This year, help your customers get thrifty hogs to 
a _~. market faster... help yourself to bigger feed profits. 

b And OCCIDENT HOG SUPPLEMENT can help you 
do it. You can sell it with confidence. That’s because 
it’s a balanced ration of blended proteins, essential 
minerals, necessary vitamins. And as a properly bal- 
anced feed, OCCIDENT HOG SUPPLEMENT helps hogs make the best use 
of farm grains so that they put on gains economically and quickly. 

Of course, good management goes hand in hand with the kind of good 
feeding that gets hogs ready for market in six months. So you'll also want-—~ 
to point out the helpful management suggestions in OCCIDENT’S picture 
booklet, FOTO FEEDING for HOGS. 

Yes, with OCCIDENT’S HOG SUPPLEMENT, and the booklet, FOTO 
FEEDING for HOGS, you have two sure-fire ways to help your customers 
‘push ’em fast and bard ... and to help yourself to more profits. 


oop FEED BUSINESS 1s NO ACCIDENT -IT's 


FEEDS For LIVESTOCK and POULTRY 


- RUSSELL-MILLER MILLING CO. - MINNEAPOLIS 1, MINN. and EAST ST. LOUIS, ILL. 
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WE'RE SHOUTING FROM THE ROOF-TOPS 


Special training and assistance from our poultry 
department, which includes the Eames Institute of 
Poultry Technology. 

Veterinary advisory service. , 


Advertising helps and advice, prepared especially for \ 
each individual manufacturer of Ultra-Lifed Feeds 
by our advertisers’ service department. 


Plus many other services too numerous to mention. 
All these services are rendered at no extra charge to 
franchised manufacturers of Ultra-Lifed Feeds. 
Ultra-Life Laboratories have helped tremendously 
in this shift of emphasis. we have streamlined ners their switch to the use of Ultra-Life Livestock Con- 
Uliza-Life in pouliry service work centrate and Ultra-Life Poultry Concentrate as ingre 
and culling. We have developed and expanded our dients of all their formula feeds. You owe it to yourse!! 
livestock schools. to get the facts about Ultra-Life products and service. 
We also offer manufacturers of Ultra-Lifed Feeds 
other outstanding helps to success. These include: Mail Coupon Today 
Assistance of our specialists in nutritional formula 
service. 
Special chemical and biological laboratory service. 


Advice and on-the-spot help from our special depart- : 
are : for helping me serve my customers better. 
livestock nutritionsl work and problems. Please send me full information about Ultra- 


| 
| 
| 
Life Eamesway Poultry Inspection Service. 
| 


Seiisiets changes have taken place in the feed 

industry. Today, successful feed manufacturers are 
learning in the school of experience that whoever offers 
most in customer service is most likely to succeed. 


Hundreds of manufacturers of Ultra-Lifed Feeds in 
all parts of the country are today doing more busi- 
ness, more profitably than ever before because they 
took our advice and began placing their major efforts 
on service to their customers. 


ULTRA-LIFE LABORATORIES, INC. 
East St. Louis, Ill. 
Please send me full information about your plan ‘a 


Please send me enrollment blank for next ia 
Eamesway School. 


» EAST ST. LOUIS, ILL. 
Num Stat 


eé6e THE FEED BAG — June, 1947 


. 
s 
\ N 
ha SS SS 
7 \ \ \N ~ Ss 


Your Feed Bags do Double Work 


WHEN THEY’RE STYLED IN BEMILIN PRINTS 


Demand for double-purpose dress-print bags began sweep- 
ing the country years ago. It’s bigger than ever now. Take 
advantage of this demand by packing your feed in Bemis 
Bemilin Bags. 


Thus you get the benefit of exclusive patterns created by 
noted New York designers... patterns with a flair women 
prefer. There’s a wide variety... different, desirable pat- 
terns usually found only in high-priced, exclusive garments. 


The Bemis Band-Label, printed with rich, colorful inks, keeps 
your brand highly visible for all-round identification. Yet the 
pasted label is easily removed by soaking in water. For extra 
sales power, pack your feed in Bemilin Bags. 


BEMIS BRO. BAG CO. 


Baltimore Boise Boston Buffalo Mobile * Minneapolis « Pittsburgh 
Brooklyn Charlotte Indianapolis A. Norfolk * New Orleans Peoria 


Chicago Denver East Pepperell SEMIS Orlando Oklahoma City « Salina 

Detroit * Houston * New York City | BAG St. Louis * St. Helens, Ore, + Seattle 

Kansas City « Los Angeles » Omaha 4 Compan Salt Lake City * San Francisco 
Louisville Memphis Wichita * Wilmington, Calif. 
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Tre most economical feed, according to many authorities, is what farmers raise 
themselves . . . provided, of course, that it’s adequately supplemented. By adequate, 
we mean that the concentrate used contains all the vitamins, minerals and proteins in 
their proper balance—like Hubbard’s Sunshine Concentrate. 

You render a profitable service to your farmer customers when you take their load 
of grain and custom-mix it into a load of feed, using the approved Hubbard formulas. 
For those feeders who do not raise enough grain, the alternative is to sell them some 
of Your Own Brand of feed, made the Hubbard Sunshine Way, and using grain that 
you buy locally. 

The future of both of us—manufacturer and dealer—is all wrapped up in what is 
best for the farmer. This.sound plan of using local grain is, after all, the most economi- 
cal way of doing the job. For an analysis of how this would work in your community, 
write for complete information about the Hubbard program. 


Milling Co. 


MANKATO, MINA. 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 
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What every bride shouldn* know: 


Waar it feels like to be poor... 


What it feels like when your first-born needs an 
expensive doctor—and you can’t afford it... 


What it’s like wanting a home of your own... 
and never quite getting it... 


What it’s like having your kids grow up not 
knowing whether they'll ever get to college... 


What it’s like to see your friends able to travel 
abroad—but never you... 


What it’s like to have to keep telling yourself, 
“He may not have money, but he’s my Joe.” 


There is no cure-all for all these things. 


But the closest thing to it for most of us is some- 
thing so simple you almost forget it’s there. 


Save the easy, automatic way. ..with U.S. Savings Bonds 


It is the Payroll Savings Plan. Or—for people 
not on payrolls—the new Bond-a-Month Plan at 
your bank. 


Each is a plan for buying U.S. Savings Bonds 
automatically. 


Either one of these plans helps you—as does no 
other system we know of—to save money regularly, 
automatically, and surely, for the things you want. 


So if you’re a newlywed or know one, here’s a 
bit of friendly advice to take or give: 


Get on the Payroll Savings Plan where you 
work or the Bond-a-Month Plan where you bank. 


It’s one of the finest things you can do to start 
married life right. 


Contributed by this magazine 


in co-operation with the Magazine Publishers of America as a public service. 
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DOES IT...Every Time 


More and more feed manufacturers have learned to count on 
A RAY EWING MIX because actual use has proved it's the 
way to build better feeds at lower cost.... Feeds that bring a 
steady profit for your customers. ... Feeds that put you out in 
front of competition. For quality—for economy-—for steady 
profit—A RAY EWING MIX does it... Every Time. Write today 
for information on how to make feeds to meet keen competition. 


Ray Ewing is the author 
of the new 1947 textbook 
(1400 pages) 


PRODUCTS 


€ 
THE NAME 


COMPANY 


"PASADENA 5, CALIFORNIA 
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RUFFAGE + NUTRIENTS + KNOWN VITAMINS = GOOD FEED 


CORN 


RIED 
PROVIDES: 


SOLUBLES P 
Carbohydrates 
e Protein 
Fat 
e Thiamin 
e Riboflavin 
@ Niacin 
* Pantothenic Acid 
@ Choline 
@ Biotin 
Pyridoxin 
Folic Acid 
valuable 


HE plentiful supply of the all-important 
_ B-G Complex group... and, in 
addition, the rich protein and carbohydrate 
content...are in themselves sufficient 
reason for preferring Distillers Dried Corn 
Solubles to other supplements. Add to this 
the value of the “Unknown” factors, as yet 
unidentified, but revealed by experimental 
feeding, and you have the ingredient no feed 
man can afford to ignore. 


The country’s largest independent distillery 


‘with a 77-year reputation for UNIFORMITY 


now assures you a constant source for your 


supply of dried corn solubles of unvarying quality. 


Decide now to build your formula around a proved supplement of 
carefully controlled color, moisture content, fiber content, and 


nutritional values. 


The answer is 
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FRANKE GRAIN CO. 


ESTABLISHED 1098 For ast. Accurate Packagin:; 
of Small Bags to 50 lbs... 


Jobbers of ... Individuals with a few laying hens, folks 
raising small numbers of chicks, rabbit 


Wheat @nan raisers and pigeon fanciers all create 
Wheat Middlinga a substantial demand for feed in small 
amounts. Packaging is best handled in 

Rye “Midatings paper bags with high speed EXACT 

Malt Sprouta WEIGHT Scales especially designed 

for this job. The scale (illustrated) 

Brewers Gnaina works anywhere, floor or low bench 


Liraced Weal . has top reading 

dial, easy to see from 

Soybean Meat any angle . . . dust 
Oatfud covers to protect the 


weights, It's the best 
scale in the industry 
for small packaging. 


GRAIN AND STOCK EXCHANGE Write for full details! 


M | LWAU K F E “Sales and Service tt Coast to Coast” 


THE EXACT WEIGHT SCALE CO. 


701 W. Fifth Avenue Columbus 8, Ohio 
Dept. A9, 783 Yonge St., Toronto 5, Canada 


THE TRUTH 


la rge savings @ More and more feed mixers are using 


REX Wheat Germ Oil in breeding 
IN MAKING CUT CORN 


rations. 
Top quality ‘steelcut—th ttracti di f ? 
uniformly © More and more breeders are using 
aspirated ... These supertype, terbuilt outfit of e ° 
power, labor—and corn. REX Wheat Ger m Oil in breeding 
pendable for all use . . . Several sizes, capacity 1300 
to 3000 pounds salable product, hourly. live stock. 
@ More and more Veterinarians are 
mi &)— recommending REX Wheat Germ Oil 
- in correcting breeding disorders. 
egolder @ Year after year, after year the TRUTH 
‘All-in-One* is being proved by experience. 
Systems 


_ Any feed mixer desiring to make a trial 

es f REX Wheat Germ Oil in a co 
experiment can have sufficier 

out charge, for such a test. 


Ask for catalog B-167 


S. HOWES CO.., INC., 
Silver Creek, N. Y. Vio Bin Corporation 


Monticello, Hlinois 
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AL-STAR FEATURES 


A BUILT-IN CRUSHER-FEEDER 

BUILT-IN MAGNET 

A CHANGE SCREENS WITHOUT STOPPING 
A DIRECT DRIVE SLOW SPEED MOTOR 
BRYANT’S EXCLUSIVE 2-FAN SUCTION 
mt ELECTRIC WELDED STEEL BASE 

Mt MADE IN SEVERAL SIZES 


SN 
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uniformity! Increased capacity! 
Increased grinding_profits! Bryant ham- 
mermill’s amazing 2-FAN DESIGN has 
accomplished this goal. This outstand- 
ing 2-FAN development guarantees 
sufficient uniform air flow through the 


entire width of the screen and grinds to 


your most exacting needs. Write today 
for the complete story of this superior 
machine. 
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GROWING MASH + POULTRY CONCENTRATES 


Sealed in by Arcady’s exclusive 4-Step Emulsifying 
Process, the Condensed Milk Byproducts and Vitamin 
Oils in Arcady Poultry Feeds are protected from 
deterioration by a milk-molasses film and uniformly 
blended through the mashes. Arcady Emulsified 
Mashes balance deficient summer rations with natural 
uncooked milk-proteins and vitamins nature-dried, 
stable and full strength. 


4. BLENDED 


Hold poultry feed volume through the summer by pushing Emulsified 
Arcady Growing Mash and Arcady Poultry Concentrates. Write for details 
Emulsified Process, posters, mailing pieces to support summer feed sales. 


A Geed and Feeding Program 
for Euery Need 


MILLING COMPANY 
223 WEST JACKSON BOULEVARD 
CHICAGO 6, ILLINOIS 
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Poultrymen Rely Feed Industry 


Trade Must Work for Better Nutrition 


€ POULTRY nutrition is big business 
t day. As the nutritional requirements 
hive become more complex, so has the 
‘genuity and the “know-how” of the 
ced industry increased to make feeds 
aat will do the job. Consequently, 
more and more successful poultrymen 
are turning over the responsibility of 
the nutrition of their flocks to the feed 
industry. They want feeds that will 
produce results and they get them. 
Just as commercial hatching has 
largely replaced the production of 
chicks on the farm, so is the mixed 
feed industry furnishing a growing 
proportion of the feed consumed by 
chickens and turkeys. Even where 
home-grown grains can be used to 
advantage, most flocks of turkeys and 
chickens have the benefit of commer- 
cially-mixed mashes or concentrates. 


This growth of the poultry feed 
business has been made possible by the 
findings of scientists and investigators. 
Because of a simple digestive tract, 
poultry require most of the known 
vitamins. The exceptions are vitamin 
C and some of the bacterial growth 
factors. In addition, poultry are very 
sensitive to protein quality and min- 
eral deficiencies. The fact that poultry 
have a short life span and are rela- 
tively inexpensive makes them very 
adaptable to experimental diets and 
laboratory conditions. These are fac- 
tors in their growing use as experi- 
mental animals. Each finding that is 
reported is that much more informa- 
tion on their nutritional requirements. 


Today we probably know more about 


we. 


An address delivered at the annual meeting of 
the American Feed Manufacturers association 
held in Chicago, May 1-3. 
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By E. |. ROBERTSON* 
Cornell University 


the feeding of chickens than any other 
class of farm animals. 

It was chicks, you remember, that 
aided in the discovery of the different 
forms of vitamin D. Following the 
finding that ultra-violet irradiation of 
sterol gave it anti-rachitic properties, 
irradiated ergosterol, known chemical- 
ly now as calciferol, or D2, came on 
the market. This product was of vari- 
able potency for poultry. It was 
learned that one of the forms of the 
anti-rachitic vitamin in fish oils was 
vitamin Ds. While rats can use either 


Dy, or Dg, poultry cannot. Today we 


know that chicks require 7-dehydro- 
cholesterol or vitamin Dg and all vita- 
min D supplements for poultry that 
are on the market now carry the guar- 
antee of ‘their potency in A.O.A.C. 
chick units. 

Likewise, poultry solved the mystery 
of the biotin-avidin complex. A few 
years ago the egg white injury of 
chicks was studied in a number of 
laboratories. At that time it was be- 
lieved by some investigators that a 
toxic condition was being manifested 
by the injurious substance in the egg 
white. Later, as more facts came to 
light, it was found that actually a bio- 
tin deficiency was being obtained since 
the avidin in the egg white combined 
with and prevented the use of the 
biotin. By adding extra biotin, or de- 
stroying the avidin with heat, this 
deficiency could be overcome. 

More recently, much of the experi- 
mental work on folic acid, or as it is 
known now as pteroylglutamic acid, 


has been carried out with chicks. 

All these findings add up to the fact 
that more and more is becoming 
known of the nutritional requirements 
of poultry. But there are still plenty of 
frontiers in nutrition. Recent work 
has shown the growth depressing ef- 
fect of calcium level beyond 1.6 per 
cent in a starting mash. Another in- 
vestigation has shown the benefits of 
adding niacin and choline to a high 
corn ration in increasing the growth 
of broilers. 

When the National Research Coun- 
cil decided to publish the series on 
the recommended nutrient allowances 
for farm animals, the poultry report 
was the first issued, coming out in 
June, 1944 and revised November 1, 
1946. These reports are a much needed 
asset in the formulation of rations. 
They constitute a.standard or yard- 
stick, so to speak, by which to judge 
the adequacy of a particular feed. 
They must be extremely helpful to 
all feed manufacturers. 

With analysis tables of feed ingre- 
dients now available, formulation of 
rations can be done with more assur- 
ance of having a balanced diet. Here, 


_again, the National Research Council 


is planning to publish feed composi- 
tion tables and, I believe, during the 
current year is studying the composi- 
tion of corn. Until they issue a report, 
other published values will have to be 
used. 

The growth of the poultry feed 
business is a tribute to the feed in- 
dustry. Poultrymen have found that 
they can turn over the responsibility 
of having their flock well fed to the 


(Continued on page 75) 
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Cash Policy Eliminates Aspirin 


Credit Means Headaches Says Mrs. Hoyt 


@ STRAIGHT cash is the only sound 
basis on which to sell feed and farm 
supplies, according to Mrs. Carl C. 
Hoyt, who operates the Hoyt Hatch- 
ery & Feed store, Glen Ellyn, Ill. All 
sales at Mrs. Hoyt’s busy firm are for 
cash on the line, with customers shar- 
ing in the savings made possible by 
the elimination of bookkeeping and 
collection headaches. 

“Farmers appreciate a dealer who 
operates his business in a straight- 
forward manner,” Mrs. Hoyt declared. 
“When they sell eggs, milk, or other 
farm commodities they expect to be 
paid in cash. At our store the under- 
standing is the same and the farmers 
approve of it wholeheartedly.” 

Mrs. Hoyt’s husband, the late Carl 
C. Hoyt, died last fall of the same 
tragic disease that claimed the big 
baseball star, Lou Gehrig, Shortly 
afterwards her eldest son was killed 
in an automobile accident. Instead of 
allowing her deep grief to affect her 
life even more in the future, Mrs. 
Hoyt vowed to continue the business 
which her husband and she had es- 
tablished and to make a success of it. 

Customers admired Mrs. Hoyt’s 
courage and pledged their continued 
patronage. Her war veteran son, How- 
ard, who had served with the army 
in Germany, returned to civilian life 
and became her right-hand man. The 
splendid manner in which Mrs. Hoyt 
and Howard have continued Mr. 
Hoyt’s prosperous feed business is a 
credit to their thoroughness and 
determination. 

The modern one-story Hoyt Hatch- 
cry & Feed store is located at the 
southern outskirts of Glen Ellyn, in 
DuPage county, 30 miles west of 
metropolitan Chicago. Its exterior is 


HEALS 
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By BRUCE SMITH 


kept neat and bright at all times and 
brightly painted signs attract highway 
travelers approaching the store from 
the east and west. Busy Roosevelt 
road, an extension of the Chicago 
thoroughfare, links the Windy City 
with northern Illinois and provides 
plenty of potential customers for the 
Hoyts. 

The big highway signs are posted 
500 feet east and west of the Hoyt 
Hatchery & Feed store. A neat sign 
on the store front identifies it and 
another sign, with a neon border, 
illumines the broad front display win- 
dows. The neon-framed sign was fur- 
nished by the feed manufacturer 
whose products the Hoyts handle. 


Vitality feeds are featured exclu- 
sively at the Hoyt Hatchery & Feed 
store and Mrs. Hoyt is well pleased 
with the line. “Farmers in this area 
have been sold on the benefits of 
using quality formula feeds,” she ex- 
plained. “We have never done any 
custom work because we realize that 
no home mixture can do as good a job 
of building sturdy, productive poultry 
and livestock as good formula rations.” 


Monthly feed sales at the Hoyt 
Hatchery & Feed store average 100 
tons. Poultry feeds are the leading 
sellers, although a substantial volume 
of business is also done in livestock, 
pigeon, and pet rations. When baby 
chicks are sold to a customer, Mrs. 
Hoyt always recommends a complete 
feeding program for the birds, based 
on the quality feeds her store handles. 


“We plan a complete feeding pro- 
gram for the customer,” she explained. 
“This is a balanced plan which will 
enable him to obtain the maximum 
of satisfaction with the chicks he pur- 
chases.” When Mrs. Hoyt sells the 
baby chick purchaser a bag of Vitality 
starter, she always emphasizes the 
name of the formula feed so that the 
customer will remember it when he 
changes from chick rations to other 
feeds as the chicks frow. “This sys- 
tem has been very successful,” she 
stated. “Customers who find success 
with the starting mash nearly always 


SINCE the tragic deaths of her 
husband and eldest son last 
fall, Mrs. Carl C. Hoyt, shown 
above with her son Howard, 
has been doing a splendid job 
operating the Hoyt Hatchery 
& Feed store, Glen Ellyn, Ill. 


The store is shown at lower 
left. 


come back for their other feed needs.” 

Ninety per cent of the feed sold at 
the Hoyt Hatchery & Feed store is in 
dressprint sacks. Farm women specify 
particular patterns when they want 
them and Mrs. Hoyt and Howard al- 
ways see that they get just the design 
they want. “This idea of giving custo- 
mers the particular pattern they want 
is very important,’ Howard Hoyt 
stated. “When farm women are mak- 
ing curtains, for example, they always 
need more than one dressprint sack in 
a particular pattern. We always do our 
best to give them exactly what they 
want.” 

The late Mr. Hoyt trained at various 
University of Illinois short courses at 
Urbana and also at Dr. Salsbury’s 
Laboratories, Charles City, Iowa, and 
always passed on in detail all he 
learned about poultry diseases and 
their prevention and control. Mrs. 
Hoyt has studied this information 
carefully and today is equipped to of- 
fer competent advice on practically 
any poultry health problem. 

“There's no charge whatsoever for 
our poultry health service. We do 
posting, caponizing, and inoculating 
without any obligation to the farmer 
whatsoever,” Howard Hoyt stated. “A 
phone call will bring either Mother or 
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CCC STABILIZER 


CCC Research Stabilizes Warring Elements 


Through our patented stabilizing process, lodine is OTHER “CCC” PRODUCTS 
protected from oxidation that naturally takes place 


(any desired level) 


when it is combined with manganese and other ations Sataiem 
(any desired level) 
minerals in your feeds. Our high grade Calcium Manganesed Calcium 
Carbonate combined with manganese and iodine Electro (free-flowing) Calcium 
insures thorough diffusion of these minerals. They deseo teen 
are held at desired levels providing top mineral effi- eeetinne Saatcbnns 
Shellmaker Calcium Grit 
ciency for your feeds. Feed manufacturers large and Arrow-Head Insoluble 
. Flint Grit 
small know CCC products deliver quality results G-220 Riboflavin Supplement 
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WHO RUNS THE We have just read this question in one of the mimeo- 

graphed news letters which is distributed among feed men 
FEED INDUSTRY? and is intended to keep its readers somewhat informed 
on current and future feed industry trends and problems. The following comment 
was added to the question: “You know the common talk about this. Why don’t 
you say something about it? We think it needs ventilation.” 


The editor of the news letter replied that he “has toyed with the idea of printing 
something about this for years, but always has thought it best to let these particular 
sleeping dogs lie.” 


The Feed Bag believes that this question needs a better answer. We have heard 
the same question and similar comment from other misinformed sources and the 
finger, from such sources, is usually pointed at the officers and directors of the 
American Feed Manufacturers association. 


There are 30 men on the board of the American. A few of these represent mem- 
ber firms which are truly large manufacturers of formula feeds but these men, in 
most cases, do not really run their own businesses and could not possibly be running 
the industry. The other members of the board represent comparatively small member 
firms but their voices are just as loud and their votes count just as much as those 
of any other director. 


The truth is that the formula feed production of all of the members of the Amer- 
ican Feed Manufacturers association is not as large as the production of non- 
members. Most of the formula feed sold to and used by the farmers of the United 
States is made in small plants—by men who really do own and control and run 
their own feed businesses. These men, who are the industry, do not ask who runs 
the feed business—they know! 


During the war, the government virtually ran the feed industry. The government 
still exerts considerable influence on the operation of the feed industry. Except for 
this government interference, however, there is not, never has been and never will 
be any man or group of men who run the feed industry. 


Feed men are great independents. They are examples of and staunch proponents 
of our American way of life and system of free enterprise. They are good thinkers 
and accustomed to making quick decisions. Their customers are men who toil and 
we know of no feed man who is too proud to work with his hands as well as his 
head. Feed men glory in giving as well as receiving and we know of no other industry 
which renders as much service or which extends as much credit to agriculture. We 
love these men, these feed men who really run the feed industry. 
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In breeds it’s trueness to type=in feeds it’s standardization 


It takes a uniformly standardized high quality 
feed to get consistent, high performance from 
poultry flocks. That is why so many feed makers 
fortify their mashes with Borden’s Flaydry and 
Ladpro. 


Flaydry and Ladpro give feeds uniform plus 
values of essential nutrients from superior nat- 
ural sources such as milk’s whey solubles and 
fish liver and glandular meal. 


When combined in a feed as directed, Flaydry 
and Ladpro provide an ample supply of the en- 
tire B-G Complex plus Vitamins A and D. Such 


a combination also supplies valuable proteins 
with the important amino acids and other nutri- 
ents present in their rich natural source ingre- 
dients. Both Flaydry and Ladpro are nutritionally 
standardized by rigid laboratory control and by 
feeding tests. 


Performance that holds customers 


Profitable performance of your feeds—day-in 
and day-out — attracts long term customers who 
stay with you through thick and thin. The use 
of Borden’s Flaydry and Ladpro will help you 
build that kind of feeds. 


Wire or write for more information and prices. 


THE BORDEN COMPANY, Animal Food Department, 350 Madison Ave., New York 17, N.Y. 
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Modernize Old Mill 


Johns Brothers Add Popular Sidelines 


@ LIME has been developed into a 
very profitable sideline by R. K. Johns 
and Thomas Johns, owners of the 
Dorset Milling Co., Dorset, Ohio. 
Total sales of lime last summer were 
110 carloads, accomplished largely 
through aggressive merchandising and 
« follow-through of service. 

“We hired three men who owned 
trucks to haul the lime to the farmers 
and then to spread it for them,” R. K. 
Johns declared. “We also kept our 
regular truck driver busy with lime 
work whenever he had his other work 
finished.” The two Johns brothers are 
very well satisfied with the merits of 
lime as a sideline to feed and expect 
that total sales of lime this summer 
may even exceed those of 1946. 

Both ex-servicemen, R. K. and 
Thomas Johns purchased the then 
closed-down Dorset Milling Co. in 
January, 1946. Although centrally lo- 
cated in a thriving agricultural com- 
munity, the firm had not been active 
since its former owner, Howard Ma- 
son, had retired, because of ill health, 
four years before. When Mr. Mason’s 
two sons entered the armed forces he 
was forced to close down the mill. 

“Dick and I had both worked in 
feed plants before the war,” Thomas 
Johns explained. “But we always 
wanted to start out on our own. When 
we were discharged we had our pre- 
vious milling experience to give us 
confidence and so we decided to take 
a chance and go into business for our- 
selves.” Just how successful the Johns 
brothers have been is evidenced by 
the $150,000 volume of business they 
did in their first year at the Dorset 
Milling Co. 

When the Johns’ took over the big 
frame feed plant, it needed paint and 
numerous repairs. Four years of in- 
activity meant that there was plenty 
of work to be done before they could 
operate the mill on a full-scale basis. 
So they pitched in, and with the help 
of another brother, David, soon had 
the big feed mill in working condi- 
tion. David Johns is employed in a 
feed mill at Conneautville, Pa. 

“We wanted to dress the mill up 
immediately,” Thomas Johns stated. 
“But we met difficulty in getting the 
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paint we wanted and then in getting 
painters. So we rolled up our sleeves 
and did most of the painting our- 
selves.” This was a real job for the two 
brothers because the rambling Dorset 
Milling Co. plant has thousands of 
square feet of frame surface. 

“War surplus paint was the best, 
least expensive, and most practical we 
could obtain,” R. K. Johns related. 
“So we purchased 50 gallons of it, in 
a bright orange hue. With our plant 
such a vivid color, we're certain that 
no prospective customers will drive by 
because they didn’t notice our mill!” 

As they straightened up the old 
building and made repairs here and 
there, the Johns’ came across a 26- 
year-old diesel engine in the basement 
of the mill. At first they planned to 
dispose of it, then found it had been 
completely overhauled and was still 
good for many hours of dependable 
service. Its 40 h.p. furnishes ample 
power to operate most of the Dorset 
Milling Co.’s custom mixing and grind 
ing equipment. 

Because the old mixer they found 
in the plant was impractical and ex- 
pensive to operate, the Johns brothers 
installed a new 3 ton Kelly-Duplex 
model. “This new piece of equipment 
has saved us countless dollars and just 
as many headaches,” R. K. Johns as- 
serted. “In the future we intend to 
keep modern because modern milling 


AGGRESSIVE merchandising 
by two war veteran brothers, 
R, K. and Thomas Johns, has 
made a winning proposition 
out of the Dorset Milling Co., 
Dorset, Ohio, which is shown 
above. The brothers sold $150,- 
000 worth of feed and farm 
supplies last year. 


machinery. does a far better job at 
lower cost.” 

Formula feeds are not neglected at 
the Dorset Milling Co. The firm han- 
dles Master Mix an’ Glidden feeds 
and advertises both with attractive 
posters, streamers, and a signs fur- 
nished by the manufacturers. “We 
realize the importance of well balanced 
rations to the health of strong, sturdy 
livestock and poultry and so we advise 
the use of formula feeds to all our 
customers,” R. K. Johns stated. In its 
custom mixing department the Dorset 
Milling Co. uses only quality ingredi- 
ents, including those supplied by 
Staley. 

Remedies are one of the firm’s most 
important sidelines. “We sell the com- 
plete Dr. Salsbury’s line and are ex- 
tremely well pleased with the results,” 
Thomas Johns declared. “These pro- 
ducts have been proven in actual tests 
and have won a splendid reputation in 
our trading area. We feel that no feed 
store can be called up-to-date unless 
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You haven’t much time left to send in your entry. The 
contest closes at midnight, June 30th! 


It’s easy to win one of the prizes. Study the series of 
Fleischmann’s Irradiated Dry Yeast advertisements 
which have recently appeared in this magazine or send 
for a set. Observe_how they all emphasize the need for 
vitamin D in dairy and swine rations. 


No doubt you're well acquainted with the advantages 
_ of well-balanced dairy and swine rations containing 
supplemental vitamin D. Tell us, in 50 words or less, 
how you sell the importance of ample vitamin D in 
feeds, concentrates and minerals. 


We are awarding as first prize a $100.00 Savings Bond 
for the best idea, and there are 14 other opportunities 
to win a prize—so send along your entry! 


See contest rules at right. And remember. To enter this 
contest your company does not have to use Fleisch- 
mann’s Irradiated Dry Yeast as its source of vitamin D. 


HURRY! WRITE FOR YOUR CONTEST BLANK 


TODAY. With it we will send booklets and reprints 


of the advertisements to help you. Address Contest 
Desk, STANDARD BRANDS INCORPORATED, Agricul- 
tural Department, 595 Madison Avenue, New 
York 22, N. Y. 


This is your last chance to win a 


‘100 SAVINGS BON 


or one of 14 other prizes ... totaling $250.00 


‘TELL US in 50 words or less how you sell the importance 
of vitamin D in your dairy and swine rations 


RULES FOR THE CONTEST 


1. The contest begins May 1, 1947, and ends at midnight, 
June 30, 1947. 

2. The contest is open to all feed manufacturers, feed 
dealers, and their employees. Employees of Standard 
Brands Incorporated are not eligible. 

3. No contestant is obligated to purchase the products of 
Standard Brands Incorporated in order to compete. 


4. In case of a tie, duplicate prizes will be awarded to each 
of the tying contestants. 

5. Entries will be judged by a committee of three: Gene 
Towler of COUNTRY GENTLEMAN, Wayne Martin of FEED- 
STUFFS, and 0. G. Schaefer of SUCCESSFUL FARMING. 
Their decisions shall be final. 


6. All ideas suggested become the property of Standard 
Brands Incorporated. 

7. Results of the contest will be announced in advertise- 
ments appearing in the September issues of FEEDSTUFFS, 
in the September issue of FEED BAG, and the September 
16 issue of COMMERCIAL REVIEW. 

8. All entries should be addressed to Contest Desk, 
STANDARD BRANDS INCORPORATED, Agricultural Dept., 
595 Madison Avenue, New York 22, N.Y. 


IRRADIATED Dry Yeast | 


RICH IN 


“OR FOUR-FOOTED Animas 
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A NEW SERVICE FOR OUR READERS 
Each month on this page Gerald Burke, widely known 


business counsellor of Binghamton, N. Y., will analyze a 
particular problem facing retail feed dealers in the present 
period of highly intense competition. Mr. Burke has had 
12 years’ experience in public accounting and tax work and 
is business counsellor for the Cooperative Feed Dealers, Inc., 
a purchasing organization of independent retailers. Questions 
submitted by readers will be answered by Mr. Burke every 
month. If you have a problem on which you would like his 
expert advice, address it to Better Business Clinic, The Feed 
Bag, 1712 W. St. Paul avenue, Milwaukee 3, Wis. 


it's Good Business to Age 
Your Accounts Each Month 


@ LAST month we talked about accounts 
receivable insurance “Uncle Sam” will pay 
you to carry. An attempt was made to 
ooint out to you that carrying a reserve for 
doubtful accounts is good business because 
it allows you to take an additional deduc- 
tion for tax purposes and at the same time 
set up a reasonable reserve for accounts 
that will go bad later. Protection against 
the unexpected has resulted in business in- 
surance sales that run into the millions. 
Why shouldn’t businessmen avail them- 
selves of the same protection against the 
expected? Bad debts go hand in hand with 
a credit business. All right then, how does 
one go about getting permission to use the 
reserve method? Here’s a letter that not 
only sounds good, but it has gotten results 
in every case we know where it has been 
used. 


Commissioner of Internal Revenue 
3006 Internal Revenue Bldg. 
Washington, D. C. 


Dear Commissioner: 


We are applying for permission to use 
the reserve method in writing off bad debts 
at the end of each calendar year. We have 
never made provisions for the charge sales 
reported as income in one year that go bad 
in the next. 


Here is a five year survey of our re- 
ceivables and charge offs: 


Calendar _Receiv- Charge- Approx. 
Year ables Offs Percentage 
1942 $71,771 $6,048 8.4% 
1943 91,452 4,121 4.5% 
1944 86,013 $275 6.1% 
1945 92,938 6,503 6.9% 
1946 101,569 5,009 4.9% 


Since we are paying taxes on the total 
charge sales as well as cash sales, we feel 
a reserve should be allowed to provide for 
losses based upon past experience. 

Your kind attention will be greatly ap- 
preciated. 


Yours sincerely, 
X Feed Company 
J. Doe, proprietor. 


The above letter with your actual figures 
for three, four, or five years back should 
be sent in to the commissioner at least 30 
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days prior to the close of your taxable year. 
To be more specific, if your year ends De- 
cember 31, 1947, your letter should be 
mailed prior to December 1, 1947. If per- 
mission is granted, it will be granted for 
the entire year (not for just the last month.) 

The last column “‘Approximate Percent- 
ages’ can be eliminated and this letter will 
lose none of its effectiveness. 

You will find it advantageous to send this 
letter registered mail, return receipt re- 
quested. By doing this, you will know when 
the commissioner has received your letter. 
If you do not get an answer within 30 days, 
write again referring to your previous 
letter. 

Most feed dealers are efficient buyers 
and good salesmen. They can rattle off mar- 
ket quotations on any grain they handle. 
They get a real thrill out of making a good 
buy or a big sale. 

They hate to think of the collection and 
bookkeeping problems that go with their 
business. Some dealers make no effort to 
collect until they get a little pinched for 
money. A good bookkeeper can more than 
earn his or her salary for the dealer if ac- 
counts are aged every month and a concen- 
trated effort is made to collect all accounts 
over 30 days old. This is the way the book- 
keeper should compile this information. 


Over 
Current 90 690 
Name of 30 day 60 day day days 
account Total accts. accts. accts. old 
John 
Adams $125 125 —— -— — 
R. B. Ander- 
son 350 175 100 5 — 
James 
Astor 500 300 —— —— 200 
Totals $22,500 19,500 1,000 1,300 700 


At the end of each month, the dealer 
knows exactly what shape his receivables 
are in. He can go after the accounts that 
are slow or delegate someone else to con- 
tact them. He may uncover grievances that 
have been driving his customers to his com- 
petitor. People usually have good reasons 
for not paying their bills promptly. The 
quickest way to find out is to ask, “Why?” 
If a good customer runs into a little diffi- 
culty and you visit with him about his bill 
and assure him you won't press him because 


he has always been prompt in the past, 
you've done him and yourself a service. 
People do worry about unpaid bills. If you 
take an indifferent attitude toward bills that 
are past due, you encourage your customers 
to do likewise. 

Where accounts are long past due and the 
customer has no complaint about the feed 
he received, you can often sell him on the 
idea of giving you a note which you can 
discount at the bank. It is surprising how 
many people will meet their notes promptly. 
They feel their credit rating is at stake and 
they won't run the risk of endangering it. 

‘After all, why should you be forced to 
borrow money at the bank and pay interest 
on it when you have the necessary funds 
tied up in delinquent accounts? Here is a 
wonderful opportunity to explain to your 
customers how you must operate on prac- 
tically a cash basis. Why shouldn't they 
know most grain is sold on sight draft, bill 
of lading attached? If you must loan money 
as well as sell feed, you might just as well 
charge interest as your banker does. Of 
course, the best arrangement is to let the 
banker make the loans and you sell the feed. 
Things are less complicated that way. 


The customer may not always be right, 
but big business learned a long while back 
that it pays to tell him he is. John Jones 
is dissatisfied with that last load of feed. 
He gripes about it. You might be tempted 
to think, “He'll get over it.” After all, I'm 
doing the best I can to give him the best 
quality feed available. His bill comes due 
and he doesn’t come in. He’s sore; you are 
sore. You may send him a statement, and 
ancther statement, but you make no attempt 
to adjust his complaint. John Jones former 
customer and friend is now working for 
your competitor. He’s out telling everyone 
who will listen how you cheated him. You, 
on the other hand, are cussing his ingrati- 
tude because you took care of him when 
feed was scarce. 


It’s really unfortunate, but you, the feed 
dealer, are to blame. All you had to do was 
call on John Jones and explain certain in- 
gredients were hard to get and others were 
prohibitive, because of market conditions. 
Admit the feed is not up to the standard 
you want to maintain and then ask, “How 
can we straighten this out, John? We are 
willing to make any reasonable adjustment.” 
Can a man become angry with you when 
you give him that consideration? No. Will 
he take advantage of your fairness? In most 
cases, John Jones has backed down too, and 
said, “I didn’t realize what you had to con- 
tend with. You have always been fair with 
me in the past. Guess I must have gotten 
a little excited.” When the heat of anger 
disappears, all men are reasonable. 


Big chains spend thousands of dollars 
every year contacting old customers to de- 
termine why they stop trading. While big 
executives realize the importance of keep- 
ing the customer happy, the hired man in. 
the store doesn’t know, or doesn’t give 
a rap. 

Small concerns have the jump on the 
big fellow for that reason. They can nip 
these problems in the bud almost immedi- 
ately, because the small businessman is so 
much closer to his customer. Make the 
most of this advantage. 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
June 9, 1947 
IT'S UP TO TRUMAN 


Last week congress tossed the tax and labor bills to the President. He must 
act on the tax bill not later than the 16th. And on the labor bill the deadline 
is June 30. By the time you read this he may have disposed of both measures. 


In Washington there are substantial odds that he will veto the tax bill. 
Early this year he stated that this is not the time for tax reductions and pointed 
out that the treasury could not stand it. Since then it appears there will be a 
two or three billion dollar surplus. Now he contends that we should use this sur- 
plus to reduce our public debt. That is one of his arguments. Another is that 
he will submit his own tax reduction program in 1948. There may be some politics 
in this but some say the real opposition to tax reduction is the need to finance 
foreign aid. The President has soft-pedalled this angle but he no doubt is think- 
ing about it. He can render the public a real service by signing the tax bill. 
The most pressure for this legislation has been coming from the small-income 
groups, not the large ones. 


The labor bill is-a mild one. It should not be vetoed. There are many who 
feel that it will be signed. The reasoning seems to be that Truman will not lose 
the labor vote anyhow, but on the other hand he will gain considerable support 
from the independent voters if he signs it. No matter what he does this bill will 
become law. A veto will be overridden. 


TROUBLE IN FOREIGN AFFAIRS 


Congressional action to assist Greece and Turkey against the threat of Com- 
munistic aggression has backfired. Last week a Communist dictatorship was set up 
in Hungary. Another explosion is expected in Italy and Austria. Bulgarian Com- 
munists have seized a loyal patriot and France is in the midst of a bad railroad 
strike. These situations are inspired by the Soviet and many believe the present 
situation is an answer to our action in Greece and Turkey. Notwithstanding this 
pressure from Russia, the senate has passed the Italian treaty and the satellite 
nations will profit thereby. 


In the Hungarian matter President Truman has expressed great surprise and no 
doubt he will send a formal protest to Stalin. He also threatens to refer the 
matter to the United Nations. dt is difficult to see how the UN can act in this 
affair and not in Greece and Turkey. All these cases should have been referred to 
that organization, even though that would have been only a gesture. The force of 
public opinion may have caused Russia to reconsider its conduct. One thing appears 
certain: we cannot stop Communism with American dollars. The situation will con- 
tinue to deteriorate until we force a showdown. At the present time we are los- 
ing face every day. The Truman policy is not working. 


ELECTION SCANDAL IN KANSAS CITY 


The theft and destruction of contested ballots in the Kansas City election 
scandal has become a perfect issue for the 1948 election campaign. It now appears 
that former Congressman Roger Slaughter was actually defrauded in the Democratic 
primary campaign last year. The President got himself into that fight because he 


(Continued on page 97) 
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Sales are Doubled New Store 


Modernizing Pays off for Harry Hansen 


®@ MOVING into a modern new feed 
plant has meant nearly a 100 per cent 
increase in business for Harry Han- 
sen, progressive feed dealer at Wood- 
worth, Wis. The new $32,000 home 
of Mr. Hansen’s feed and farm supply 
firm is one of the most up-to-date one- 
stop farm centers in the Midwest and 
is a tribute to his foresight and aggres- 
sive planning. 

“Our old location was off the main 
highway and was badly outmoded,” 
Mr. Hansen explained. “Farmers in 
many cases were sticking to us out of 
loyalty. We had been planning im- 
provements for a long time, but with 
the wartime scarcity of building ma- 
terials we had to postpone our con- 
struction until last fall.” 

The efficient concrete block build- 
ing which houses Mr. Hansen’s store 
is located on busy highway 50, 15 
miles west of industrial Kenosha. The 
old feed plant, now being used as a 
warehouse, is 34 of a mile away and 
off the heavily travelled highway. 
“This new location has really upped 
our sales,” Mr. Hansen stated. 

During 1946 total sales at Harry 
Hansen’s Feed store were $103,000 
but sales for the current year are ex- 
pected to be much higher. Feed is the 
mainstay of Mr. Hansen’s stock but 
farm implements, remedies, fertilizer, 
and various household necessities all 
account for their share of the yearly 
profit. 


The new feed store layout measures 
50 by 136 feet, with a 24 by 50 foot 


By BRUCE SMITH 


basement. Concrete blocks were cho- 
sen as construction material, Mr. Han- 
sen declared, “Because they were avail- 
able when we needed them and be- 
cause their original cost is somewhat 
lower than some other building ma- 
terials. 

“Now the concrete block structure 
has more than proved its worth to us. 
It is warm in the winter, cool in the 
summer, and has eliminated rat prob- 
lems entirely.” 

The entire Hansen Feed store build- 
ing is fluorescent lighted. There are 
fluorescent lights even in the base- 
ment milling department and the 
warehouse. “My warehouse and mill 
workers appreciate the fact that they 
are enjoying the same conveniences 
we have in the salesroom and in the 
office,” Mr. Hansen said. “It is my 
firm belief that when a modernization 
project is begun it should be carried 
on throughout the feed plant. That’s 
why our basement is just as neat and 
sturdy as our salesroom. We want 
farmers to know that our entire store 
is planned to give them greater com- 
fort, more convenience, and faster, 
more courteous service.” 

The big new feed plant is equipped 
with a fully automatic hot air heater 
which burns oil. The heater will com- 
fortably regulate the temperature of 
150,000 cubic feet, so is adequate to 
keep the Hansen Feed store warm in 
even the coldest sub-zero Wisconsin 
winter weather. 

The firm’s milling departnfent is 
located at the east end of the build- 
ing, at one end of the warehouse and 
just below in the basement. The ware- 
house has a curved roof and large 
windows which allow plenty of sun- 
light to enter the spacious room. 

Two new 1% ton Haines feed mix- 
ers are located on the main floor, with 


MODERN and new from foun- 
dation to roof, the Harry Han- 
sen feed plant at Woodworth, 
Wis., is already paying divi- 
dends to Mr. Hansen, shown 
at left in his parts department. 
Lower photo shows exterior of 
plant with view of firm's two 
Haines mixers at upper right. 


an 18 inch Bryant hammer mill and 
a 102 h.p. Caterpillar diesel in the 
basement just below. In addition to 
powering the mill, the diesel also helps 
heat the plant in the winter and makes 
possible a rapid circulation of fresh 
air in the summer months. 

There is plenty of room for future 
expansion in the milling department. 
In planning his machinery layout, Mr. 
Hansen provided ample room for new 
equipment which he plans to install 
when his business requires it. 

Although the modern milling ma- 
chinery is available to do custom 
grinding and mixing when customers 
request it, Mr. Hansen concentrates 
his merchandising on the sale of manu- 
factured formula feeds. ‘Formula 
feeds usually perform better than 
home mixtures and bring satisfied cus- 
tomers back for order after order,” 
he explained. 

Arcady is the firm’s leading seller 
although Camel brand feeds are also 
popular. Murphy’s line of concentrates 
form the basis for all custom mixtures 
at Harry Hansen’s feed mill. “No mat- 
ter whether you're doing custom work 
or selling formula feeds, quality talks 
and talks loudly,” Mr. Hansen de- 
clared. “There’s no place for second- 
rate products in any feed store today.” 

Many sidelines contribute to Mr. 
Hansen’s annual profit. These include: 


(Continued on page 110) 
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There is an urgent need for more eggs and more 
poultry meat to satisfy military and civilian needs. 
You can help your poultrymen meet this demand 
for increased production. Supply well-balanced 
feeds that promote quick sturdy growth. 


Squibb’s D-SEC* is one of the finest and least expen- 
sive sources of vitamin D. It helps poultrymen every 
step of the way. 


D-SEC assists growing chicks to get a good start in 
life by speeding the utilization of calcium and phos- 
phorus for bone building. It helps to build for the 
laying strain ahead. And it helps produce plenty of 
strong egg shells. 


*Trademark registered 


EASTERN SALES AGENTS: 


ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Offices: 
Chicago Minneapolis 


PACIFIC COAST SALES REPRESENTATIVE: 


FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 


Boston 
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Kansas City Omaha 


D-SEC is offered in powder form and has a guaran- 
teed potency of 900,000 A.O.A.C. chick units per 
Ib. Tests show that it supplies vitamin D as effi- 
ciently as fish liver oils. 


Because D-SEC is in powder form it’s easy to mix 
and disperses evenly. It is small in bulk—costs less 
to ship—requires less storage space. D-SEC is always 
available. 


For further information and prices write Depart- 
ment FB-6, E.R. Squibb & Sons, Veterinary and 
Animal Feeding Products Division, 745 Fifth Ave- 


nue, New York 22, New York. 


| 
SQUIBB — a Name you can trust 3 


Vertical Mixers 


There’s a model just right 
for your needs... 


SIDNEY Vertical Mixers are all basically the 
same — identical for the fine job of mixing 
they do... for ease and convenience of opera- 
tion, low power consumption, and their many 
labor-saving features. 

These famous machines are made in four 
types, with a wide variety of feeds, drives, and 
capacities (40 bu. to 2 tons). This enables you 
nn The Sidney Gearless Mixer (illustrated) is pop- 


exactly —and get full advantage of Sidney’s ular for its simplicity— only two bearings to 


pra ctical design and construction. lubricate —- and the flush-with-the-floor loading 
hopper. Has the same compact efficiency as all 
other Sidney Vertical Mixers. 


Specifications and complete description are 
yours for the asking. Write today. 


THE SIDNEY GRAIN MACHINERY CO, 


' Thi MACHINERY SINCE 1859, 


COMPLETE EQUIPMENT FOR GRAIN ELEVATORS AND FEED MILLS 
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USDA Publishes First Yearbook of 
Agriculture Since 1942 Edition 


The first department of agriculture year- 
book published since 1942 is now available 
to feed dealers and their customers. The 
hook, prepared by the USDA as a con- 
gressional document, sells for $2 and copies 
may be obtained by writing Superintendent 
of Documents, Government Printing Office, 
Washington 25, D. C. Members of congress 
also have a limited number of copies for 
{ree distribution to their constituents. 

The new yearbook, titled “Science in 
Farming”, contains 1,094 pages including 
136 pages of pictures and 135 reports. Its 
authors are 158 experts in the department 
of agriculture and in laboratories through- 
out the country. Clinton P. Anderson, sec- 
retary of agriculture, has written the fore- 
word to the new volume. 


Transfer Price Controls on Rice to 
Federal Sugar Ration Agency 


Price controls on rice are now under the 
jurisdiction of the USDA sugar rationing 
administration as of May 9. Leroy K. Smith, 
chief of the PMA grain branch, has been 
named advisor to Secretary of Agriculture 
Anderson for rice price control. Mr. Smith 
will continue to head the grain branch in 
addition to his new duties. 

Irvin L. Rice, administrator of the sugar 
rationing agency, will prepare rice price 
control reports under the general super- 
vision of Mr. Smith. ‘All current controls 
affecting rice prices will remain in effect 
until further notice, Mr. Smith stated. 


New PMA Administrative Posts to 
Davidson, Farrington, Hodges 


Appointment of two assistant administra- 
tors and a deputy assistant administrator 
for the PMA has been announced by the 
secretary of agriculture. Dave Davidson, 
director of the PMA field service branch, 
has been named assistant administrator for 
production and Carl C. Farrington, assis- 
tant administrator under the former PMA 
set-up, has been appointed assistant ad- 
ministrator for the CCC. Claudius B. Hodges 
has been named deputy assistant adminis- 
trator for production. 


Approve Additional 15,500,000 
Busheis of Grain for Export 


Supplemental grain export allocations to- 
talling 15,500,000 bushels were announced 
by the department of agriculture May 26. 
The allocations include 233,350 long tons 
of wheat and flour in wheat equivalent, 
160,500 long tons of corn, and 8,000 long 
tons of barley. 

Previous allocations which have been 
cancelled include the following: Greece, 
9,000 long tons of corn for May; Austria, 
11,000 long tons of flour for May; and 
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Poland, 18,000 long tons of corn for May- 
June shipment. These cancellations total 
approximately 1,500,000 bushels of grain. 

The new allocations authorized are: Bar- 
bados, 500 tons flour for June; France, 
150,000 tons corn for June; Greece, 12,000 
tons flour for June; Italy, 9,000 tons corn 
for May; Liberia, 100 tons flour for June; 
Dutch East Indies, 10,000 tons flour for 
June; Newfoundland, 1,250 tons flour for 
June; Panama, 2,500 tons flour for June. 

Poland, 24,000 tons flour for May-June; 
Peru, 10,000 tons flour for June; United 
Kingdom, 1,500 tons corn for May; Amer- 
ican-British zones of Germany, 150,000 tons 
of wheat and flour for June if available; 
American-British zones of Italy, 23,000 tons 
flour for June; and American Pacific lands, 
8,000 tons barley for June. !All weights are 
long tons. 


Current Acreage of Winter Cover 
Crop Seeds About Same as 1946 


Current acreage of winter cover crop 
seeds, excluding crimson clover, is about 
the same as in 1946 in Michigan, Arkansas, 
and the Pacific Northwest but is 9 per cent 
below the 1941-45 average, the bureau of 
agricultural economics has reported. About 
343,400 acres are expected to be harvested 
this year compared with 343,000 acres in 
1946 and the 1941-45 average of 378,200 
acres. 

Crops which have larger acreages this 
year are perennial ryegrass, hairy vetch, 
and Austrian winter peas. The following 
crops have smaller acreages: common vetch, 
Willamette vetch, Hungarian vetch, purple 
vetch, and common ryegrass. 


CEA Wants More Delivery Points 
For Chicago Futures Grain 


The commodity exchange authority has 
recommended the designation of additional 
terminal markets as delivery points for grain 
delivered in settlement of Chicago futures 
contracts. Present exchange rules require 
that wheat and other grains tendered to 
settle futures contracts made on the Chi- 
cago Board of Trade must be delivered in 
Chicago, which has not been a large cash 
wheat terminal for a number of years. 

Under the new plan advocated by the 
CEA, grain tendered in settlement of Chi- 
cago contracts could be delivered at one 
or more of the large wheat terminals west 
of Chicago, Kansas City, Mo., or Omaha, 
Neb., for example. 

According to the government agency, 
these so-called multiple delivery points 
would lessen the likelihood of “squeeze” 
movements and erratic prices during the 
delivery months of expiring futures, es- 
pecially near the end of each crop year. 
The exchange authority also points out 
that 85 per cent of the grain futures trad- 
ing in the United States is transacted at 
Chicago, which means that the question of 


multiple delivery points is thus most im- 
portant there. 

Recommendations of the agency do not 
affect settlement of present grain futures 
because terms of all futures commitments 
now in force are already fixed by contracts 
which cannot be altered until current fu- 
tures expire. 


Emergency Quotas of Protein Meal 
Approved for Holland, Sweden 


Emergency allocations of protein meal 
to the Netherlands and Sweden were an- 
nounced May 21 by the department of 
agriculture. The authorizations provide for 
the delivery of 5,000 long tons to each of 
the two countries. 

The allocations will be in effect for the 
first six months of 1947 and the claimants 
have been requested to make their purchases 
at locations from which shipment to ports 
will not interfere seriously with the export 
program for food grains and flour. The 
emergency allocations will be charged to 
the countries’ world allocations as recom- 
mended by the International Emergency 
Food council. 


Announce July Export Allocations 
For 1,407,000 Tons of Grain 


The department of agriculture has an- 
nounced a July export quota of 1,407,000 
long tons of wheat, flour, corn, barley, and 
oats. This quota totals approximately 54,- 
500,000 bushels as compared to June allo- 
cations of 46,000,000 bushels. June alloca- 
tions totalled 1,179,000 long tons. 

For the July period, the USDA will sup- 
ply all grain and grain products for the 
American-British zones of Germany and 
Italy, American occupied zones in the Pa- 
cific, and for Austria as well as all wheat 
except shipments designated for Mexico. 


Report Cumulative Grain Purchases 
By PMA to Fill Export Quotas 


Cumulative purchases of grain to fill ex- 
port allocations by the production and 
marketing administration from July 1, 1946 
to May 23 of this year have been announced 
by the department of agriculture. 

The totals are as follows: 160,940,000 
bushels of wheat; 3,000,000,000 pounds of 
flour; 73,827,046 bushels of corn; 21,651,- 
884 bushels of barley; 8,019,500 bushels of 
oats; and 2,375,000 bushels of grain sor- 
ghums. 


Army Purchases Additional 18,800 


Tons of Soy Flour from Staley 


Purchase of 18,800 tons of soy flour by 
the army quartermaster corps from the A. 
E. Staley Manufacturing Co., Decatur, Ill., 
has been announced by officials of the 
firm. More than a million bushels of soy- 
beans will be used to fill the order which 
totals 37,600,000 pounds and supplements 
an earlier order placed with Staley for 
17,000,000 pounds of soy flour for ship- 
ment during March, April, and May. 

The heavy army order and trade com- 
mitments will necessitate operation of the 
Decatur soybean processing plant and flour 
mill at full capacity throughout the sum- 
mer, the company said. 
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scratch 


Feed your chicks with feedstuffs enriched with U.S.I. riboflavin con- 
centrates and help them avoid curled-toe paralysis, deficient feathering 
.»» Watch them grow into top egg producers! 


For your other livestock, too, riboflavin concentrates are a nutritional 
“must.” U.S.I. is now offering two new natural riboflavin concentrates 
obtained from vegetative fermentations. For extra values at no extra cost 
— start using them today! 


U.S.1. BRAND RIBOFLAVIN MIXTURE NO. 1 __ Contains one gram of active 


riboflavin per ounce of material, along with natural carriers and important 
vitamins of the B complex. 


U.S. BRAND RIBOFLAVIN CONCENTRATE NO. 85 _ Consists of 85 parts 


per hundred of active riboflavin, along with a natural carrier, and a new 


vitamin of the B complex. 


A pamphlet, “Riboflavin in Formula Feed,” 
written from the viewpoint of the feed dealer, 
is now available. Feed manufacturers inter- 
ested in arranging for copies for their dealers 
should write to U. S. Industrial Chemicals, Inc., 
Special Products Department FS, 60 East 42nd 
Street, New York 17, N. Y. 
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Central Meeting Attracts 1,103 


Convention June 2-3 Sets New Record 


@® RUNNING true to form the an- 
nual convention of the Central Retail 
Feed association again struck the jack- 
sot with the biggest attendance in the 
association’s 22 year history. Final 
tabulations for the two-day meeting, 
which was held June 2-3 at the Hotel 
Schroeder in Milwaukee, revealed a 
‘otal registration of 1,103. 

Early arrivals started pouring into 
Milwaukee on Saturday and by Sun- 
day evening the pre-convention ac- 
tivities were in full swing with nu- 
merous “open houses” and receptions 
receiving a big play. 

The opening session was called to 
order promptly at 10:30 a.m. Monday 
morning by President R. C. Tesch, 
Knauf & Tesch, Chilton. The first 
speaker on the program was Harry F. 
Franke, Franke Grain Co., who wel- 
comed the feed dealers to Milwaukee 
on behalf of the Milwaukee Grain Ex- 
change of which he is president. Mr. 
Franke praised the association for what 
he termed “its outstanding record” 
and paid tribute to the officers and 
directors who have served the organ- 
ization since its founding. 

“Your association is the envy of 
many organizations throughout the 
country,” Mr. Franke declared. “Your 
conventions are recognized far and 
wide for the great percentage of mem- 
bers who attend and for their out- 
standing programs.” He also stressed 
the importance of Milwaukee as a 
logical seat for Central conventions 
and expressed the hope that the or- 
ganization would continue to return 
to the city for its annual meetings in 
the future. 

In his annual address President 
Tesch warned the feed men that they 
could not afford to drop their trade 
association memberships and sit back 
“just because the war is over.” 

He stated that the dangers of gov- 
ernment interference in business are 
ever present, “which is the big reason 
why we must continue to work to- 
gether as feed men for our business 
rights in a system of free enterprise. 

“Because price and allocation con- 
trols are gone it does not mean that 
government regulation is at an end,” 
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charged Mr. Tesch. “Even now at- 
tempts are being made to have the 
United States participate more fully 
in the food and agriculture organiza- 
tion of the United Nations, which has 
sometimes been referred to as a world 
AAA but possibly on a larger scale.” 

He also pointed out how govern- 
ment buying programs tend to disrupt 
agricultural markets and urged the 
industry to continue to expand its 
service to agriculture. 

Treasurer Albert H. Lois, A. H. 
Lois Feed Co., Bassett, reported the 
association in excellent financial con- 


dition with a comfortable bank bal- 
ance put away for a rainy day. 
David K. Steenbergh, executive sec- 
retary, Milwaukee, in his annual re- 
port listed the record of accomplish- 
ments which the association had 


achieved in its 22 years of progress 


and predicted that the influence of 
the organization would continue to be 
very important in times of peace and 
intense competition just as it was dur- 
ing World War II and the days when 
selling feed was easy. 

He also announced that the Central 
association is planning to sponsor a 


ALL OFFICERS of the Central Retail Feed association were re-elected at the 22nd annual 
convention held June 2-3 in Milwaukee. They are shown above at the top, left to right, 
and include R. C. Tesch, Knauf & Tesch Co., Chilton, president; Donald F. Crane, E. J. 
Crane & Sons, Chippewa Falls, vice president; Albert H. Lois, A. H. Lois Feed Co., Bassett, 
treasurer; and David K. Steenbergh, The Feed Bag, Milwaukee, executive secretary. In 
the lower photo are the two newly-elected directors. Herman W. Everson, H. W. Everson 
Co., Stanley, left, and Harold Aamodt, Rice Lake Roller Mills, Rice Lake. 


e3l1e 


« 
‘ 
; 
| 


three-day national feed industry trade show 
to be held in connection with the annual 
convention next year. 

Speaking on “The Feed Man and His 
Banker” Rex Reeder, executive vice pres- 
ident of Milwaukee’s Marine National Ex- 
change bank urged the feed men to get 
better acquainted with their bankers. 

“Some time or other you may need the 
help of your banker and such assistance 
will be more prompt and more understand- 
ing if he has previously been educated in 
the conditions surrounding your business”, 
Mr. Reeder explained. “His education 
should include such facts as: how you sell, 
what lines of merchandise you carry, what 
types of customers you sell, how you pro- 
mote the sale of your goods, what types of 
equipment you have, your earnings, finan- 
cial situation, something about your em- 
ployes and salesmen, etc. 


“Take your banker into your confidence 
and let him know the bad news about your 
business as well as the good. And finally,” 
he added “make use of your banker. He 
has many contacts and channels of infor- 
mation open to you for the asking.” 

In a ringing address Ron F. Kennedy, 
secretary-treasurer of the Grain & Feed 
Dealers National association, St. Louis, Mo., 
cited the world wide conflict of ideologies 
and the restlessness of the people which, 
he pointed out, is closely connected with 
the problem of food. 


“For every one of us here in the United 
States there are 14 other people on the 
earth and most of these others are without 
enough to eat,” explained Mr. Kennedy. 
“Food is therefore automatically the major 
instrument in the conflict of ideologies . . . 
The use of food for political purposes has 
affected, is affecting and is going to con- 
tinue to affect your business. 

“In order to keep from having the same 
thing happen to us that has happened to 
individual enterprise almost everywhere else 


in the world we need to remain strong here 
at home,” he added. “As we stand in this 
20th century at the head of all peoples who 
choose to dignify the individual man, we 
need to be proud and confident, healthy 
and prosperous, and we need to be politi- 
cally united as never before. 

“Thus can we demonstrate to all other 
peoples the benefits and desirable qualities 
of our way of life. This we ought to do with 
a zeal to match the aggressiveness of those 
who believe along different lines.” 

In conclusion Mr. Kennedy advised his 
listeners to do a better job of selling the 
free enterprise system locally, especially 
among the farmers, to foster preservation 
of our resources through soil conservation 
and improvement programs, and to actively 
support the trade associations that they be- 
lieve are on the right track. 

Opening the afternoon session Austin W. 
Carpenter, executive director of the Eastern 
Federation of Feed Merchants, Sherburne, 
N. Y., in his customary forceful style brought 
out some pertinent points on “What's 
Wrong with Our Feed Merchandising?” 

Mr. Carpenter emphasized that feed mer- 
chants should get out in the field and find 
out just what their customers are thinking. 
He said that many farmers blame the re- 
tailer for the high price of formula feeds 
and that it is up to the individual dealer to 
let them know the facts. 

He also declared that some farmers do 
not believe there is enough uniformity in 
feeds and that whenever a change in for- 
mula is made the customer should be told 
about it and why it was done. 

Another important point made by Mr. 
Carpenter was that, “farm people like to 
deal with the owner or the manager of the 
business. Get your office out in front where 
you can see your customers and they can 
see you,” the speaker urged. “Make it a 
point to speak to your customers whenever 
possible and learn to call them by name.” 


CONVENTION speakers shown in the photo at left below are: Ron Kennedy, 
secretary, Grain & Feed Dealers National association, St. Louis, Mo.; A. J. 
McLoughlin, sales manager, Arcady Farms Milling Co., Chicago; and Don- 
Montgomery, secretary, Wisconsin Retail Lumbermen's association, Milwaukee. 
The other photo shows Sen. Joseph R. McCarthy, right, featured speaker at 
the Monday afternoon session, with R. L. Pierce of the Wisconsin Milling Co., 
Menomonie, Wis., chairman of the Republican state central committee. 


TWO association executives 
who addressed members of the 
Central Retail Feed association 
are shown above. On the left 
is Walter C. Berger, president, 
American Feed Manufacturers 
association, Chicago, with Au- 
stin W. Carpenter, executive 
director of the Eastern Feder- 
ation of Feed Merchants, Sher- 
burne, N. Y. 


In conclusion Mr. Carpenter charged 
that customers are pretty well fed up on the 
indifference shown by employes and that an 
intelligent employe training program was 
essential in every business. 

“It’s your responsibility to teach your 
employes to be courteous and attentive to 
every prospective buyer,” said Mr. Car- 
penter. “Remember you don’t sell merchan- 
dise—you sell people. And from the stand- 
point of that philosophy I think we ought 
to go out and find out what ‘the farmers 
think about us, our feed businesses, and our 
employes. If we do that we don’t need to 
worry about the future.” 

Plain-spoken Sen. Joseph R. McCarthy 
pulled no punches in his hard-hitting talk, 
“Your Nation’s Business,” which followed 
Mr. Carpenter on the afternoon program 
June 2. Speaking extemporaneously, Sen 
McCarthy assailed proponents of continued 
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Dusting 
Immediate delivery assured! 


HUDSON 


Stauffer 


KNAPSACK 
DUSTER 


HUDSON 
ADMIRAL 


DUSTER 


The commercial grower’s pre- 
ferred duster—wanted and 
needed by truck gardeners, 


cotton and tobacco growers, The home gardener’s favorite for easier, more eco- 


farmers, fruit growers. Just nomical dusting. Easy to sell because the Admiral 
check these features: Easy, applies dust in the right amount in the right place 
comfortable to carry... Giant . . » Long reach, no stooping, no stretching... 
capacity, less re-filling ... Rotating nozzle for dusting under . Easy 
Long-life, mildew-resistant to operate .. . Puilt-in scoop for easy filling... 


Extra capacity.. Advertised in leading garden and 


bellows . . . Built-in scoop for farm magazines. Order Admirals today — cash in 
easy filling... Easy to adjust tomorrow. 


and operate ... Perfect con- 
trol of dust discharge ... 
Minimum of moving parts. 
Meet immediate demand — 
order today. 


H. D. HUDSON MANUFACTURING CO. 

Dept. F-17, 589 E. Illinois St., Chicago 11, Illinois 

Please ship immediately: 

Hudson Stauffer Knapsack Dusters No. 1A at $28.95 
list each ($29.65 in western territories), delivery charges extra. 
Dozen Hudson Admiral Dusters at $12.60 per dozen 
($14.75 in western territories), delivery charges extra. 


HUDSON 
IMMEDIATE DELIVERY Name. 
No waiting —if your jobber Address 


can't supply, mail coupon today City, State 


: Tested and Proved 
: SPRAYERS AND DUSTERS 


My Jobber is 
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federal spending and condemned Washing- 
ton bureaucrats who are unwilling to have 
their departmental budgets cut. 

“All the good men in Washington are 
not Republicans,” Sen. McCarthy declared. 
“The American people have many straight- 
thinking, level-headed leaders among the 
Democrats, including men like Senators 
Byrd and George, who are excellent legis- 
lators.” 

Sen. McCarthy termed the conduct of 
the war assets administration a scandal and 
said that in many cases the cost of selling 
war surplus goods is proving higher than 
what the government nets from the sales. 
Congress is at present investigating WAA 
activities with a view towards straightening 
the situation out, he said. 

Right now both senate and house mem- 
bers are giving special attention to measures 
relating to the national defense, Sen. Mc- 
Carthy reported. Unification of the armed 
forces is one of the most important of these, 
he declared. Sen. McCarthy condemned the 


Gurney bill, which he charged was being 
pushed by “military brass hats’ and termed 
it “the most dangerous piece of legislation 
ever proposed.” 

The Robertson unification bill, however, 
is “good and sensible”, Sen. McCarthy said. 
He predicted that no universal military 
training bill would muster enough support 
to pass in congress. 

“President Truman probably will veto 
our tax cut bill but the senate will easily 
override the veto,” Sen. McCarthy ob- 
served. “The tax cut bill can supersede 
the veto by a 70 to 25 vote in the senate,” 
he said. 

Estimating that congress will probably 
adjourn about the end of July, Sen. Mc- 
Carthy urged his listeners to support ac- 
tively the tax reduction measure and to 
generally keep their representatives in 
Washington “on the ball.” 

Plans for the feed industry of the future 
were discussed by Walter C. Berger, Chi- 
cago, Ill., in his address, ““New Horizons 


SPECIAL events popular at the Central convention were the Salesmen's club "Eye-opener'’ 
breakfast and the Blatz Brewing Co. stag luncheon. Shown above, left to right are Fred 
Chase, Strong-Scott Manufacturing Co., Oshkosh, who is treasurer of the Salesmen's club; 
President Ford Eshleman, V-C Chemical Corp., Lake Mills; Lew Morrison, outdoor editor 
of the Milwaukee Sentinel and former national fly casting champion who d trated his 
skill at the breakfast; and Everett Wheeler, King Midas Flour Mills, Minneapolis, vice 
president of the club. In the lower photo, left to right, are Harry G. Lampman, jr., general 
sales manager of the Blatz Brewing Co.; Harry Franke, Franke Grain Co., who is president 
of the Milwaukee Grain Exchange where the Blatz party was held, and James O'Brien, 
secretary of the Exchange. 
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for the Feed Industry”, which concluded 
the afternoon program June 2. 

Mr. Berger outlined the aims of the nev 
agricultural service division of the AFMA 
and said that all its activities will be carried 
on for the betterment of American agri 
culture as a whole. He cited the vast pro 
gram of reconversion which the feed in 
dustry has undergone in changing over fron 
a war to a peacetime economy and heartil 
endorsed the leadership of Secretary o 
State Marshall in dealing with foreig: 
nations. 

“Gen. Marshall believes that we mus 
do everything within our power to feed th. 
Old World,” Mr. Berger asserted. “If no 
we may as well recall our armies of occupa 
tion and admit that we have lost thos. 
things for which our sons have fought an: 
died.” Mr. Berger said he favored feedin; 
needy countries of the world but warne: 
that the American people should be in 
formed that the food being sent abroad i 
going as gifts and not as loans. 

“Government should tell our people we’! 
not riding on a gravy train and that i) 
teality the only answer is to tighten ou 
belts and for each and every one of u 
individually to accept part of the sacrifice, 
Mr. Berger declared. 

“No power-hungry dictators dreaming uj 
crackbrained ‘isms’ have been able to dupli 
cate or even approach the results obtained 
through the good old American way o! 
life, nor have they been able to stop us 
from living it!’ he concluded. 

A record number of feed dealers and 
their wives attended the annual banquet 
session and dance which were held the 
evening of June 2 in the Crystal ballroom 
of the Schroeder hotel, which also was the 
scene of all convention sessions. Entertain 
ment was through the courtesy of the Mil 
waukee Grain Exchange. The yearly Sales 
men’s club “eye-opener” breakfast at 8 a.m 
June 3 started the second day’s activities of! 
in a lively manner. 

First speaker on the second day’s program 
was Prof. C. F. Huffman of Michigan State 
college who spoke on “The Romance of the 
Gut.” Whether or not there is really any 
romance in animal intestines was secondary 
in Prof. Huffman’s talk to the discussion 0! 
recent research on nutrition and digestion 
problems made by the Michigan State ani 
other college and government staffs. 

Prof. Huffman’s talk was lively and eve» 
the presentation of facts on technical dige: 
tion problems was made in a highly inte: 
esting manner. Prof. Huffman conclude: 
with a report on the first rumen transfusio: 
in livestock experimentation history. H 
described how a rumen was transferred fro: 
a dead steer to an ailing cow from whic 
most of the intestines had been remove | 
three weeks before. Prof. Huffman reporte | 
that the experiment was highly success! ' 
and that in 24 hours the ailing cow w > 
back in good health. 

Economic specialist Phil S. Hanna, bu: 
ness editor of the Chicago Daily News, f 
lowed Prof. Huffman on the Tuesday mor 
ing program. “There are lots of bad bu: s 
in our economic structure and they nec! 
attention,” he asserted. “We may be dra - 
ging down our own living standard in tr 
ing to raise standards in Europe.” 

Citing the atomic bomb as a potenti.! 
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Reprint of a full-color, 
page advertisement 
appearing in the April 
issue of "Fortune" / 


magazine. 


Designed tor 


Promeers ix the dress print bag, Percy Kent envisioned 


this new idea in bags as a modern packaging medium 

for products that go into the home. The P K Ken-Print 
Bag has more than fulfilled its promise by becoming 

the No. 1 mover of such items as flour, feed, and many 
other products. Off retail shelves and into homes 

they go—at a new rate of speed—a new high in profit. 


Whq? Because P/K Ken-Print Bags combine style appeal 


and utility value. Women, America over found 

the “glad sacks” readily convertible into dresses, slip 
covers, draperies and hundreds of dress-ups in and 
around the house. Once in the home, Ken-Prints stay 
there long after as a reminder of the product which came 
packed in P/K Bags. 


What about your product P Let us submit new ideas 
for P/K Bags designed to move your merchandise 
into more homes. 


This little girl's dresses, clothes for brother, sister and mom — 


and aed for the home—are made from Ken-Print Bags. 


BUFFALO KANSAS CITY 


THE FEED BAG — June, 1947 


PERCY KENT BAG company, IME. 


Designers and Manufacturers of Cotton and Burlap Bags, Since 1885 


NEW YORK 


| 
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threat to American security, Mr. Hanna 
said, however, that Russia is in far poorer 
shape economically than the United States. 
He said that the Soviet Union has severe 
droughts, short growing seasons, and that 
a great portion of the land is unfit for farm- 
ing. “Russia has had 25 years of promises 
which have never been kept,” Mr. Hanna 
stated, recalling the almost negligible pro- 
gress made under the Communistic system. 

Turning to domestic problems, Mr. Han- 
na warned that unnecessary taxes and con- 
trols must be ended at once. “Reducing 
taxes is just as effective to the consumer 
as marking down the prices on the goods,” 
he declared. “We also have to realize that 
lend-lease was much more honest than the 
present so-called ‘loan’ program.” Stating 
that the idea behind the present food ex- 
port program is a good one, Mr. Hanna 
repeated Mr. Berger’s plea that the public 
be told frankly that the entire program is 
strictly on a gift basis. 

“The country’s not going to hell,” Mr. 
Hanna asserted. “It’s merely going through 
it reconverting to peace.” In closing he 
said that Socialism is already on the way 
out in England and warned that dollars 
can’t buy democracy into other lands. 

“T see neither a boom nor a bust ahead,” 
Mr. Hanna concluded, “but merely a pe- 
riod of intense competition which is be- 
coming stronger all the time.” 

Don Montgomery, secretary of the Wis- 
consin Retail Lumbermen’s association, Mil- 
waukee, briefly explained the organization 
and operation of district clubs within the 
lumbermen’s association. 


He said that his group has 28 district 
clubs in the state and that they are very 
effective in promoting good will and friend- 
ly relations among competitors. 

These district clubs meet regularly and 
most of the work carried on is of an edu- 
cational nature although state and national 
legislative matters are also given close 
attention. 

“One thing we do not do,” said Mr. 
Montgomery, “is to talk prices or terms of 
sale because this practice can easily lead to 
violation of anti-trust laws.” ~ 

The annual closing address was given 
this year by A. J. McLoughlin, sales man- 
ager of the Arcady Farms Milling Co.. Chi- 
cago. In his talk, “Until We Meet ‘Again,” 
Mr. McLoughlin emphasized the need for 
more effective merchandising in the period 
of even more intense competition which he 
said lies ahead. 

“We've got to make our displays talk,” he 
declared. “We've got to make buying easier 
and we've got to improve our stock arrange- 
ments so that they're more effective than 
ever before. Farmers should be sold in terms 
of what they can produce with the feed 
rather than the sacks of feed themselves. 

“High production goals should be en- 
couraged for each farm. Farmers should be 
helped more so that they can earn enough 
to buy the necessities and luxuries of life 
from their current earnings instead of from 
their accumulated savings.” 

Mr. McLoughlin advised more showman- 
ship in selling but stressed that it should 
be backed up with quality merchandise and 
all-out service. “Our job is first, last, and 


Murphy Co. Holds Pre-Convention Party 


East is east and west is west and never 
the twain shall meet they say but they did 
meet at the pre-convention party held by 
Murphy Products Co. at Burlington, Wis., 
May 31. About 40 persons from all over 
the country participated in an informal 
golfing party staged as a preliminary to the 
Central Retail Feed association convention 
in Milwaukee, June 2-3. 

Shown above are Gus ‘Ackerman of the 
Oyster Shell Products Corp. on the extreme 
left and Jack Cutter, California Packing 


Corp., extreme right. Mr. Ackerman repre- 
sents the East since he hails from New 
Rochelle, N. Y., and Mr. Cutter, the West, 
coming from San Francisco, Calif. Others 
in the photo, left to right, are James H. 
Murphy, Roy Hoffman and Lawrence Mur- 
phy, all with the host firm. Prizes were 
awarded for various skills on the links. 
Guests participated in a luncheon and din- 
ner at the Hotel Burlington and in between 
played at the beautiful Brown's lake golf 
course. 


SPECIAL tribute was paid tc 
David K. Steenbergh, Milwau 
kee, executive secretary and 
guiding founder of the Centra! 
Retail Feed association, whe 
was presented with an en- 
graved gold watch by the 
members of the organization. 
The presentation was made by 
President Roland C. Tesch, left 
above, who praised Mr. Steen- 
bergh as “having done more 

e for the welfare of the feed 
man throughout the United 
States than any other single 
person." 


always better service to the farmer,” he 
said. 

“Your job is to make your feed store so 
attractive, so efficient, and so helpful that 
it’s the customer's loss if he doesn’t trade 
with you!” 

Closing event on the two-day convention 
program was a stag luncheon on the trading 
floor of the Milwaukee Grain Exchange 
with the Blatz Brewing Co. and its sales 
manager, Harry G. Lampman, as hosts. 

At the annual business meeting R. C. 
Tesch, Chilton; Harold Aamodt, Rice Lake; 
and H. W. Everson, Stanley, were elected 
to the board of directors for three year 
terms. 

Holdover directors are: Ray W. Biel, 
Sparta; David J. Boulay, Fond du Lac; 
Bruce McDonald, Rockford, Ill.; Albert H. 
Lois, Bassett; F. W. Shekey, Fort Atkinson; 
and Donald F. Crane, Chippewa Falls. 


Resolutions adopted thanked the speak- 
ers, Milwaukee Grain Exchange, Blatz 
brewery and others who had helped make 
the convention a success; endorsed the long 
range programs of the American Feed 
Manufacturers association and the Grain & 
Feed Dealers National association involv- 
ing more extensive service of the feed trade 
to agriculture; approved the efforts of those 
members of congress who are striving to 
reduce the budget and cut federal taxes; 
and registered opposition to restrictive fed- 
eral controls on agriculture and business, or 
government competition with free enterprise. 

The resolutions committee was composed 
of H. H. Humphrey, Wausau, chairman: 
F. W. Shekey, Fort Atkinson; Karl Juve, 
Fond du Lac; Roland Reinders, Elm Grove; 
and James H. Murphy, Burlington. 


Serving on the nominating committee 
were: John A. Becker, Monroe, chairman: 
Fred H. Pittelkow, Oshkosh; James Keegan, 
Richland Center; Parl Gebert, jr., Merrill; 
and J. E. Davis, Amery. 
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E. R. Squibb & Sons 
VITAMIN A & D FEEDING OIL 
400 D—1000 A units 


D-SEC 


Vitamin D in dry powder form 
900,000 D units per Ib. 


DICOCE 
for Cecal Coccidiosis control 


California Packing Corp. 


BIOTOL 
FORTIFIED SARDINE OILS 
SPECIAL: 400 D, 1000 A units 
EXTRA: 400 D, 2000 A units 
SUPER: 400 D, 3000 A units 
Also Available in 
800/2000 and 800/4000 oils 


General Mills, Inc. 
ARPRO WHEAT GERM OIL 


The Barrett Division 
Allied Chemical & Dye Corp. 


NIACIN 
(Nicotinic Acid) 


CarO-Green, Inc. 


FINER ALFALFA 
“*High in Carotene’ 


W orld Products Corp. 


PROT-A—Vitamin A in powder form 


1,362,000 A units per Ib. 


PROT-D—Vitamin D2 in powder form 


6,000,000 De units per Ib. 
(for four-footed animals) 
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HEN ONE Of our field men presents this card, he represents not one 
but six great vitamin companies. Be sure to see him. For he and 
the companies back of the calling card are important to your business. 


These six companies are all well-known and dependable houses. Their 
names alone are a guarantee of the quality of their products—products 
you can depend on. And you have a further guarantee of quality and 
dependability when you deal with them through Atkins & Durbrow, 
whose reputation has been built by supplying top quality and top service. 


For more than 50 years Atkins & Durbrow has been headquarters for 
quality products. It is known and recognized as the representative of the 
finest companies in the vitamin field. Through this one source—Atkins 
& Durbrow—you can be supplied with many different products, all high- 
grade, well-known bsands. 


Feed manufacturers who are proud of their feeds know the importance 
of quality ingredients. And they know the importance of dependable 
sources of supply. That is why so many of them depend on Atkins & 
Durbrow for vitamin products. They know, too, the advantages of the 
efficient, time-saving service which Atkins & Durbrow has created. 


This service is made available to you through sales representatives operat- 
ing from 11 centrally located cities, with warehouse stocks in 14 cities. 
Through this distribution system you can be assured of prompt, efficient 
service at all times. 


The next time the Atkins & Durbrow representative sends in his card, 
remember that he represents six great companies—companies of the type 
you like to do business with. Let him tell you about the service Atkins & 
Durbrow can give you. You will find it dependable—well worth while. 


ATKINS « DURBROW, INc. 
165 JOHN STREET, NEW YORK 7, N. Y. 


CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 
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Salt... 


RACTICAL individual that he is, a farmer judges 

feed quality on the basis of results... gains in weight, 
milk production, thrift, and relative cost. You can help 
underwrite the performance of your feeds by pointing 
out the importance of feeding salt Free Choice. Take 
hogs, for instance. Impartial tests show that the amount 
of feed needed to produce 100 pounds of pork when 
there was no salt in the ration, produced 150 pounds 
when hogs got salt Free Choice. And the salt-fed hogs 
put on weight almost 100 per cent faster. Dairy cows, 


proper amount of salt. Morton’s Free Choice Salt 
is especially developed for livestock feeding — 

a pure salt that’s easy to feed and easy to use for 
mixing . .. and nationally advertised in more than 60 
important farm magazines. Write for all the facts today. 


MORTON SALT COMPANY, Chicago 4, Illinois 
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beef cattle, sheep — all livestock — respond to the \ 
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Farmers Want Modern Equipment 


Alert Dealers Can Profit from Big Demand 


@ LABOR saving farm equipment 
means extra profit for the feed dealer 
who handles it because it sells well 
and brings additional feed business 
too, according to Robert H. Hill, who 
operates the Jamestown Feed & Sup- 
ply Co., Jamestown, N. Y. 

“During the war farm equipment 
was impossible to obtain,” Mr. Hill 
stated. “Now that it is again appear- 
ing on the market in ever-increasing 
quantities, farmers are eager to replace 
the worn-out and outmoded pieces of 
machinery they have been pampering 
along through the period of shortages. 

“This is the ideal time for feed men 
to branch out with farm equipment 
departments, while there still is a very 
strong demand,” Mr. Hill declared. 
The Jamestown Feed & Supply Co. 
machinery department is undergoing 
constant expansion with the addition 
of the local Kaiser-Frazer farm equip- 
ment franchise making the firm one 
of the most complete one-stop farm 
supply centers in New York state. 

Among the best selling items of 
farm machinery is the Rototiller, a 
handy piece of equipment for any 
size farm. “We want to be able to 
offer farmers every conceivable pro- 
duct they need to successfully and 
profitably operate their farms,” Mr. 
Hill asserted. 

He believes that all aggressive feed 
merchants who have not already be- 
gun to do so, should begin expansion 
of their feed stores into really one- 
stop farm supply centers. Mr. Hill 
stresses the belief that in the future 
the independent retailer who wants 
to make a fair profit will have to 
handle poultry equipment, farm tools 
and machinery, remedies, fencing and 
other sidelines in addition to a full 
line of quality feeds. 
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Despite the addition of the farm 
equipment department on a large scale, 
formula feeds are still the basic sellers 
at the Jamestown Feed & Supply Co. 
Mr. Hill handles Purina and Double 
Diamond feeds and gives equal atten- 
tion to the promotion of both lines. 
“By handling more than one widely 
advertised formula feed, a feed dealer 
can be relatively certain of pleasing al- 
most all the farmers in his trading 
territory,” Mr. Hill stated. 

Constant expansion and moderniza- 
tion keynote the policies of Bob Hill. 
That his improvement program pays 
off is evidenced by the fact that his 
business has increased an average of 
$2,000 a month more than at the small- 
er plant which formerly housed the 
Jamestown Feed & Supply Co. Dur- 
ing 1946 total sales were well in ex- 
cess of $165,000. 

Word-of-mouth advertising has 
made Mr. Hill’s modernization policies 
known throughout his trading area in 
western New York. Farmers all along 
the Pennsylvania’New York border 
have given hearty approval to his im- 
provement program and have indi- 
cated their interest in the expanded 
farm equipment department by their 
substantial purchases of machinery. 

Besides farm machinery, the James- 
town Feed & Supply Co. also handles 
Jamesway, National Ideal, and Ma- 
comb poultry equipment. Stanchions, 
stalls, and cow pens constructed of 
metal are also profitable sideline items. 
A battery large enough to accommo- 
date 3,000 baby chicks was recently 
installed in a large back room at the 
big concrete plant. This back room is 


thermostatically heated and has the 


most modern ventilating devices. 
Fencing, disinfecting paint, and a 
full line of Morton’s seasonings sell 
well and have proven their worth in 
performances on the farms of Mr. 
Hill’s customers. “Every sideline a 
feeder adds means just that much bet- 
ter service for his farmer customers 
and that much more profit for him- 


self,” Mr. Hill explained. 


Sideline sellers are prominently dis- 
played just inside the broad doors of 
the firm’s feed department. Low, clear- 


POSTWAR design farm equip- 
ment like the tillers which Rob- 
ert H. Hill, left above, and 
employe Lyman Taylor are 
checking, sells very well at Mr. 
Hill's Jamestown Feed & Sup- 
ply Co., Jamestown, N. Y. The 
big plant layout is shown at 
lower left. 


vision display tables and racks make 
self-service simple and farmers can 
roam the big displayroom to their 
hearts’ content. “We find that most 
sidelines sell themselves better than 
any salesman could,” Mr. Hill de- 
clared. “Farmers often see things that 
would come in handy on their farms 
and pick them up without any sales 
talk whatsoever on our part.” 

Reconstruction is still underway at 
the Jamestown Feed & Supply Co. 
Now getting the finishing touches is 
a building adjacent to the feed mill 
itself which will provide a display- 
room 35 by 60 feet. The office is lo- 
cated in the rear of this big room. 

“This putting our office back in a 
corner of the displayroom was planned 
deliberately,” Mr. Hill explained. 
“Farmers will have to pass through 
all our displays to get back to the 
office. Nine times out of 10 some ad- 
ditional sales will result from this 
system.” 

Above the new displayroom is a 
big room equipped with an up-to-date 
motion picture projector, a profes- 
sional theater screen, and facilities for 
providing refreshments. Mr. Hill plans 
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to entertain customers and _ prospective 
buyers in this big room at regular intervals. 
This innovation is unique in retail feed 
establishments. 

Busy Jamestown is situated in a hilly 
region and the freshly painted white build- 
ings of the Jamestown Feed & Supply Co. 
are visible for a mile in all directions. “We 
want our store to radiate neatness and 
brightness,” Mr. Hill declared. 

‘As soon as possible, Mr. Hill expects to 
have four route salesmen on the road at all 
times. These men will be trained in live- 
stock and poultry diseases and will make 
regular service and sales calls at the homes 
of all farmers in the Jamestown trading 
area. 

“These representatives will even help 
plan improved farm layouts, right down to 
furnishing the blueprints,” Mr. Hill ex- 


plained. “They'll be friendly, capable men 
who will not only do a large volume of 
business at the farms but will invite the 
farmers to stop in at our store.” 

Farm machinery, sidelines, and a pro- 
gressive merchandising outlook have formed 
a winning combination. The -progressive 
Mr. Hill, still not fully satisfied with his 
profitable business, has many plans for the 
future. “We're never going to slow up,” 
he explained. “Constant improvement is 
our aim.” 


@ FISHER FLOURING MILLS CO., 
Olympia, Wash., has purchased the Olym- 
pia Feed Co. from Fred Holm. 


@ LUDLOW COOPERATIVE ELEVA- 
tor Co., Ludlow, Ill., is planning to begin 
construction of its new feed and fertilizer 
warehouse in the near future. 


has 2% butterfat. 


A pure, liquid creamery buttermilk just 
as it comes from the churn—condensed 
under vacuum to remove part of the 
moisture for economy in shipping and 
ease in handling. Contains all the na- 
tural nutritive qualities of fluid milk 
plus more lactic acid. The thick body of 
Supreme Brand Condensed Buttermilk 
provides all the valuable solids of milk, 
retains the original vitamins, minerals, 
proteins, milk sugar, lactic acid, and 


® Nothing has been removed except the water, nothing has been 
added. Contains no skim milk, whey or preservatives. Packed in 
the famous yellow barrel. 


“WRITE © WIRE © PHONE 


H. S. Helm, Russell-Miller 
Official Dies of Injuries 


Harry S. Helm, chairman of the board 
of the Russell-Miller Milling Co., Minnea- 
polis, Minn., died May 6 following an acci- 
dent. Mr. Helm was 79 and had been as 
sociated with Russell-Miller since 1888. 

Mr. Helm was critically injured on : 
manlift in a downtown Minneapolis ga 
rage where he kept his automobile. N.. 
one witnessed the accident but it is be 
lieved Mr. Helm struck his head eithe: 
when he went through a floor opening o: 
else he missed a step-off. Rushed to 
hospital, he died several hours later. 

Mr. Helm joined Russell-Miller in 1888 
and was named general manager in 190? 
He served as president of the firm from 
1922 until his election as chairman of th: 
board in 1939. Mr. Helm served two term 
as vice president of the Millers Nationa! 
federation and was a director of the or- 
ganization from 1910 to 1933, serving as 
vice chairman from 1924 to 1927. 


W. E. Culbertson Retires 


After 29 Years Service 
W. E. Culbertson, Delavan, IIl., long 


prominent in the grain industry, announced 
his retirement as secretary of the Illinois 
Grain Dealers association at the organiza- 
tion’s 54th annual convention held May 14 
at Chicago. Mr. Culbertson had served as 
secretary of the grain group for 29 years. 
No successor has as yet been named. 

H. E. Morgan, Clifton, was re-elected 
president of the association and T. A. 
Verry, Armington, was re-elected treasurer. 
The organization’s executive board will ap- 
point a new secretary sometime in the near 
future. 

Speakers at the grain dealers’ convention 
included J. O. McClintock, president of the 
Chicago board of trade; Dr. J. L. Norton, 
agricultural economist, University of Illi- 
nois; and Ray B. Bowden, executive vice 
president of the Grain & Feed Dealers Na- 
tional association. 


@ GRIFFIS & SONS, Walnut Ridge, Ark., 


have opened a new feed store. 


“Mother! We're engaged." 
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EFFICIENCY-ECONOMY 


(From Pioneering) (From Specializing) 


VOLUME IN MILLIONS 
(From Our Big, New, Higher Speed Plant) 


Our amazing efficiency in feed-tag production resulted 
from our pioneering. 

The economy in “Tags that Talk” results from our 
specializing in high-speed volume production of indi- 
vidualized tags. 

One glance at the gay colors and identifying designs 
from as far away as they can be seen, tells what is in 
any bag. 

No need to get within reading distance to pick the 
wanted bag out of a mixed stock or stack. 

A “Batch of Samples” will show you why. May we 
send a set free, today? Hundreds, thousands, millions! 
Quantities are all the same to us; and constant improve- 
ments in manufacturing and shipping keep our service 


_ &towing better and better. 


Do Write Us TODAY! 
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“Tags that Talk” travel everywhere; 

and everywhere they go they deliver 
your message quick and loud—exactly as 
you want it delivered. 

The special Savage Process eliminates 
glare and maintains faraway, instant see- 
ability regardless of kind of light or change 
from daylight to other light. Ordinary 
printing can’t do that. The special Savage 
Process does. 

If you use as few as-1,000 or 
1,000,000 or more of one or many 
kinds of tags, Savage Art Inge- 
nuity can be wonderfully helpful 
to you now at no extra cost. 
Every Savage Tag serves you continu- 
ously from your mill to the ultimate con- 
sumer. See for yourself their outstanding 
superiority. 

Write us for a free “Batch of Samples.” 
Better yet, send us samples of your present 
tags. Put the number you use annually on 
each sheet. Then, along with the “Batch 
of Samples” we'll also send free, specific 
suggestions for “Tags that Talk” your 
language. 
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i aes AGAIN, improved techniques and greater manufac- 
turing efficiency have enabled Du Pont to reduce the 
price of “Delsterol” 'D”-Activated Animal Sterol . . . the scien- 
tific source of Vitamin D. 

This latest price reduction represents another important 
saving to feed manufacturers who require an economical, de- 
pendable source of Vitamin D. For details, write E. I. du Pont 
de Nemours & Co. (Inc.), Organic Chemicals Department, 
Wilmington 98, Delaware. 
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Hatfield Says Dealers Must 


Keep Looking Ahead 


@ STREAMLINED and as up-to-the- 
minute as any big city department 
store is the newly modernized Hatfield 
Feed & Hardware store, St. Joseph, 
Mo. Everything in Roy C. Hatfield’s 
remodeled layout exemplifies the most 
modern developments in progressive 
merchandising. 

“There is no excuse for regress 
today,” Mr. Hatfield asserted. “Pro- 
gress is necessarily the keynote of 
every successful feed business. Moving 
backward or remaining static never 
builds new sales.” 


When the war was won, Mr. Hat- 
field’s two sons, Harold and Newton, 
returned from military service to help 
their father operate his busy feed 
store. While they were away, Roy 
Hatfield had made elaborate plans for 
modernizing his store before their re- 
turn. During the war, most of the 
plans were confined strictly to paper 
work because of the shortage of mate- 
rials and government restrictions on 
building. 

“When the boys were away in serv- 
ice, I did a lot of thinking about the 
time when they would return home,” 
Mr. Hatfield explained. “I wanted to 
give them a real opportunity to be 
independent and to insure some mea- 
sure of financial security for them- 
selves in the future. Now that they 
are back and the three of us have a 
modern new store to work in, they 
are displaying plenty of ability and 
ambition in operating a modern busi- 
ness place in tune with the times.” 

The building which houses the 
streamlined Hatfield Feed & Hard- 
ware store is of brick construction 
covered with white stucco. One-story 
high, the structure is 50 feet wide and 
140 feet in length. Along the front 
and one side of the attractive building 
are 130 feet of plate glass display 
windows. 

“No store can ever have too many 
windows,” Mr. Hatfield declared. “We 
like the modern interior of our store 
and want farmers to be able to look 
in from the street and see our stream- 
lined layout. The windows also offer 
limitless opportunities for the effec- 
tive display of every type of mer- 
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cuandise in our inventory. Because 
hey are both broad and tall, they per- 
mit attractive arrangements of all 
types of farm necessities.” 


Mr. Hatfield is a veteran of many 
years in the feed business. Until 1930 
he was a partner in a-feed mill and 
slaughterhouse business. On the death 
of his partner in 1930 he purchased 
the entire firm and since then has 
built its volume of business up to 
several times what it was 17 years 
ago. 

“New ideas and constant modern- 
ization have turned the trick,” Mr. 
Hatfield explained. “Take our new 
store and the time-saving innovations 
incorporated in it. Our full depth 40 
by 50 foot basement, for example, has 
a ramp which enables customers to 


drive their trucks and cars right into ». 


the building to get their loads. 

“Our convenient location has helped 
bring in new business too. The street 
on which our store is located leads 
directly to the downtown shopping 
district in St. Joseph and is a popular 
route for livestock raisers who are 
sauling their animals to market. Cn. 
their return trip, many of these farm- 
ers stop. in here for all their farm 
needs,” Mr. Hatfield reported. 


During the Thanksgiving and 
Christmas seasons, the Hatfield Feed 
&? Hardware store sells several thou- 
sand turkeys. These are raised on the 
four farms which Mr. Hatfield owns 
as sidelines to his feed business. Many 
customers place their orders for holi- 
day turkeys six months in advance, 
because the plump, tender birds which 
the Hatfield store sells are famed 
throughout the trading area arourid 
St. Joseph. In spring the Hatfield Feed 
& Hardware store handles baby 
chicks, because Mr. Hatfield believes 
they are natural sources of additional 
feed business as they grow. 

Blair's feeds, manufactured at Atchi- 
son, Kan., are featured at the Hatfield 
Feed & Hardware store. Most sales 
are made on a strictly cash basis al- 
though there is a limited amount of 
30-day credit granted to some of the 
large volume purchasers. Some feed 
is sold at wholesale, although Mr. 


STREAMLINING is 
throughout the new Hatfield 
Feed & Hardware store, St. 
Joseph, Mo, Top photo shows 
exterior of the modern white 
stucco building. Roy C. Hat- 
field is shown in his fluorescent 


evident 


lighted 
photo. 


salesroom in lower 


Hatfield’s business is foremost and 
primarily a retail one. 

“It’s certainly nice to leave your 
feed store in capable hands when you 
want to take a vacation,” Mr. Hat- 
field explained. “Last winter Mrs. Hat- 
field and I were able to plan a three 
months’ holiday in Florida without a 
worry or care about how the feed 
store would do while we were away.” 

Newton and Harold Hatfield are 
both married and are especially anx- 
ious to do a thoroughly satisfactory 
job of filling their father’s shoes. “We 
are both eager to prove our ability,” 
Harold Haetfield explained. “We are 
aware that Dad has given us an extra- 
ordinary opportunity and we intend 
to make the best of it. We appreciate 
his trust in us and don’t intend to let 
him down.” 

Roy Hatfield’s streamlined store and 
his capable understudies have com- 
bined to boost feed and farm supply 
profits steadily, with a bright future 
indicated for the Hatfield Feed & 
Hardware. “Progress and foresight 
mean the difference between success 
and failure in the feed business,” Mr. 
Hatfield asserted. “And neither New- 
ton, Harold, nor I have any intention 
of failing!” 
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@ COMBINING a thriving retail feed 
business with top quality nursery stock 
is producing splendid results for C. N. 
Witmer and J. G. Gladson, Van Nuys, 
Calif. In two years the pair have built 
up a large clientele of regular custe- 
mers who have come to count on them 
for high grade feeds, lawn and garden 
supplies, and quality nursery stock. 

“For 20 years Mr. Gladson and I 
were partners in an idea before we 
actually opened our feed store,” Mr. 
Witmer explained. “We were both 
newspapermen in Hollywood and both 
of us were thoroughly ‘fed up’ with 
working for someone else. That's how 
we came to open our feed store.” 

“We both wanted our own busi- 
ness and Van Nuys needed another 
feed store, so that’s how we became 
feed dealers,” Mr. Gladson stated. 
“We worked from the ground up to 
learn the facts about feed merchan- 
dising before we even opened our 
doors. That has proven to be a very 
wise move.” 

When the two feed men were ready 
to open their store, they decided to 
take on nursery stock as a sideline. 
The move proved to be an extremely 
wise one because nursery sales have 
been an ideal complement to feed 
selling. “We specialize in all types of 
poultry, beef, and dairy feeds,” Mr. 
Witmer declared. “Although our nurs- 
ery profits are important to us, we 
never let ourselves forget that quality 
feed is the basis of our business.” 
Small lot purchasers and volume buy- 
ers from big ranches and dairy farms 
get equal attention at the Witmer & 
Gladson Feed store. 

When they were ready to set up 
their store, Mr. Witmer and Mr. Glad- 
son ran up against the very tough 
problem of finding suitable quarters. 


Team Nursery Stock with 


Sales Duet Wins for Witmer & Gladson 


Finally, after searching in vain for a 
suitable place to rent, they leased a 
plot of land and built their store them- 
selves with their own hands. The lease 
they had was anything but permanent 
but once the property owner noted 
the success of the Witmer & Gladson 
Feed store he readily extended the 
lease for five years with a five year 
additional option. Their neat bunga- 
low-type frame feed store is located 
at the corner of Woodman avenue 
and Van Owen street in Van Nuys, 
a suburb of Los Angeles. 

“Our profit on feeds is smaller per 
dollar investment than on nursery 
sales,” Mr. Wittmer asserted. “The 
nursery department pays a higher per- 
centage of profit but the feed profit 
is really the important source of divi- 
dends for us. Livestock and chickens 
have to be fed every day while the 
nursery stock is largely a seasonal 
proposition.” 

Witmer & Gladson handle quality 
feeds and have faith in the perform- 
ance their customers can expect from 
the products. The Universal line of 
formula feeds is handled exclusively 
and Mr. Witmer and Mr. Gladson 
are well pleased with its popularity. 

Additions to the Witmer & Glad- 
son Feed store were built by the 
owners themselves. Labor costs were 
nil, with lumber, cement, and a few 
other building supplies the only ex- 
pense. The large warehouse which 
adjoins the neat frame feed store is 
the result- of long hours of back- 
breaking work by the two former 
cinema capital newspapermen. 

Their tie-in of feed and nursery 
stock is a profitable combination that 
will work out well for many other 
feed dealers throughout the country, 
Mr. Witmer and Mr. Gladson believe. 


_, With feeds to provide the steady, 


year-around income and nursery stock 
to bring in a seasonal profit, they rea- 
son that wide-awake dealers can’t help 
but make money by adding nursery 
departments to their feed stores. 
“Our nursery stock comes from sev- 
eral sources,” Mr. Witmer stated. “We 
grow quite a few of the smaller things 
ourselves from seed. Then we buy a 


_ lot of other items direct from green- 


NURSERY stock has proven a 
profitable sideline to feed for 
J. G. Gladson and C. N. 
Witmer, above, feed dealers at 
Van Nuys, Calif. Seasonal sales 
of nursery items bolster feed 
profits at the attractive store 
which is shown at lower left. 


houses. These we allow to grow and 
when of marketable size we re-pot 
them ourselves. We buy trees, shrubs, 
and other bigger items direct from the 
growers.” 

In connection with their feed store 
and nursery, Mr. Witmer and Mr. 
Gladson have constructed a lath house, 
a large enclosure with walls and roof 
of wood lath. The slats are spaced 
several inches apart and allow sun- 
light and fresh air to enter yet pre- 
vent too much sunshine and in the 
frost season serve as protection for 
sensitive citrus trees inside the enclo- 
sure. 

The nursery stock is displayed 
around the outside of the neat feed 
store with various varieties of fruit 
and ornamental trees, berry bushes, 
lawn shrubbery, hedge stock, and 
flower plants all in abundance. 

“Music makes our store a more 
pleasant place in which to do busi- 
ness,’ Mr. Gladson declared. “We 
have a public address system which 
carries music throughout our store, 
lath house, and grounds. Besides fur- 
nishing music, it also provides an ex- 
cellent call system. 

‘Feed, nursery stock, and music are 
a wonderful combination. They've al- 
most made us forget that we were 
ever newspapermen,” Mr. Gladson 


added. 
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1000 U.S. P. units Vitamin A per gram 
400 A.0.A.C. chick units Vitamin D per gram 


dry .... and stabilized 


When you order VIT-AD, you can be sure the Vitamin A you put 
in your feeds is true Vitamin A, from shark liver oil. Stabilized in 
soybean oil meal. Easy to use and economical. Just measure out the 
required amount for your batch and mix in mixer with other ingre- 
dients. Conveniently packed in 100 1b. drums. 


SILMO CHEMICAL CORPORATION 
Main Office and Laboratory, Vineland, New Jersey 
SILMO XX Feeding Oils — SILMO Dry Supplements 
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W. C. Helm Elected Head 
Of Russell-Miller Board 


Willis C. Helm was elected chairman of 
the board of the Russell-Miller Milling Co., 
Minneapolis, Minn., at a meeting held May 
20, the firm has announced. Mr. Helm pre- 
viously served as company vice president 
and succeeds his brother, the late Harry S. 
Helm, as chairman of the board. Harry 
Helm died May 6. 

The new board chairman has been asso- 
ciated with Russell-Miller since 1894 when 
he joined the firm as a bookkeeper at its 
mill at Jamestown, N. D. Two years later 
he became assistant secretary of the com- 
pany and manager of its mill at Valley City, 
N. D., being named to the firm's board of 
directors a short time thereafter. In 1906 
Mr. Helm came to Minneapolis where Rus- 
sell-Miller had just completed construction 
of a new mill and served as assistant to 
the late Harry Helm, who was then gen- 
eral manager of the company. At this same 
time W. C. Helm was elected company 
treasurer. In 1923 he became vice president 
and general manager. During 1942-43 he 
served as president of the Millers National 
federation. 

Richard J. Harrington, manager of the 
Russell-Miller plant at Buffalo, N. Y., has 
been named to succeed Mr. Helm as vice 
president. He has been associated with the 
firm since 1926 and was appointed man- 
ager of the Buffalo mill in 1939, succeed- 
ing M. F. Mulroy when the latter was 
named executive vice president and general 


manager. He was elected to a directorship 
in 1945. 

The following officers of the company 
were appointed by the board of directors 
at the May 20 meeting: Dr. Betty J. Sulli- 
van, vice president and director of research; 
William J. deWinter, sr., vice president, 
export division; W. Leonard Brisley, vice 
president, Occident terminal division; Tru- 
man J. Beggs, vice president, Occident ele- 
vator division. 

Allen L. Burdick, vice president, Electric 
Steel Elevator division; George W. Mar- 
tin, vice president, American Elevator & 
Grain division; John H. Bosard, vice presi- 
dent. western mills division; and David W. 
Moore, vice president, grocery products 
division. 

The directors also voted the regular semi- 
annual dividend on the firm’s preferred 
capital stock, $2.25 per share payable July 1 
to stockholders of record on June 23. 

@ DES MAREAU COMMISSION CO., 
Bristol, Colo., is planning construction of 
a 150,000 bushel grain elevator. 


JOINS WERTHAN BAG CO. 

Paul W. Whitfield, Emporia, Kan., has 
been appointed sales representative for the 
major portion of the milling industry in 
the Southwest by the Werthan Bag Co., 
Nashville, Tenn., the firm has announced. 
Mr. Whitfield will also cover the Kansas 
City, Mo., area. He was formerly with the 
sales department of Arkell & Smith and 
was recently introduced to many of the 
millers in his new territory by J. B. Morgan 
of the Werthan sales organization. 


PENB Egg and | Breakfast 
Proves Highly Successful 


Typical of the extremely successful series 
of breakfasts held throughout the country 
under the joint sponsorship of the Poultry 
& Egg National Board and Universal-Inter- 
national studios was a “The Egg & I” 
breakfast held May 17 on the floor of the 
Chicago Mercantile exchange. More than 
1,000 representatives of various Illinois civic 
groups, the press, and various segments o/ 
the poultry industry attended the gala egy 
breakfast. 

Gov. Dwight H. Green was among the 
speakers who briefly addressed the break- 
fast. Cliff D. Carpenter, president of the 
Institute of American Poultry Industries, 
presided as chairman and introduced Don 
McNeill, famed radio Breakfast Club star, 
who acted as master of ceremonies. Other 
speakers included C. S. Borden, president 
of the Chicago Mercantile exchange, and 
Jan Sterling, comely Chicago stage star. 
Mayor Martin H. Kennelly was kept away 
by official duties but sent a message of 
congratulation to the PENB and the in- 


“dustry. 


The menu at the breakfast featured a 
definite emphasis on eggs, from the cran- 
berry eggnog appetizer through the Clau- 
dette Colbert angelfood cake. Miss Colbert 
herself sent a message from Hollywood 
which was cased in a tiny capsule and em- 
bedded in an egg laid by a normal healthy 
hen—with science giving an assist. 


GREAT PRODUCTS TO MEET YOUR 
NEEDS - ECONOMICALLY - EFFICIENTLY 


WHEN A MINIMUM OF ANIMAL PROTEIN IS AVAILABLE USE: 


i: 


COMPLETE B-G COMPLEX AND COMPLETE 
ESSENTIAL AMINO ACID CONCENTRATE 


BEST SOURCES 


6 


RICHLY IMBEDDED IN A CARRIER OF PACIFIC 


COAST SARDINE MEAL 


S 
1. Condensed Whey Solubles 
2. Condensed Fish Solubles 
3. Condensed Fermentation 


Solubles 


4. Fish Liver & Glandular Meal 


5. Dried Brewers’ Yeast 


6. California Dehydrated 
Alfalfa Meal 


Guarantee — 40% Protein, 


50 Micrograms Riboflavin per Gram 


MANUFACTURED exciusivery 


WRITE WIRE OR PHONE: 


e 46 e 


MSONALIZED FEED 


'MPROVEMENT 
421 CHESTNUT STREET | 


service 
+ PHILADELPHIA PA, 
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UM OF ANIMAL PROTEIN 1s AVAILABLE Use. 

FSSENTIAL Amino ACID CONCENT Rare 
— Features highest €oncentration of | 
| ge | 
Possible ina Dry Carrier 
2. Fish liver Glandular Meal pithy, 

' 3. Drieg Whey Solubles 
4, Dried Brewers’ Yeast’ 
5. Drieg Fermentation Solubles ay } 

| 6. Riboflavin Supplement 

PACIFIC Coasy SARDINE MEAL 

50 MICROGRAMS RIBOFLAaVin PER Gram 
une 


Why offer “‘just ordinary” feeds, when feeds that 
contain Kraco offer so much natural food 
value. By adding Kraco to their poultry mashes, 
many mixers find they add steady customers 
for quality feeds. 

Kraco is a top-grade dried cheese whey that 
adds four important milk nutrients to starting, 
growing, broiler, breeder and laying mashes ... 
helps promote health, growth and vigor in chicks 
and poults and high production in mature birds. 
It’s also well suited for use as a feed supplement 
for hogs, cats and dogs. 


Kraco has this plus value 
When proper sanitary measures are taken and 
Kraco is used in a special flushing mash, it is a 
valuable aid in the control of coccidiosis. 
There is no neutralizer—ever—in Kraco. And 
remember —it is dried cheese whey exclusively 
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from the manufacture of quality Swiss and 
American cheese. 


Contains four valuable nutrients 


1. Lactose. This important milk sugar (found only 
in milk products) has highly beneficial effects in 
flushing mashes. Kraco contains 70% lactose. 


2. Proteins. Kraco contains complete milk pro- 
tein valuable in supplementing the protein in 
grains. 


3. Minerals. Kraco helps supply milk calcium and 
phosphorus, an aid in developing good frames 
and capacity for egg production. 


4. Vitamins —essential to poultry health. Kraco 
contains factors of the Vitamin B-G complex, 
including Riboflavin. 


Don’t delay —order Kraco from your nearest 
Kraft office so you’ll have plenty on hand for 
the important feeding periods ahead. 


Industrial Food Products, 

KRAFT FOODS COMPANY 
General Offices: 

500 Peshtigo Court, Chicago 90, Til. 
New York « San Francisco 
Atlanta « Minneapolis 

Denison, Texas 

Branches in all principal cities 


ee customers coming your Wa with | = 
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Dramatic 
evidence of 
Riboflavin’s 


The photographs displayed here pro- 
’ vide dramatic evidence of the indis- 
pensable réle which riboflavin plays 
in poultry nutrition. An adequate 
intake of riboflavin is essential for 
maximum poultry and egg produc- 
tion. 

Merck riboflavin products are 
among the most favored sources of 
riboflavin. As a recognized leader in 


2 the synthesis, development, and Riboflavin deficiency in a turkey poult. Same poult, 6 days later. Recovered 
° : Age 40 days. Weight, 550 Gm. Note when treated with crystalline Ribo- 
large-scale production of pure vita- 


typical deficiency characteristics. flavin. Weight, 705 Gm. 
min substances, Merck continues in 
this rdle by providing the feed in- 
dustry with riboflavin that is prac- 
tical to use, and low in cost. 
You are invited to write for fur- 
ther information and prices. 


RIBOFLAVIN 85% MERCK (Not U.S.P.)— 
Riboflavin, 85%; Fe (as Sulfate), 1.5%; 
Ca (as Sulfate), 1.5%; Starch added, 5%. 


NO. 54—RIBOFLAVIN MIXTURE MERCK— 
One ounce contains one gram of Riboflavin. 
Balance is starch and small amounts of 


i Riboflavin deficiency in a chick. Age Same chick, 7 days later. Recovered 
Calcium Sutiate cind lon Sulfate. 28 days. Weight, 124 Gm. Note typical when treated wit crystalline Ribo- 
deficiency characteristics. flavin. Weight, 210 Gm. 


_ Photographs Department of Agricultural 


RIBOFLAVIN MERCK | 


MERCK & CO., Inc. RAHWAY, N. J. 
Manufacturing Chemists 


New York, N.Y. + Philadelphia, Pa. + St. Louis, Mo. * Elkton, Va. 
Chicago, Ill. « Los Angeles, Calif. 
In Canada: Merck & Co.,Ltd. * Montreal * Toronto * Valleyfield 
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STANLEY EALES 


@ BRIGHT neon signs which are 
visible for blocks at night are identi- 
fying marks which keep the Corn Belt 
Supply Co., Sioux City, Iowa, fa- 
miliar to the thousands of livestock 
raisers who patronize the big northern 
Iowa trading center. One large sign, 
which reads “Hay & Feeds”, stretches 
nearly the entire width of the neat 
stucco building which houses the firm. 
Another neon sign, just below, bears 
the company name. 

“We have had excellent results with 
these signs,” Stanley Eales, president 
and manager of the company, stated. 
“They can be seen for many blocks 
in all directions from our store and 
serve as reminders to farmers that we 
can supply all their feeding and gen- 
eral farm needs.” 

Although it does some wholesaling, 
the Corn Belt Supply Co. concentrates 
most of its merchandising on its retail 
business. “We are first and foremost 
a service-always feed store,” Mr. Eales 
explained. “Ninety per cent of our 
sales volume is made up of feed sales.” 

Sargent and Archer formula feeds 
are featured at the busy Corn Belt 
Feed store. The firm also sells a sub- 
stantial volume of its own Corn Belt 
brand poultry and livestock feeds, 
which are mixed according to Hub- 
bard Milling Co. formulas and with 
Sunshine concentrates. 

“Almost every formula feed manu- 
factured today is a good feed,” Mr. 
Eales declared. ““That’s why we handle 
more than one brand of feed. We 
want farmers to be able to choose the 
brand they want and to depend on us 
for repeat orders as needed.” 
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Bright Signs Count 


Eales’ are Real Eye Catchers 


In its well-kept department the Corn 
Belt Supply Co. has two 1 ton Burton 
mixers and an automatic bag sewing 
machine. The sewing equipment is 
new, as is the firm’s modern inter- 
communication system which links the 
mixing room with the warehouse and 
the salesroom. No grinding is done at 
the Corn Belt Supply Co. but the firm 
does a limited amount of custom mix- 
ing on request. 

“We feel, however, that our three 
lines of quality feeds can do a far 
better job of maintaining healthy live- 
stock and chickens,” Mr. Eales stated. 
“So we don’t hesitate to point out to 
farmers the advantages of purchasing 


BRIGHTLY lighted signs help 
identify the Corn Belt Supply 
Co., Sioux City, lowa, The large 
neon sign shown in top picture 
is visible for many blocks. Be- 
low is a view of operations in 
the firm's efficient mixing de- 
partment. 


+. 


BELT SUPP 
FEED SARGENT 


FEED | 


and feeding balanced formula rations.” 

Hay is becoming an_ increasingly 
important profit-maker at the Corn 
Belt Supply Co. The company’s big 
hay barn, erected in 1937, provides 
ample storage space for 400 tons of 
hay with alfalfa and prairie hay the 
most popular sellers in the Sioux City 
trading area. 

Warehouse space at the Corn Belt 
Supply Co. has been increased 50 per 
cent since 1930 but Mr. Eales’ firm is 
planning another 50 per cent expan- 
sion in the near future. “We intend 
to keep pace with our business and 
don’t want to be overcrowded,” he 
explained. 

Keeping pace with his own business 
and the businesses of others has been 
Mr. Eales’ practice for many years. 
A member of the board of directors of 
the Grain & Feed Dealers National 
association and a past president of the 
Western Grain & Feed association, Mr. 


ape 
j 
: 
: 


Eales is well known throughout feed trade 
circles in the nation. He has been active 
in the feed business for 30 years and has 
held memberships on the Chicago, Ill., and 
Winnipeg, Canada, boards of trade and the 
Sioux City Grain Exchange. 

“We started in business here in 1930,” 
Mr. Eales stated. “That was just about the 
lowest point from a business standpoint in 
our nation’s history. But we dug in, worked 
hard, and our company has grown steadily 
from what were very humble beginnings.” 

In 1938 the Corn Belt Supply Co. added 
a wholesale arfd jobbing branch to its feed 
store, but has always kept the interests of 
its farmer customers first and foremost in 
all its activities. 

“Sioux City is a large livestock center 
and most of the formula feeds sold here are 


hauled away by the truckers who bring the 
livestock to market,” Mr. Eales declared. 
“So when we first started in business we 
realized that we had to set up our sales and 
service policies in accordance with this 
plainly evident fact.” 

The Corn Belt Supply Co. has no de- 
livery trucks of its own but utilizes a city 
service which has five well maintained 
trucks. Two of these trucks are used exclu- 
sively for rural deliveries. Periodically, the 
company holds get-togethers for its custo- 
mers to talk over nutrition and health 
problems and to generally get better ac- 
quainted. 

Ben Murdock, Mr. Eales’ warehouse fore- 
man, is the firm’s oldest employe in point 
of service, having joined the company 
shortly after it was organized. His opinions 


Sharp & Dohme’s 


SULFAMERAZINE 


(VETERINARY 


THE SULFONAMIDE 
OF SMALLER DOSAGE 


FOR 


Powerfil Economical « Effective 
“reatment 


of 


Coccidiosis, Pullorum Disease in Poultry 
and Certain Bacterial Infections in Animals. 


Also Sulfathalidine for Calf Scours 
and Swine Enteritis, Tyrothricin 
for Mastitis, and a Complete Line 


of Biologicals. 


(VACCINES AND SERUMS) 


DISTRIBUTED BY 


THE MARYLAND FEED CO. 


101 NATIONAL MARINE BANK BUILDING 


Gay and Water Sts. 


& Baltimore 2, Md. 


are highly regarded by farmers and he is 
a popular figure with livestock and poultry 
raisers and their families. “Mr. Murdock is 
an invaluable member of our staff,” Mr. 
Eales asserted. 

“He’s a good example of our man-to- 
man direct contact policy, which is based 
on courteous, complete service and telling 
the straight facts about all merchandise 
purchased. We don’t try to ‘buffalo’ the 
farmers. We tell them exactly what they 
can expect from the products we sell them 
without any high pressure tactics. High 
pressure selling has no place in the retail 
feed industry.” 

Backing up Mr. Eales’ beliefs are Harlan 
K. Peckham, company vice president, and 
Claire I. Nylen, secretary and treasurer. 
The Corn Belt Supply Co. was incorpor- 
ated at the time it was reorganized and en- 
larged in 1938. 

“We feel that a neat, clean, and orderly 
plant with prominent identifying signs can 
do the most selling,’ Mr. Eales stated. 
“That's why, from our big neon sign right 
down to the foundation of our building, we 
keep everything spick, span, and in place. 
We want our neon signs to attract the farm- 
ers and our efficient service and quality 
merchandise to keep them coming back!” 


Gene Gourley Elected Head 
Of Des Moines Feed Club 


New president of the Des Moines Feed 
club is A. E. (Gene) Gourley, meal sales 
representative for Spencer Kellogg & Sons, 
Inc., at Des Moines, Iowa, who was elected 
at the group’s annual meeting held May 12 
at the East Des Moines club. Mr. Gourley 
was formerly secretary and treasurer of the 
club. He succeeds Don Jorgensen. 

William Foster, sales manager for Sar- 
gent & Co., was elected secretary and 
treasurer. Members present at the meeting 
discussed advance plans for the feed club's 
annual field day which will be held June 
26 at the Hyperion club. ; 


Reconstruction Underway 
At Jeffreys Laboratories 


Reconstruction is already underway at 
the plant of Jeffreys Laboratories, Inc., .Sa- 
lem, Va., which suffered a $100,000 fire 
loss May 5, George A. Jeffreys, president 
of the firm, has reported. Ample stocks of 
finished products were on hand at the time 
of the fire to handle all customers’ require- 
ments, Mr. Jeffreys stated. 

Heaviest damage was done to the second 
floor of the laboratories building which 
housed custom made machinery used in the 
firm’s chemical processes. The plant is ex- 
pected to again be in full production very. 
shortly. 


@ ECONOMY FEED MILL, Harrisonville, 
Mo., has been purchased by Bob Kaye and 
F. J. Thomas, jr. from F. J. Thomas, sr., 
who is retiring. 

@ CLAIRE STAINHOFER, Bloomington, 
Wis., is planning an addition to his feed 
mill. 
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IKE the gears in a smooth-running machine, all the 
various parts of a feed must fit together perfectly. 
Each nutrient must be present, not only in the right 
amount, but also in proper relation to all other nutrients. 
Recent research shows the danger of trying to build 
feeds through piecemeal fortification with 
individual vitamins. The need is for compre- 
hensive fortification in many factors, applied 
with proper balance between the vitamins 
themselves as well as between the vitamins 
and all other nutrients. 
VITAMELK BASE represents the most 
advanced ideas of the DAWE’S staff—the 
industry’s pioneers in unified, interbalanced 
feed enrichment. 
In addition to supplying VITAMELK 
BASE and other specialized feed products, 
the DAWE’S organization is prepared to submit 
recommendations for fitting those products into.a 


pro of complete feeds. If you wish, the famed. 
DAWE'S FORMULA AUDIT BUREAU will giv COMPREHENSIVE 
personalized study to your individual needs. 


Get the facts about how DAWE’S can add power FEED ENRICHE R 


to your feeds and your sales. Mail the Coupon today! 
DAWE’S MANUFACTURING COMPANY, 
4800 South Richmond Street, Chicago 32, Illinois. 


AWE‘S DRY-D (U.S, DAWES STEROL-D, 
“ALASKA BRAND FEEDING OILS, DAWE’S 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries may obtain complete details 
by writing to The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 3, Wis. 


Title of Experiment: Relation of Type of 
Ration to the Interior Quality of Hen’s 
Eggs. 
Author: J. E. Parker, Agricultural Experi- 
ment Station, Fargo, N. D. 
Digest: Yolk color of eggs from hens fed 
on 33 per cent and 43 per cent crude pro- 
tein supplements was somewhat darker, but 
less variable than thdse given a 22 per cent 
supplement. Whole grains, fed separately, 
resulted in eggs with lighter yolks. Albumen 
quality was not appreciably affected by diet. 
Darker yolks tended to appear when birds 
had access to pasture in the afternoons. 

Title of Experiment: Feeding Sulfur to 
Lambs Cuts Gains but Prevents Death 
Losces. 
Authors: A. L. Esplin, A. W. Deem and 
W. E. Connell, Agricultural Experiment 
Station, Fort Collins, Colo. 
Digest: Enterotoxemia, commonly called 
“overeating”, has been a major cause of 
death of lambs being fattened in Colorado 
feed lots. Losses have commonly varied 
from 2 to 5 per cent. Previous studies have 
indicated the possibility that sulfur, added 
to the grain ration, would reduce these 
death losses. In the 1945-46 feeding season, 
four lots of 70 pound lambs (500 head per 
lot) were fed a ration of corn and barley 
in equal’ parts, alfalfa hay and salt. Two 
lots were self-fed, two were hand-fed. One 
lot of each pair received sulfur at the rate 
of 2 per cent, added to the grain mixture. 
Addition of sulfur to the ration decreased 
the consumption of grain, with a consequent 
decrease in the rate of gain and an increase 
in the amount of grain necessary to produce 
100 pounds of gain. Both lots of self-fed 
lambs finished somewhat earlier than either 
hand-fed lot. Death losses from  entero- 
toxemia were greatest in the self-fed lot 
which received no sulfur (41 lambs); sec- 
ond largest in the corresponding hand-fed 
lot (29 lambs) and lowest in the two lots 
which received sulfur (five and four lambs 
respectively). Carcasses of self-fed lambs 
graded higher than those of the hand-fed 
Icts but there was little difference in grade 
between the two self-fed lots. 

* 
Title of Experiment: Protein Concentrates 
as ‘Amino Acid Sources for the Chick: Corn 
Gluten Meal, Cottonseed Meal and Peanut 
Meal. 
Author: C. R. Grau, University of Cali- 
fornia, Berkeley, Calif. 
Digest: Young chicks were fed diets con- 
taining corn gluten meal, cottonseed meal 
or peanut meal which provided the 20 per 
cent crude protein of the diet. Additions 
of various amino acids were made and the 
effects on- growth and efficiency of gain 
were noted. Corn gluten meal required the 
addition of arginine, lysine and tryptophane 
to increase the rate of growth from 2 per 
cent to slightly less than 6 per cent per 


day. Cystine, glycine, methionine, threonine 
and valine were present in adequate 
amounts. Supplementation of cottonseed 
meal with both methionine and lysine in- 
creased the growth rate from 4 to 7 per 
cent. The deficiency of methionine was 
found to be less marked than that of ly- 
sine, as was to be expected from amino acid 
analyses. Peanut meal is lacking primarily in 
methionine, but is also slightly deficient in 
lysine. 

Title of Experiment: The Nicotinic Acid, 
Bio:in and Pantothenic Acid Content of 
Cows’ Milk. 
Authors: J. M. Lawrence, B. L. Herrington 
and L. A. Maynard, Cornell University, 
Ithaca, N. Y. 
Diges:: A study was made of the effect of 
season, stage of lactation, breed and pro- 
cessing on the nicotinic aid, biotin and 
pantothenic acid content of cows’ milk. 
Application to milk samples of the micro- 
biologic methods for determining the vita- 
mins was studied and various modifications 
were introduced. There was no evidence 
that any of them was present in a bound 
state. A correlation of the nicotinic acid 
level of milk with pasture feeding was sug- 
gested by a decreased amount during the 
winter and early spring months and an in- 
crease during the summer and early fall. 
The first colostrum samples had a rela- 
tively low pantothenic acid content; it rose 
to a maximum during the next nine days 
and then dropped to normal. A correlation 
was found between the pantothenic acid 
and the biotin contents. The biotin levels 
showed great variation among the milks of 
individual cows and between samples ob- 
tained from the same cow en different days. 
The nicotinic acid, biotin and pantothenic 
acid contents of the milk were not decreased 
by pasteurization, exposure to light or 
frozen storage. 

* 
Title of Experiment: Fattening Steers with 
Dehydrated Potatoes and Alfalfa Silage. 
Authors: W. E. Connell, L. E. Washburn 
and S. S. Sheeler, Agricultural Experiment 
Station, Fort Collins, Colo. 
Digest: Three types of alfalfa silage were 
compared with corn silage in feeding tests 
on 800 pound steers. One lot of alfalfa 
silage was ensiled without a preservative, 
one lot had one gallon of phosphoric acid 
added per ton of forage and one lot had 
90 pounds of ground corn added per ton 
of alfalfa. Carotene content in the alfalfa- 
acid type was superior. Ccmpared to corn 
silage the alfalfa-acid silage showed 111 
per cent replacement value, the alfalfa si- 
lage 102 per cent and the alfalfa-corn type 
57 per cent. Ground corn and dehydrated 
potato cubes were compared, using dried 
sugar beet pulp for half of the concentrate 
ration in each case. The potato cubes were 
practically as good as ground corn from the 


standpoint of gains and live market values 
though the carcasses of the steers fed potato 
cubes cut darker than those for corn. 

Title of Experiment: The Effect of Caro- 
tene Intake on the Vitamin A Contents of 
the Liver and Blood of Lambs. 
Authors: J. A. Heofer and Willis D. Gallup, 
Agricultural Experiment Station, Stillwater, 
Okla. 
Digest: The vitamin A content of the blood 
plasma and the liver of fattening lambs 
receiving carotene at varying levels of in- 
take was determined. Levels at which the 
carotene was fed represented intakes of 
0, 1.94, 3.88 and 5.82 mg. of carotene per 
lamb per day. Results obtained indicate a 
positive relationship between carotene in- 
take and the vitamin A content of liver and 
blood. There was very little storage of vita- 
min A by lambs that received only 1.94 mg. 
of carotene per day. 


Dehydrators Establish New 
Alfalfa Research Council 


Establishment of a new alfalfa research 
council by the American Dehydrators asso- 
ciation has been announced by Lloyd S. 
Larson, Chicago, Ill., secretary of the or- 
ganization. Eight members compose the 
new council, four from industry and four 
from college staffs. 

Representing the dehydrators’ industry 
are: Dr. J. E. Hunter, Allied Mills, Inc., 
Peoria, Ill.; W. D. Thompson, Central Mills, 
Dunbridge, Ohio; John C. Kephart, Na- 
tional Alfalfa Dehydrating & Milling Co., 
Lamar, Colo.; and Dr. R. E. Silker, W. J. 
Small Sales Co., Kansas City, Mo. 

College experts who are serving on the 
research council are: Dr. R. M. Bethke, 
Ohio Experiment station, Wooster, Ohio; 
Prof. Damon Catron, Iowa State college, 
Ames, Iowa; Prof. M. L. Baker, University 
of Nebraska, Lincoln, Neb.; and F. E. 
Quackenbush, Purdue Experiment station, 
Lafayette, Ind. 

As part of the dehydrators’ public rela- 
tions program, recordings carrying four 
minute talks by Dr. Bethke, Dr. Hunter, 
Prof. Catron, and “Tommy” Thompson are 
being distributed to radio stations through- 
out the nation. Industry members who 
would like additional recordings for their 
local radio stations should write Lloyd S. 
Larson, secretary, 53 W. Jackson boulevard, 
Chicago 4, Ill. 

@ LEWIS COOPERATIVE CO., Lewis, 
Kan., is planning construction of a new 
200,000 bushel concrete elevator. 


@ CHILI GRAIN & SUPPLY CO., Chili, 
Ind., is constructing a new office and an 
addition to its milling department. 


DILLAVOU NAMED MANAGER 
Pat Dillavou, veteran Iowa feed man, 

has been appointed manager of the Farm- 
ers Elevator Co., Scranton, Iowa, the firm 
has announced. For the past several years 
Mr. Dillavou has managed the Farmers 
Elevator Co. at Bondurant. Well known 
throughout the Iowa feed trade, he is a 
member of the board of directors of the 
Western Grain & Feed association. 


THE FEED BAG — June, 1947 


FEED DIGEST 
| 
: 
‘ 
3 
j 
520 


“Authentic illustration from photo of "The 
Lincoln Room,” Wills House, a national 
shrine at Gettysburg. Here Lincoin finish- 
ed the “Address” which was delivered 
the next day, November 19, 1863. 


Da 


@ the Gettysburg Address". . . 


CHASE was manufacturing Better Bags 


“Four score and seven years ago...” The Great Emanci- 
pator scans it thoughtfully, perhaps skeptically . . . little 
dreaming that one of the world’s most sublime docu- 
ments is being born. 


During this crucial period and years before, Chase was 
manufacturing bags for the storage and shipment of mili- 
tary supplies, seed, equipment and feed—for many uses 
and frontiers. 

And today, Chase is celebrating its Centennial—one 
hundred years of experience in the bag business. We be- 
lieve that this is important to you because it is your 
assurance that whatever your bag requirements may be, 
you can count on Chase for improved containers for your CHECK WITH YOUR CHASE SALESMAN 
products. ON THESE PRODUCTS 
to aid you in the solution of your  PROTEX BAGS—SEWN, ALSO 

CEMENTED SEAMS 
One Hundred Years of Experience @ TOPMILL BURLAP BAGS 


in Making Better Bags for e COTTON BAGS FOR ALL NEEDS 
Industry and Agriculture. 
e SPECIALTIES 


FOR BETTER BAGS... BETTER BUY CHASE 


ry & E a AG Co. GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, ILL. 


BOISE BUFFALO CHAGRIN FALLS,O. CLEVELAND o CROSSETT, ARK. © DALLAS DENVER DETROIT GOSHEN, IND. 
HARLINGEN, TEXAS HUTCHINSON, KAN. KANSAS CITY MEMPHIS MILWAUKEE MINNEAPOLIS) NEW ORLEANS NEW YORK 
OKLAHOMA CITY © ORLANDO, FLA. PHILADELPHIA PITTSBURGH © PORTLAND, ORE. REIDSVILLE, N.C. ST.LOUIS © SALTLAKECITY TOLEDO 
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LACTOSE 
EXTRA RIBOFLAVIN 
ALL MILK MINERALS 

CALCIUM 


VITAMINS 


LACTALBUMIN 
PROTEIN 


PHOSPHORUS 


The “PLUS” in your mashes increases customer satisfaction 


Yes! a "plus" is exactly what you get in your mashes 
when you use DRIED WHEY WITH RIBOLAC because 
it is the most complete group of related nutrients 
to be found in a single product. 


Because it is composed 100% of whey solids, with 
the normal riboflavin content of whey more than 
doubled by the added RIBOLAC ... . itself a con- 
centrate of whey ... the various natural ingredients 
function one with the other to assure the most effi- 
cient utilization of the group as a whole. 


Among the B Complex factors in DRIED WHEY 
WITH RIBOLAC are Bw and Bu. The first of these and 


calcium . . . which is also well supplied . . . are 
important feather-making ingredients. Bu is essential 


for well maintained growth. 


The other natural nutrients of whey, Lactalbumin 
protein, milk minerals and lactose ... all have a 
vital part in the health, growth and yield of hens 
and in the hatchability of their eggs. 


DRIED WHEY WITH RIBOLAC is easy to disperse 
evenly. It is economical from the standpoint of cost 
and labor. Your request for further data to aid in 
the development of a formula for incorporating this 
outstanding product in your mashes, should be ad- 
dressed to the National Sales Agents. 


CONDENSING 


National Sales Agents | 


EAGLE MILLING 


PETALUMA 


CALIFORNIA. 
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@ SPECIALTY feeds account for a 
considerable volume of business every 
week at the busy Creston Feed store, 
Grand Rapids, Mich., which is oper- 
eted by Edward F. Wozniak. Sales of 
dog food, rabbit rations, and pigeon 
teed are extremely important to his 
snnual profit, according to Mr. Woz- 
niak. 

“Being located in a suburb of a big 
ity, we do most of our selling to small 
scale farmers,” he explained. “This 
means that we have to do a much 
sreater volume of business in small 
orders to equal the small town feed 
stores which sell as much as two or 
three tons of feed to a single farmer.” 


Nearly 75 per cent of Mr. Woz- 
niak’s sales are made to feeders who 
live inside the city limits of Grand 
Rapids or in its immediate suburbs. 
Some farmers who drive into down- 
town Grand Rapids for their general 
shopping stop in at the Creston Feed 
store for their farm feed needs, but 
the main source of income is from 
city-dwellers. 

Three nationally advertised lines of 
dog food headline Mr. Wozniak’s com- 
plete pet feeding service. The Creston 
Feed store handles Vitality, Gaines, 
and Friskies and its sales are increas- 
ing week after week. Attractive win- 
dow displays always include at least 
one or two items from the complete 
dog food department and new custo- 
mers are constantly crediting their 
first visit to the store to “that nice 
looking window arrangement out 
front.” 

“Our dog food business is as impor- 
tant as our very profitable poultry feed 
business,” Mr. Wozniak reported. 
“Dog food is almost a necessity in the 
city and suburban home today, espe- 
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Pet Rations Popular Cities 


Ed Wozniak Features Specialty Feeds 


cially with meat prices as high as they 
are, and we are doing everything we 
can to capitalize on that fact.” 

To supplement his dog food dis- 
plays, Mr. Wozniak sells feeding 
dishes, leashes, dog remedies, and 
other specialties directly concerned 
with canine pets. The pigeon and rab- 
bit feed sales dovetail nicely into the 
Creston Feed store’s merchandising 
campaign for its dog food department. 

“We handle both packaged and 
bulk dog food, in kibble and meal 
form,” Mr. Wozniak declared. Sales 
are divided about equally between the 
bulk and packaged foods, although 
Mr. Wozniak is now concentrating his 
advertising on the packaged varieties. 

Poultry feed is, of course, the basic 
merchandise at the Creston Feed store. 
“Catering to poultry raisers has been 
our constant practice ever since the 
Wozniak family began in business here 
20 years ago,” Mr. Wozniak stated. 
Stanley Wozniak operated the Creston 
Feed store for many years, with Ed- 
ward taking over two years ago. The 
present owner had worked with his 
brother in the store in the past and 
knew almost all his customers by their 
first names when he assumed active 
management of the firm. 

Vitality poultry feeds are featured 
at the Creston Feed store and Mr. 
Woziak makes good use of the bright- 
ly colored promotional materials sup- 
plied by the manufacturer. Tied in 
with poultry feed sales is the firm’s 
up-to-date remedy department. Pratt’s 
and I. D. Russell remedies are carried 
and Mr. Wozniak’s farm background 
enables him to offer competent advice 
on almost all poultry raisers’ problenis. 

The Creston Feed store also stocks 
Val-A poultry leg bands, Corn King 
poultry powder, Stonemo grit, Blatch- 
ford’s calf tablets, DDT preparations, 
and Morton’s salt and seasoning prep- 
arations. 

“We also sell a great deal of fertil- 
izer, but could sell four times as much 
if we could get it,” Mr. Wozniak 
stated. “The demand for fertilizer has 
been increasing steadily and we only 
wish we were able to procure greater 
supplies. Most of the fertilizer we do 


SMALL volume purchasers who 
live in the city and suburbs of 
Grand Rapids, Mich., get spe- 
cial attention from Edward F. 
Wozniak, above, owner of the 
Creston Feed store. Exterior 
view of the suburban feed and 
farm supply store is shown at 
lower left. 


get is booked for sale well in advance 
of the time it is delivered to us.” The 
Vigoro line of fertilizers is featured 
at the Creston Feed store. 

Mr. Wozniak also handles coal, 
mainly as a convenience for his feed 
customers. The Creston Feed store 
sells several hundred tons of coal every 
year with a local coal yard making all 
the deliveries. Wood is also available 
and deliveries are handled by the coal 
dealer. “These are strictly customer 
accommodations,” Mr. Wozniak ex- 
plained. “They don’t account for much 
profit in themselves, but we feel they 
do help our customers.” 

In the spring the Creston Feed store 
displays garden and lawn seeds in its 
big display windows. Northrup King 
and Ferry seeds are handled and ac- 
count for a substantial volume of new 
business every year. “Packaged seeds 
are easy to sell and are very important 
to a city feed store,” Mr. Wozniak 
asserted. 

The Creston Feed store offers de- 
livery service twice a week on a well 
mapped route plan. The firm’s 34 ton 
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truck adequately handles all deliveries and 
Harry VanSlyke, Mr. Wozniak’s truck driver 
and assistant, is well known throughout the 
Creston section of Grand Rapids. ’ 


For customers who drive in and pick up 
their purchases the Creston Feed store pro- 
vides ample parking space alongside its 
building. A busy thoroughfare passes in 
front of the store, but the convenient park- 
ing lot on the side of the building is free 
from congestion. Across the street from the 
Creston Feed store is a large public park, 
where customers can let their children play 
while they do their shopping. 

“All in all, we are well satisfied with our 
store,’ Mr. Wozniak declared. “Naturally, 
there are many improvements which we plan 
to make in the future, but we are doing the 
best we can until building materials are 


again plentiful. We intend to keep on being 
the specialty feed store, where farmers and 
city residents alike can find all their feed- 
ing needs.” 

@ MOUNDRIDGE MILLING CO., Hess- 
ton, Kan., is constructing new storage fa- 
cilities which will accommodate 20,000 bu- 
shels of grain. 

CHANGES AT SUPERIOR PACKING 


M. H. Magers has been appointed in 
charge of sales for the byproducts depart- 
ment of the Superior Packing Co., St. Paul, 
Minn. Julius Vogl has been appointed as- 
sistant plant superintendent. Both positions 
were formerly held by Ben O. Anderson, 
who resigned recently to join the Kellogg 
Milling Co., St. Paul. 


Minral Mea! 


Algona, lowa 


for VOLUME 


because it’s the BIG name in Hog 


Minral 


Sell the LEADER — the one and only original 
Sargent Minral Meal — easier to sell — gives 
you bigger volume, for more profits. Write for 
our attractive dealer proposition. 


SARGENT PLANT 


Fremont, Nebr. 


Supplements 


DES MOINES 
IOWA 


Monmouth, Ill. 
Waverly, Mo. 


C. T. PRINDEVILLE 


C. T. Prindeville, vice president in charge 
of plant food operations for Swift & Co., 
Chicago, Ill., has also been appointed di- 
rector of the firm’s oil mill and feed opera- 
tions, according to an announcement by 
John Holmes, president. P. F. Jarvis, vice 
president who formerly had charge of oil 
mill and feed activities, is now devoting 
full time to his duties as assistant to the 
president. 

Mr. Prindeville directed operations of 
Swift cottonseed and soybean mills and pea- 
nut shelling plants prior to World War II. 
During the war he served on the army gen- 
eral staff, war production board, combined 
food board, and as chief of the fats and 
oils branch of the war food administration. 


Wilson & Co. Entertains 
200 lowa Feed Dealers 


Wilson & Co., Chicago, IIl., entertained 
200 of its dealers from eastern and central 
Iowa May 3 at a dinner meeting sponsored 
by the firm’s animal and poultry feed de- 
partment at Cedar Rapids, Iowa. The meet- 
ing was the first of its kind held by the 
company since the beginning of the war 
and annual dinners are planned for the 
future. 

Rex Conn, farm editor of the Cedar 
Rapids Gazette, was featured speaker at the 
May 3 dinner meeting. He spoke on ex- 
perimental work in plant disease control 
being done by Iowa State college at its 
Guatemala experiment station, illustrating 
his talk with colored slides. 


@ JAKE EDWARDS, Caddo, Okla., has 


opened a new feed store. 


@ W. D. KING, Walnut Grove, Ala., and 
his son Roger of Boaz have opened a new 
feed and poultry store at Boaz. 


@ BEPPLER ROLLER MILLS, Nekoosa, 
Wis., has installed a new feed mixer. 


THE FEED BAG — June, 1947 


} 
=— 
— 
LS 
— 
3 = 
= = 
= 
= = 
\ 
e560 


B-Y-21*, rich source of 
natural riboflavin, has a 
guaranteed riboflavin 
potency of 3630 milli- 
grams per pound, or 

8000 micrograms 

per gram. You know 
exactly what you’re getting. 


B-Y-21 is economical, too. 

You pay only for the riboflavin 

content. The other valuable B 

vitamins and feed elements are 

extras. Depending on the other 

supplementary ingredients and 

on the type of poultry feed 

being made, one 50-pound bag 

of B-Y-21 will adequately fortify from 80 to 130 tons of mash. 


B-Y-21 is always obtainable — whenever you need it, in 
any quantity you need. For uniformity, buy B-Y-21. 


Write for all the information on using 


in your feeds 
MAIL THIS COUPON TODAY! 


Agricultural Division 
Commercial Solvents Corp. 
Terre Haute, Indiana 


Please send me, without obligation, additional information on B-Y-21. 


*Reg. U.S. Pat. Off, 
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e TRADITION has its place in the 
feed business, but it should never in- 
terfere with progress, according to 
Mrs. Esther Burger and Charles O” 
Biien, busy feed dealers at Waterford, 
P:. “They say that George Washing- 
ton may actually have slept here and 
that this is one of the oldest feed mill 
sites in the country but we don’t base 
our merchandising practices on _his- 
tory,” Mr. O’Brien declared. 

“Modern ideas are what count,” 
Mrs. Burger explained. “Progressive 
ssles and service methods and alert 
merchandising are worth far more to 
us than the historical background of 
our mill.” 

Quality feed, efficient service, and 
fair prices are the fundamental policies 
which Mrs. Burger and Mr. O’Brien 
practice in operating their mill. Mod- 
ern equipment is extremely important 
in their business plans and their plant 
has the best machinery obtainable, 
Mr. O'Brien stated. 

Three business practices have con- 
tributed a great deal to the success 
of Burger & O’Brien. They are: (1) 
a strict cash policy; (2) active coop- 
eration and participation at country 
fairs; and (3) the addition of up-to- 
date equipment in their milling de- 
partment. 

“By offering a slight inducement, 
we've been able to build up an ex- 
tremely satisfactory volume of cash 
business,’ Mrs. Burger explained. “We 
offer merchandise bonuses for every 
$250 worth of cash purchases a cus- 
tomer makes. We don’t delay these 
dividends—the day a customer’s cash 
purchases add up to $250 he can carry 


his merchandise bonus home with 
him.” 
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History Shouldn’t Slow Progress 


Burger & O’Brien Keep Eye on Future 


Guessing contests at the annual 
Waterford community fairs have be- 
come an institution in the rich farm- 
ing area, with thousands of fair-goers 
taking part. Farmers have come to 
count on Burger & O’Brien for some 
sort of prize competition every year 
and they haven’t ever been disap- 
pointed. 

Waterford’s widely read weekly 
newspaper, the Leader, also devotes 
a generous amount of space to the 
Burger & O’Brien community fair 
promotion. Last year a lengthy fea- 
ture article reviewed how a farm wo- 
man had won a big turkey and 100 
baby chicks for guessing closest to 
the turkey’s actual weight. Other priz- 
es have been equally attractive: a Hol- 
stein heifer and 400 pounds of widely- 
advertised fertilizer. These two prizes 
went to farmers who guessed nearest 
to the correct number of grains of a 
hybrid seed wheat contained in a 
sealed bottle. 

“The guessing contests have become 
a feature attraction at the Waterford 
fair, arousing much interest and 
friendly rivalry among neighbors as 
to who is the better guesser,” the 
Waterford Leader reported. “Each 
year it is something new and different. 
Wonder what it will be next year!” 

Recently Mrs. Burger and Mr. 
O'Brien installed $3,000 worth of new 
milling equipment which had been 
on order for a long time. This ma- 
chinery included a 1% ton Eureka 
Cascade mixer and a Eureka molasses 
feed mixer with a maximum capacity 
of five tons of feed hourly. Other 
well-kept mill equipment includes a 
Blue Streak hammer mill, a Unique 
mixer, and a crimping machine. Total 
daily capacity is more than 25 tons. 

“We are among the few feed firms 
in northwestern Pennsylvania that can 
take a tank car of molasses and blend 
it in their own plant. Our new mo- 


HISTORY plays second fiddle 
to progress at the Burger & 
O'Brien feed mill, Waterford. 
Pa., shown at left. The firm's 
merchandising minded owners, 
Mrs. Esther Burger and Charles 
O'Brien are shown right check- 
ing over a farmer's order, 


lasses blending equipment puts us in 
a position to serve all the feed needs 
of farmers in our trading area,” Mr. 
O’Brien declared. 

Modernization has been a continu- 
ing proposition for Burger & O’Brien. 
Bins have been constructed for routing 
ingredients to the dry mixer first and 
then up to the molasses blender where 
the feed is again mixed and molasses 
added. The entire process is continu- 
ous. All mill equipment is powered 
by electricity although a tall smoke 
stack still stands outside the plant and 
recalls the day when the machinery 
was steam powered. The steam boiler 
is now used exclusively for heating. 

Formula feeds that are nationally 
advertised have a very prominent place 
in Burger & O’Brien’s merchandising 
program. Larro and Richards feeds are 
the biggest sellers in manufactured 
feeds, with the firm’s own LeBoeuf 
brand also very popular. The firm’s 
brand is based on historic Fort Le- 
Boeuf, which still stands in the Water- 
ford area. 

“Sidelines are important to us too, 
as they are to all modern feed mer- 
chants,” Mrs. Burger stated. Burger & 
O’Brien handle Agrico, V-C, Roy- 
ster’s, and International fertilizer as 
well as other farm necessities. 

“We purchase our feed ingredients 
from some of this country’s most 
prominent suppliers,” Mr. O’Brien as- 
serted. “Our suppliers include the 
Russell-Miller Milling Co., Corn Pro- 
ducts Co., Staley’s, Jesse C. Stewart 
Co., and the Cleveland Grain Co.” 

The first feed milling at the Water- 
ford site was done in 1875, according 
to town historians, with water power 
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from the nearby creek used to operate the 
early milling machinery. When the present 
owners acquired the property, they had 
plenty of “know how’ about the feed busi- 
ness. Mr. O’Brien had been active in sales 
work for a large concern and was well pre- 
pared to face the challenge of good feed 
merchandising. 

Poultry and livestock disease control get 
careful attention from Mrs. Burger and Mr. 
O’Brien. They work closely with experts 
at Pennsylvania State college and Cornell 
university to keep posted on the latest 
health and nutritional advancements and 
attend nutrition conferences regularly. 

“We are sincere when we tell our farmer 
customers that we want to help them cut 
their feed costs and at the same time in- 
crease their milk or egg production,” Mr. 


PRIMARY REDUC TLON 


O'Brien stated. 
confidence of the farmer in our trading 
area and we intend to keep it.” 

There is no attempt at the Burger & 
O’Brien mill to stock all possible farm 
supplies, because that doesn’t fit in with 


“This has won for us the 


the business philosophy of the owners. “If 
you shoot in every direction, you're likely 
to miss a single target,” Mr. O'Brien ex- 
plained. “So we don’t try to have a finger 
in every sales pie. We keep an eye on the 
ball—and the ball is successful feed selling.” 

Four trucks serve customers of Mrs. Bur- 
ger and Mr. O'Brien. A light pick-up is 
used for farm service calls to discuss herd 
and flock problems. Herd checks are per- 
formed free of charge at regular intervals. 
Six employes assist Burger & O’Brien in the 
operation of their rapidly growing business. 


SECONDARY 
REDUCTION 
HERE 


Produce the Granular Grind 


Blue Streak primary reduction 
(1) reduces the material to 
proper size so that secondary 
reduction with peripheral feed- 
ing (2) and final sizing (3) of 
the Prater Triple Reduction 
Process of Pulverizing function 
at full efficiency to produce 


PRATER PULVER 


1515 SOUTH 55th COURT 


the granular grind. 

We believe that the Blue 
Streak Triple Reduction Process 
will give you results that you 
want, to a degree that you have 
never secured before. 

Send the coupon for full 
information. 


IZER COMPANY 


CHICAGO 50, ILLINOIS 


MILLS 


THAT PRODUCES 


PLEASE SEND INFORMATION ON EQUIPMENT CHECKED 


THE 


GRANULAR 


GRIND! 


Regular routes have been planned to in- 
clude farms within a 15-mile radius oj 
Waterford. Among the customers who de 
pend regularly on the mill's delivery se: 
vice are Charles Marsh and Arthur Osborn, 
two farmers who have been purchasing from 
the Waterford mill for the past 33 years 

Washington may have slept near the mil! 
site at Waterford, a community rich in his 
torical background, but it’s certain he 
wouldn't be able to sleep there now. The 
mill machinery is humming constantly and 
with it Mrs. Burger and Mr. O'Brien have 
doubled their firm’s gross income in the 
past six years. 


Hearn Elected President of 
National Alfalfa Company 


J. C. Hearn has been elected to succeed 
Fred H. Udell as president of the National 
Alfalfa Dehydrating & Milling Co., Lamar, 
Colo., the firm has announced. Mr. Udell’s 
resignation as president of the company 
was effective May 3. Mr. Hearn was for- 
merly associated with the Pecos Valley Al- 
falfa Mill Co. until that firm was combined 
with the Denver Alfalfa Milling & Products 
Co. into the present company. Since the 
merger last year he has been vice president 
of the National Alfalfa Dehydrating & Mill- 
ing Co. 

Roy Lochhead, former owner of the Pecos 
Valley Co. re-purchased the firm from 
the Denver organization to which he had 
sold it seven years before, in 1925 and op- 
erated it until his death in 1931. Mr. Hearn 
then assumed management of the company 
and directed its operations until May, 1946 
when it was merged into National Alfalfa. 

Floyd M. Wilson, pioneer alfalfa milling 
man, is chairman of the board of National 
Alfalfa, which has headquarters at Lamar 
and branch offices at St. Louis and Charles- 
ton, Mo.; Chandler, Ariz.; and Tracy, Calif. 

Mr. Udell has not yet announced future 
plans although it is believed he will con- 
tinue to be active in the feed business, prob- 
ably in the Midwest. Prior to joining Den- 
ver Alfalfa he was associated with the Ral- 
ston Purina Co., St. Louis, for about 30 
years. 


@ KELLER FEED STORE, Collinsville, 
Ill., has installed a new Kelly-Duplex ver- 
tical feed mixer. 


@ CLAUDE D. SMITH, Kinderhook, 
Mich., has constructed a new feed mill and 
has installed a new hammer mill, sheller, 
and mixer. 


@ SAC-O-SUN CO., Corvallis, Mont., ha: 
been incorporated to manufacture and sel! 
feeds with Joy D. Wood, Clyde Wood, and 
H. W. Weston as directors. 


DEATH TAKES W. T. MACAULEY 

William T. Macauley, for 15 years sec’ 
retary of the board of trade at Hutchinson, 
Kan., died in a Hutchinson hospital May 6 
Mr. Macauley retired from his position a+ 
secretary of the board last winter because 
of failing health. Funeral services were con’ 
ducted May 10 with members of the Hutch- 
inson board of trade serving as pall bearers. 
Mr. Macauley is survived by his widow, 2 
daughter, and a son. 
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\ 
D- Activated Animal Stero 


Feed manufacturers know that quality 

in feeds shows up in their profit and in the 
feed lot. They know their reputation 

is packed in every bag of feed they make. 
Discriminating feed manufacturers count 
on Drew’s 40 years experience in 
blending and processing as a dependable 
source for Vitamins A and D. That’s why 
alert feed manufacturers rely on Drew 
Tested Products to supply Vitamins A and D 
in their feeds. Hardworking laying hens 
and four footed animals need these 
important Drew Vitamins. For dependable 
quality use Vitand Oils and Vitandry 
made from carefully tested and bio- 
logically checked, selected raw materials. 


_E. F. DREW & CO., Inc. 


7 Farm Feed Division: 919 N. Michigan Ave., Chicago 11, IIlinoi 
FACTORY AND LABORATORY, BOONTON, N. J 


New York—15. East 26th ‘Zone 10 
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4 
A Vitamin D2 supplement in 
form for four footed animals. Po- ee 
tency guaranteed Aids in assimila- 
tion of minerals in feed. Easy 
mix, economical. 
4 
Fortified 
Provides maximum 
tency for all t 
through proce 
time. Availabli 
A scientific blend of Vitamin Ds in "4 i 
DRY FORM dispersed in edible wheat i 
flour. VITANDRY 2000 has been 
proved by research tO be as effec s ae 
tive os fish liver Vitamin D for poul- 
try and qurkeys- 
g. Zone 10 


These Precautions Will Help 


Prevent Fire Loss 


@ DO you think you'll get through 
the summer and fall without a fire 
in your feed store or country elevator? 
Maybe you will, but last year there 
were hundreds of fires in places just 
like yours. Millions of dollars worth 
of damage was done. 

Right now is the time to think 
twice. Have you done everything 
possible to prevent a fire? Have you 
installed fire protection equipment? 
Are you prepared for fire? 

Operators of feed stores and coun- 
try elevators face certain special fire 
hazards which are not duplicated in 
stores and plants concerned with other 
products. These hazards come chiefly 
from two causes—the fact that cer- 
tain types of feed can ignite spon- 
taneously from excessive moisture and 
the fact that the dust accumulating in 
grain elevators can be easily ignited 
causing an explosion. 

The obvious remedy for these con- 
ditions is the prevention of any ex- 
cessive accumulation of moisture in 
feeds during storage and the preven- 
tion of dust accumulation in grain 
elevators at any time. 

Feed store operators in some ways 
face the simpler problem. By checking 
incoming stocks for any excessive 
moisture, by piling sacked feeds so 
that a free circulation of air is pro- 
vided, by piling bales of hay loosely 
and by avoiding, whenever possible, 


FIRES like the grain warehouse 
holocaust shown above cost the 
American feed industry mil- 
lions of dollars every year. In 
the accompanying article, Vic- 
tor Berger of the Fire Protec- 
tion Institute lists ways you 
can make your feed store or 
mill safer. 


any storage of feeds in bulk, the chief 
hazard is at once eliminated. Free cir- 
culation of air plus constant checking 
of moisture content automatically re- 
duces the chances of spontaneous ig- 
nition to a minimum. If any hot feeds 
or hay are discovered, they should be 
removed from the premises immedi- 
ately. 

Elevator operators, on the other 
hand, have a more complicated situa- 
tion with which to deal. The ma- 
chinery and building itself is more 
complex making the elimination of 
dust and of fire hazards which might 
cause it to be ignited, a difficult pro- 
cess. Both types of operators must in- 
stitute good housekeeping as a basic 
requirement for fire protection. Before 
taking up some of the detailed recom- 
mendations for country elevators per- 
haps the general aspects of good 
housekeeping should be considered. 

Cleanliness will always reduce all 
types of fire hazards. Both feed stores 
and country elevators need to be kept 
clear of rubbish and litter not only 


inside but outside too. Metal waste 
containers should be provided for this 
purpose and cleaning-up should be a 
daily, periodic responsibility of one 
person. 

Oily rags must not be allowed to 
accumulate, not even unused feed bags. 
In fact, all combustibles must be kept 
to a minimum. If this is done thor- 
oughly, a great step forward has beer 
taken toward functioning fire protec: 
tion. This is especially true in eleva. 
tors because a fire anywhere in an 
elevator can turn into a dust explosion. 

Concerning the peculiar fire protec 
tion problems of country elevators, 
the author wishes to recommend to 
the reader a detailed pamphlet, “Pre- 
vention of Dust Ignitions in Country 
Grain Elevators,” prepared by the Na’ 
tional Board of Fire Underwriters, 222 
W. Adams street, Chicago, Ill. This 
pamphlet, which applies to elevators 
having a total storage capacity of less 
than 125,000 bushels, may be ob- 
tained upon request and covers all 
aspects of the question including 
structural features, equipment, grain 
driers, removal and control of dust, 
electrical equipment, heating, and fire 
fighting. 

Certain fire hazards are more im- 
portant than others. Some of these 
will be mentioned in this article, but 
the list will be by no means complete. 
Following are some recommended pre- 
cautions: 

The several units of 4 country grain 
elevator should be so constructed and 
arranged that an explosion in one sec- 
tion can be segregated from the rest 
of the plant. 

Combustible elevators of frame con- 
struction should be fully metal-clad in- 
cluding eaves, window casings, and 
other exposed combustible syrfaces. 

In order to facilitate dust removal, 
which should take place daily, all in- 
terior surfaces should be as smooth 
as practicable, and horizontal surfaces 
should be eliminated as much as 
possible. 

All windows and other openings, 
except doors, should be covered with 
\% inch screening. 

Driers, when installed, should be 
placed in a separate fire-resistant unit 
away from elevator or tanks. 

The drier furnace should be located 
in a fire-resistant room separated from 
the drier columns, fans, and the plant 
proper. 

Fire heated driers should be provided 


(Continued on page 114) 
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guaranteed to contain 4,000,000 U.S.P. units 
of Vitamin D, per pound (9,000 per gram) 


Both products consist of Irradiated Ergosterol dispersed in a mixture of Linseed Oil Meal and 


LOW-COST, NOPCO-PRODUCED VITAMIN D PRODUCTS 
FOR YOUR FOUR-FOOTED ANIMAL FEEDS: 


guaranteed to contain 12,000,000 U.S.P. units 
of Vitamin D, per pound (27,000 per gram) 


Soybean Oil Meal. Both are true Nopco precision-built products—produced by Nopco, and 
subject to rigid Nopco quality control. Both are packed in the finest available type of fibre 


It pays to use ample Vitamin D 
in your four-footed animal feeds 


Surveys show that four-footed animal 
feeds frequently are not fortified with 
Vitamin D. Yet this vital Vitamin can help 
create extra profits for your customers. 
Increased milk production; more rapid 
growth of pigs, per pound of feed; fewer 
breeding losses—these are but a few of 
the positive advantages your customers 
may gain, when you fortify your four- 
footed animal feeds with ample Vitamin D. 


Drex and Super Drex give you this essen- 
tial Vitamin D at very low cost. Increase 
the profit-building power of your four- 
footed animal feeds today—this low-cost 
way—with Nopco’s new Drex or Super 
Drex. 


For full details on Nopco's new line of 
Vitamin A and D products, write to one of 
these Nopco Sales Offices: 


. . - East of the Rockies Nopco Chemical 
Company, Agricultural Department, Ist and 
Essex Streets, Harrison, New Jersey. 


..- West of the Rockies Nopco Chemical 


Company, Agricultural Department, 1140 
South 10th Street, Richmond, California. 


THE FEED BAG — June, 1947 


drum, 100 Ibs. net. Available now—for prompt or future shipment. 


Here is Nopco’s Growing Line 
of Precision-Built Vitamin A and D Products 
for Poultry and Animal Feeds 


NOPCO XX* (400 D/3000 A) — 
Cod Liver Oil with added Vitamins 
A and D. 


NOPCO* Vitamin A and D Feed- 
ing Oils—400 or 800 A.O.A.C. Vita- 
min D units per gram in combination 
with various potencies of true Vita- 
min A. 


VIADEX * — revolutionary new 
Nopco dry carrier product containing 
both stabilized true Vitamin A and 
Vitamin D. Guaranteed to contain 
454,000 A.O.A.C. units of Vitamin D 
and 2,270,000 U.S.P. units of true 
Vitamin A per pound (1000 D/5000 A 
per gram). 


NOPDEX * —Nopco's new “Dry Ds” 
product for poultry feeds. Guaranteed 
to contain 900,000 A.O.A.C. Vitamin © 
D. units per pound (2000 D per gram). 


DREX* —Nopco's new “Dry D2" 
product for four-footed animal feeds 
— 4,000,000 U.S.P. Vitamin D units 
per pound (9,000 D per gram). 


SUPER DREX* — Nopco's High- 
potency “Dry D2" Product for four- 
footed animal feeds — 12,000,000 
U.S.P. Vitamin D units per pound 
(27,000 D per gram). 


Nopco Fortified Oils available in steel drums, 410 Ibs. and 230 
Ibs. net. Nopco XX Fortified Cod Liver Oil also available in 
steel pails, 38 Ibs. net, and in cases of 5 lithographed metal 
cans, each can 5 Ibs. net. From time to time, one or another 
of Nopco's Fortified Oils may be temporarily unavailable. 


Viadex, Nopdex, Drex, and Super Drex all available in fibre 


drums, 100 Ibs. net. 


Copyright 1947, Nopco Chemical Company ‘*Trademarks of Nopco Chemical Company 
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Success! 


with 


Dr. Salsbury’s 


Double Purpose 
a DRINKING WATER MEDICINE 


Stimulates Chick GROWTH 


(2) Prevents CECAL 
COCCIDIOSIS 


You, too, can enjoy your biggest year with Dr. 

Salsbury’s Ren-O-Sal. National advertising in farm and 

poultry papers and on the radio is helping you. Take advantage 

of the tremendous demand for this product. “Tie-up” by featuring 
REN-O-SAL in your local newspaper advertising, store displays, 

etc. Recommend Dr. Salsbury’s Ren-O-Sal for these benefits: (1) 
stimulates chick growth, and (2) prevents the spread of cecal coccidiosis. 

DR. SALSBURY’S LABORATORIES, Charles City, lowa—A Nation-wide Poultry Service E 


REN-O-SAL 


* 


Double-Purpose DRINKING WATER MEDICINE 


] STIMULATES GROWTH 6) PREVENTS CECAL COCCIDIOSIS. 


DISPLAY THIS EMBLEM (2 tablets per gallon) (8 tablets per gallon) 7 


PROMINENTLY 
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@ CONVINCING facts that prove 
the advantages of using quality for- 
mula feeds and nationally advertised, 
tested remedies form the basis of all 
sales talks at the progressive Hinson 
Feed & Seed Co., Columbia, S. C. 
Every employe of the firm has been 
carefully schooled by the owners, Ber- 
man and J. A. Hinson, in the impor- 
tance of reliable rations and remedies 
to livestock and poultry production 
and health. 

“First, of course, we had to study 
all the angles of better feeding and 
care ourselves,” J. A. Hinson ex- 
plained. “When we had thoroughly 
assimilated the important advantages 
of formula feeds and quality remedies 
we impressed these advantages on our 
employes so that now all of them are 
equally proficient in explaining to 
farmers just why it pays to feed and 
treat disease with the best possible 
products.” 

Complete disease diagnosis and 
treatment service is always available 
without charge to any customers of 
the Hinson Feed & Seed Co. who re- 
quest it. There is never a service fee 
of any kind and farmers pay only for 
the actual remedies used. The firm 
does culling, vaccination, worming, 
and blood testing on a large scale, with 
farmers from all parts of South Caro- 
lina depending on the Hinson broth- 
ers for reliable disease prevention and 
treatment programs. 

Livestock and poultry health ser- 
vice is offered both at the Hinson Feed 
& Seed store or right at the farms, 
depending on the nature of the prob- 
lems. “We are always glad to send 
one of our competent employes right 
to the farm when trouble strikes,” J. 
A. Hinson asserted. “We want farm- 
ers to get immediate aid so that their 
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Factual Sales Talks 


Convince Farmers Say Hinsons 


losses will be held at a minimum.” 

This policy of all-out service to its 
customers has paid substantial divi- 
dends to the Hinson Feed & Seed Co. 
The firm’s motto “The Farmers’ Ser- 
vice Stores” has become almost a by- 
word when Carolina feeders get to- 
gether to talk about their flocks and 
herds. 

There is nothing about the Hinsons’ 
expert advisory service that makes 
farmers feel ill-informed or unedu- 
cated. “We never come right out and 
tell farmers that we know more about 
their problems than they do,” J. A. 
Hinson stated. “We merely keep on 
the alert to hear about farmers who 
are having flock or livestock difficul- 
ties and then get in touch with them 
immediately. Nine times out of 10 
they are genuinely appreciative of 
our interest in them and their prob- 
lems.” 

The Hinson Feed & Seed Co.'s 
regular delivery service enables the 
firm to learn about prevailing prob- 
lems in its trading area often before 
they have gained a substantial foot- 
hold. Three up-to-date trucks cover 
routes that blanket a considerable sec- 
tion of South Carolina. The drivers 
are skilled in recognizing the causes 
of most farm problems and are equip- 
ped to give farmers immediate advice 
on most difficulties. As new employes 
join the Hinson staff, they are assigned 
to the delivery routes to meet first- 
hand the customers and to learn de- 
tailed information about the size and 
type of their farms and the farm prob- 
lems which they are encountering. 
Once the novices have learned the 
needs of the firm’s customers they are 
re-assigned to the store in Columbia. 

“We keep one highly trained feed- 
ing advisor on the road at all times,” 
J. A. Hinson stated. “This man knows 
all phases of merchandising and meet- 
ing farmers very well.” He travels 
throughout the Hinson Feed & Seed 
Co.’s 60-mile trading territory in 
northern South Carolina. 

The wide brick building which 
houses the Hinson Feed & Seed Co. 
is thoroughly modern, with broad dis- 
play windows to accommodate: varied 


of feed users. Satisfied customers are 


PLAIN facts with plenty of 
proof to back them up are big 
aids to selling feed and farm 
supplies, declares J. A, Hin- 
son, above, co-owner of the 
Hinson Feed & Seed Co., Col- 
umbia, S. C. The modern store 
is shown at lower left. 


merchandising displays. “We take spe- 
cial pains to insure that the exterior of “! 
our store is bright and interesting at 
all times,” J. A. Hinson asserted. “The 
window displays are changed frequent- 
ly and we tie in our displays inside 
the salesroom with those in the win- 
dow.” 

Poultry feeds account for the big- 
gest volume of formula feed sales. The 
Hinson Feed & Seed Co. handles 
Wayne, Ful-O-Pep, and Pro-Vico 
formula rations, including dairy, rab- 
bit, and goat feeds. “Formula feeds are 
the real secret behind higher produc- 
tion and better health in livestock 
and poultry,” J. A. Hinson noted. vs 

The company’s complete remedy 
department includes the full Dr. Sals- 
bury’s line as well as Dr. LeGear’s. 
“Our remedy department has more 
than proven its worth in our poultry 
and livestock service work,” J. A. 
Hinson pointed out .“We only handle 
quality products and never hesitate 
to recommend them to farmers who 
are facing poultry health problems.” : 
Remedy sales are tied in with the ' 
store’s complete disease service. 

Small and large volume feed pur- 
chasers are treated with equal courtesy 
by Hinson employes because the Hin- 
son brothers realize the importance 
of winning friends among all classes 


the best advertising any feed store 
can have, the Hinsons believe, and 
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treat their farm friends accordingly. 
Whether a customer spends 25 cents or $25 
Hinson employes have been trained to give 
equal service and attention. 

The Hinson store is located on busy As- 
sembly street, just one block from Colum- 
bia’s main thoroughfare, and is in the heart 
of the farmers’ favorite shopping area. Its 
attractive windows and bright sign are 
visible for a block in either direction up 
and down Assembly street. 

Baby chicks are stocked at the Hinson 
Feed & Seed Co., with most of them or- 
dered well in advance of delivery. This en- 
ables the Hinsons to handle the chicks 
profitably and with a minimum of attention. 

Berman Hinson, the older brother, is a 
veteran in the feed industry. He is a gradu- 


ate of a three-year college course in veter- 
inary science and animal husbandry and 
served as a representative for the Quaker 
Oats Co. before going into business with 
his brother, J. A. Hinson. 

Local newspaper advertising is very im- 
portant to the Hinson Feed & Seed Co. 
Display advertisements appear regularly in 
the two Columbia newspapers and bring 
in many prospective customers. “We intend 
to advertise consistently because we. realize 
that repetition can best put across our busi- 
ness policies,” J. A. Hinson declared. “We 
also use spot radio announcements and di- 
rect mail advertising, coordinating these 
activities with our newspaper advertisements 
into one over-all program. 

“Our most profitable advertising, how- 


1000's o 
UNIVERSAL is universally used. 


40 to 150 
H.P. 


BUILT STRONG TO LAST LONG 


UNIVERSAL HAMMERMILL 


You can push the Universal 24 hours per 

day, 7 days per week. It can take it. 
ARGIN of strength and power far exceeds the require- 
ments of any job. Also, 
while the Mill is working top spee 
cast and reinforced base, accurate, close-tolerance machining 
throughout, and ample bearing surfaces see to that. Grinds are 
uniform, wear is reduced —running time is increased — profits 
extra ee pe (These statements are made from the experience of 
custom grinders and many of our largest millers.) The 


1074 10TH AVE. S. E. Minneapolis 14, Minnesota 
Write, phone or wire for full information 


MODEL C 
(Illustrated) 


a 


~ your hand on the housing 
. No vibration. The extra large 


ENGINE OR 
MOTOR DRIVE 


MACHINE 
WORKS 


ever, is our poultry and livestock health 
service,” J. A. Hinson emphasized. “‘Satis- 
fied customers really tell their friends!” 


Dean McNeal Named to New 
Position with Pillsbury 


Dean McNeal, former OPA deputy price 
administrator, has been appointed director 
of the newly-created business analysis de- 
partment of Pillsbury Mills, Inc., Minnea- 
polis, Minn., Philip W. Pillsbury, president 
of the firm, has announced. The new de- 
partment will analyze commodity supplies 
and prices to determine business trends, Mr. 
Pillsbury said. 

Mr. McNeal is a graduate of Kansas State 
college and after two years of teaching at 
that school joined the Ralston Purina Co., 
St. Louis, Mo., as manager of the agricul- 
tural forecasting division of its commercial 
research department. He held various gov- 
ernment positions during World War II 
and was named deputy price administrator 
in 1946. 


Canadian Manufacturers to 
Hold Convention July 3 


The Canadian Feed Manufacturers’ asso- 
ciation will hold its annual convention at 
Bigwin inn, Lake of Bays, Ontario, June 30- 
July 3, according to an announcement by 
R. A. Stone, president of the organization. 
Program details are being completed by 
Mr. Stone and Walter N. Hendrick, gen- 
eral secretary of the association, and mem- 
bers are urged to send in their registration 
cards promptly. 

The annual meeting will be held at one 
of Canada’s finest summer resorts with ade- 
quate facilities for fishing,. boating, lawn 
bowling, gof, and tennis. Bigwin inn is 
located on Bigwin island in the Muskoka 
district of Ontario. 


@ R. E. PETERS, Walnut, Iowa, has pur- 
chased the Farmers Supply Co. elevator 
from the Continental Grain Co. 


“Why—that's only a couple of feed bags. 
What did YOU think they were?" 
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As the customer enters — bright Part of the crowd that attended Full-view windows give unobstructed 
Checker products are on display. formal opening. 


view of salesroom. 


Modern Purina-Designed Feed Store 
Meets Today’s Needs at Anniston, Ala. 


In Anniston they call this spanking new 
Purina store “the finest store building in 
town.” When Herman Heathcock, 20-year 
Purina Dealer wanted a new store he has- 
tened to use Purina-recommended design 
throughout. Result was this store—attrac- 
tive yet practical in arrangement — built 
specifically for the sale of feed and farm 
supplies. Light, airy display room, full- 
vision windows and traffic-flow fixtures fa- 
cilitate the sale of Purina Chows, Sanita- 
tion Products and Farm Supplies. 


Yes, Mr. Heathcock’s fine store is a far cry 
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from the old-time grist mill. As new Purina 
stores make their appearance throughout 
the country they serve to underline the 
dealer-support behind the Purina Franchise 
... support that begins with the store plans 
and stays to point the way to dealer profits. 


RALSTON PURINA COMPANY 


ST. LOUIS 2, MISSOURI 


PURINA cH 


RIN 
SANITATION -Fanm 
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Grand Opening of new store, cus- ‘ 
tomers admire chow displays. : 
+ 
LEE 
CS 
g 
THE PURINA FRANCHISE—HUB OF A PROFITABLE FARM SUPPLY BUSINESS : 


HEADQUARTERS 


FOR 
| Protein Meals 


PROCESSORS 
NOT 
FEED MIX 


SONS, INC. 


DES NOINES, \OW A 


WL. 
5 Nownes AT29\ 


Phone Franklin 3437 
DECATUR, 

Phone Decatvt 5365 
EDGEN ATER, 


Rhone De 


WNEAPOLS, MINN. 
Rhone Atlantic 9309 


LONG BEACH, CAL, AN 
hone Long Beach 679530. Phone Ciifiside 6-\500 
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Tie Sales Together 


Feeding Programs Mean Profit 


@ COORDINATING baby chick 
sales with the merchandising of poul- 
try feed has clicked at Pruitt’s Feed 
store, Fort Myers, Fla., according to 
A. C. Pruitt, owner of the progressive 
firm. 

“When we sell baby chicks we also 
sell farmers on the advantages of buy- 
ing all their feed from us,” Mr. Pruitt 
stated. “We start out by selling them 
starting mash and then progressively 
contact them and advise them to pur- 
chase growing mash, laying mash, and 
scratch feeds.” 

Sales of baby chicks have increased 
feed sales substantially because poul- 
trymen have come to think of Pruitt’s 
Feed store as a complete chick center, 
Mr. Pruitt stated. “This baby chick 
business accounts for a substantial 
profit in itself but it is even more 
important as a stimulus to farmers to 
buy all their other poultry needs from 
us too.” 


Closely allied to the sales of baby 
chicks and poultry feed at Mr. Pruitt’s 
store is the merchandising of water 
purifying tablets, poultry remedies, 
sprays and insecticides, feeders, and 
fountains. “All these items are ex- 
tremely important to our profit,” Mr. 
Pruitt explained. 

“We prefer to sell a customer on 
trading with us regularly by pointing 
out to him the advantages in buying 
uniformly high quality poultry needs 
of all types from a firm whose pro- 
ducts have already proven them- 
selves.” 


Electric brooders too account for a 
very neat profit. Pruitt Feed store ad- 
vertising has stressed the importance 
of modern brooders to the poultry- 
men in its trading area with the re- 
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sult that sales of electric brooders 
have increased steadily. 

When Mr. Pruitt first opened his 
feed store on a palm-bedecked street 
in Fort Myers three years ago, he 
already had plans to make it a com- 
plete one-stop chick center. Step-by- 
step he has progressed with these 
plans until today he has almost every 
conceivable poultry flock need. 

“It might be assumed that because 
we are the only exclusive poultry store 
in Fort Myers we don’t have to bother 
much with merchandising and adver- 
tising. That isn’t true. We've felt from 
the beginning that we should add at 
least one new customer a day and we 
knew that this couldn’t be accom- 
plished if we merely sat back and let 
the customers come in voluntarily. 

“We didn’t want a ‘fair weather’ 
store under any circumstances. Often 
when a firm is merely content to ‘get 
by’, its business falls off in slack sea- 
sons. That hasn't been the case with 
us and we feel our merchandising 
‘push’ is responsible for our satisfac- 
tory progress and constantly increas- 
ing volume of business.” 

There are three fundamental mer- 
chandising thoughts evident in all 
business activities at Pruitt’s Feed 
store. They are: (1) fair prices, (2) 
honest dealings, and (3) friendly re- 
lations with customers. 

“We always offer our merchandise 
at the best possible prices consistent 
with our selling policies,” Mr. Pruitt 
explained. “When wholesale prices 
drop, we cut our retail prices accord- 
ingly. But we never sell at cut-throat 
price war scales.” 

Whenever purchases aren't entirely 
satisfactory to the customers, they are 
adjusted without question. Substitu- 
tions or refunds are made immediately 
because Mr. Pruitt wants his custo- 
mers to be pleased with everything 
they buy from him. 

The busy Florida feed store makes 
prompt free deliveries on request. 
Although cash-and-carry buying is en- 
couraged, Pruitt’s Feed store is glad 
to deliver when it will be a conveni- 
ence to the customer. Every week a 
trained poultry consultant visits the 
firm and offers free advice to custo- 


SELLING scientific feeding 
programs means extra profit 
for the feed dealer and great- 
er satisfaction for the farmer, 
according to A. C. Pruitt, 
above, who operates Pruitt's 
Feed store, Fort Myers, Fla., 
which is shown at lower left, 


mers and non-customers alike who are 
having nutrition or health problems 
with their flocks. 

How well Mr. Pruitt’s merchandis- 
ing and service philosophy has worked 
out is evidenced in his steadily mount- 
ing business volume. When he opened 
his store three years ago he sold less 
than four carloads of feeds and farm 
supplies a month. Today this volume 
has increased to more than eight car- 
loads monthly, not including hay 
which also brings in a steady profit 
to the thriving firm. 

Originally Mr. Pruitt rented the 
building which his feed store occu- 
pies. Now he owns the building him- 
self and is constantly improving it to 
render better service to his poultry- 
men customers. A full line of Purina 
feeds for all purposes is maintained at 
all times, although poultry feed, of 
course, is featured. 

With plenty of convenient parking 
space adjoining his brightly painted 
feed store Mr. Pruitt is able to serve 
customers promptly and efficiently. A 
broad loading platform on one side of 
the building makes loading simple. 

“We're doing everything we can to 
serve Florida poultrymen better,” Mr. 
Pruitt stated. “And future plans in- 
clude improvements that should build 


our volume of business even more.” 


@ FORTVILLE GRAIN CO., Fortville, 
Ind., has installed a new seed grain treater. 
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ALL ALIKE 
Tillie: “Do you like the men who ate 
always trying to kiss you or the other 
kind?” 
Millie: “What other kind?” 
* * 
FIVE SIZES 
Salesgirl: “Yes, Mrs. Gildedpurse, our 
girdles come in five sizes—small, medium, 
large, wow! and Ye Gods!” 
* * 
GAY OLD DOG 
Cute Chorine—“I was out with a drunken 
driver last night and he headed right for a 
telephone pole.” 
Cuter Chorine—“The dog!” 
ake 


Just because a man’s burning with en- 
thusiasm doesn’t mean he’s so hot. 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


SLICK BUSINESS 

Barber (to sleek-haired young man in 
chair): “Do you want it cut, or just the oil 
changed?” 

* * * 
NO DOUBT 

Mother (entering the room unexpected- 
ly): “Why, I never—!” 

Daughter: “Oh, mother, you must have.” 


We RECOMMEND — 


FISH MEALS 


SUPPLIES 


PHONE 7756 


UNIVERSALLY KNOWN, READILY 
ACCEPTED BRANDS WILL HELP YOU BUILD 


SALES-POWER 


PILOT BRAND OYSTER SHELLS 

MT. AIRY GRAN-I-GRIT 

NOPCO A & D FEEDING OILS 

ARMOUR MEAT FEEDS 

CLEAR QUILL LIVESTOCK MINERAL 
BLATCHFORD’S PRODUCTS 

CLEAR QUILL POULTRY CONCENTRATES 


LEADER PEAT LITTER 

SMALL’S DEHYDRATED ALFALFA MEALS 
NOPCO A & D DRY VITAMIN PRODUCTS 
WATERLOO HOG FEEDS . 
SERVALL STAZDRY POULTRY LITTER 
LINSEED—COTTONSEED—SOYBEAN MEALS 
V-C PHOSPHO.TOBACCO FERTILIZERS 
ROYAL OAK CHARCOAL 

ANDERSON CHICK BOXES AND HATCHERY 


e WESTERN CONDENSED BUTTERMILK 


AND ... Many Other Leading Brands of Nationally Known, 
Universally Accepted Feeds, Ingredients and Supplies. 


WATERLOO MILLS COMPANY 


MANUFACTURERS — JOBBERS — WHOLESALERS 


Our service department offers free technical assistance to feed 
manufacturers, large and small 


WATERLOO, IOWA 


SECRET 
Baby Corn: “Mommy, where did I come 
from?” 
Mother Corn: “Hush, darling; the stalk 
brought you!” 
* * # 
TRAIN TACTICS 
Conductor: “How many are in this 
berth?” 
Soldier: “Just one, here’s our ticket.” 


* & 
MIND READER 

Jim: “I bought her a fine dinner, took 
her to the best show in town, then to a 
night club, and do you know what she 
said?” 

Joe: “No.” 

Jim: “Oh, you’ve been out with her, too.” 


SCIENCE OF DEDUCTION 

They laid him out on the police floor, 
and the cop who brought him in stood by 
while the doctor examined him. Finally the 
doctor arose and said, “That man’s been 
drugged.” 

The cop went white and shivered. “That's 
right, sir. It’s my fault. I drug him six 
blocks.” 

* 

And even an old battle ax isn’t so dull 

once she gets an edge on. 
TRAVELER 

A sailor was boasting about the different 
places he had visited. The South Seas, New 
Zealand, the Arctic Circle—all came alike 
to him. A woman who happened to over- 
hear the bragging remarked: 

“Then you must know a lot about geog- 
raphy.” 

Sailor (quickly): “Well, madam, not a 
great lot. We put in there once for coaling, 
but I never went ashore.” 

* 

A.good many times it’s better to be what 

you ought to be than being yourself. 
* * & 


CAPS 

Grandmother surveyed the new dress 
granddaughter just donned, with consid- 
erable disdain and disgust. The modern 
young miss noted the apparent disapproval 
and inquired, “Grandmother dear, when 
you were my age didn’t you set your cap 
for granddaddy?” 

“Of course, I did,” replied grandmother, 
“but it wasn’t my knee cap.” 


ULTERIOR MOTIVE 

Mary had been a rather naughty girl 
nearly all day. When her mother was put- 
ting the little girl to bed, she patiently re- 
minded her of her nightly prayer . . . “‘and 
Mary,” she continued, “ask God to make 
you a good girl tomorrow.” 

Mary looked inquiringly up at her moth- 
er and then asked brightly, “Why? What's 
on for tomorrow?” 
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Pete: 


Daisy: 
Pete: 


Daisy: 
Pete: 


Daisy: 


Pete: 


Grass ain't everything” 


That’s right, Daisy. Even the best milkers can go into a slump because they’re putting out more than 


they can take in on grass alone. 
That tears ’em down, eh, Pete? 


Naturally! Even with the best of grass you’d need a lawnmower attachment to eat enough grass to keep 


up your weight, and make all the milk you give. 


That’s what the boss says, too, Pete. The Pillsbury dealer told him 
I should have some Pillsbury’s Best dairy feed and grain all summer 
long. If I don’t, it’s bound to show up in my condition, or milk flow, 
or in a weaker calf, he said. 


Well, that shows how important a Pillsbury dealer is. And giving 
that helpful information sells a good tonnage of Pillsbury’s Best 
Dairy Feeds for him. 


He deserves to do a good business — keeping us cows at top pro- 
duction, and making more money for the boss. 


He sure does. Pillsbury’s Best Feeds are a swell deal for everybody! 


Pillsbury's Best Dairy Concentrate 
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PILLSBURY MILLS, INC.—FEED AND SOY DIVISION 


Division headquarters: Clinton, Iowa. 
Feed Mills in Nine Other Cities. 
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Coal and Feed are Good Partners 


They Team to Boost Profits Says Gust 


@ COAL is an ideal sideline to the 
feed business for any small town ele- 
vator, according to E. G. Gust, who 
operates the Gust Feed Mill, West- 
ville, Ind. “In my opinion, no feed 
mill is complete without a coal depart- 
ment,” he stated. “Coal takes up the 
slack in the feed selling year and en- 
ables a feed dealer to get the maximum 
productivity from his employes.” 

Many of Mr. Gust’s feed customers 
order all their fuel from him too, and 
many times a farmer’s joint order for 
coal and feed is large enough to fill an 
entire truckload. “This makes for 
economy all around,” he explained. 
“Not only does it mean profit from 
both the coal and feed, but also it cuts 
down on delivery costs, sometimes by 
more than 50 per cent.” 

The Gust Feed Mill has no speci- 
fically planned delivery routes because 
the route plan has not worked out 
well in the Westville trading area. 
“We've run up against the situation 
time and time again where no one is 
at home to pay for the feed or coal 
when we deliver it,” Mr. Gust de- 
clared. “This always involves extra 
bookkeeping and used to mean that 
we had to give credit quite liberally. 

“Now we deliver as the calls come 
in. In most cases, if the farmer gets 
his order in before noon he gets it 
delivered the same day.” Mr. Gust 
explained that the added delivery over- 
head incurred by the firm’s not having 
a route system is more than balanced 
by the fact that almost all orders are 
paid for in cash and coal deliveries 
can usually be made at the same time 
as feed deliveries. “Of course, there’s 
very little backtracking because we 
have explained our delivery system 
thoroughly to our customers and they 
have given us splendid cooperation,” 
Mr. Gust stated. 

Eight employes make up the staff 
of the busy Gust Feed Mill. They are 
all experienced feed men and Mr. Gust 
has confidence in their judgment and 
ability to serve his customers well. 
“Unsatisfied employes can turn any 
business into a losing proposition,” he 
declared. “My men are adequately 
paid and are happy in their jobs. In 
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all my years in the feed business, no 
employe of mine has ever quit to take 
a job with one of my competitors. 
“Every retail feed merchant should 
surround himself with employes on 
whom he can depend and in whom 
he can have complete confidence,” Mr. 
Gust said. Employes at the Gust Feed 
Mill are thoroughly acquainted with 


SMALL town elevators which 
encounter periodic slack sea- 
sons in feed selling would do 
well to take on coal as a side- 
line, according to E. G, Gust, 
above, owner of the Gust Feed 
Mill, Westville, Ind., who calls 
coal the ideal teammate for 
feed. 


all of Mr. Gust’s business policies and 
have been carefully schooled in his 
sound philosophy of good service first. 

“Most farmers demand prompt ser- 
vice,” Mr. Gust explained. “They 
want their merchandise immediately, 
at a fair price, and without high pres- 
sure sales talks. That's just the way 
they get it at the Gust Feed Mill. We 
realize that good treatment of custo- 
mers is essential because if farmers 
aren't treated courteously and fairly 
they won't come back.” 

More than 500 Indiana farmers are 
regular patrons of the Gust Feed Mill. 
The firm manufactures its own Double 
Check brand of feed, producing about 
7,000 sacks monthly. Mr. Gust has his 
own farm on which he tests the ra- 
tions he manufactures. “When new 
customers want to know if my feeds 


are good, they are always welcome to 
visit my farm and see for themselves 
the results obtained with Double 
Check rations,” he stated. “This is a 
very convincing form of advertising 
and costs nothing.” 

Mr. Gust is extremely wary of do- 
ing custom work at less than cost. 
When he does custom grinding and 
mixing for a farmer, it is always at 
a fair price which insures him a decent 
profit. “When a dealer does only 15 
cents worth of grinding the electricity 
and labor alone cost 35 cents,” he 
stated. “Even in cases where a full 
truckload of grain is processed, a loss 
can easily result unless a fair service 
charge is made. Custom service at less- 
than-cost prices is extremely danger- 
ous to the sound foundation of any 
feed mill.” 

Mr. Gust began in the feed business 
in a very small way 30 years ago. At 
first he sold a small quantity of feed 
direct from his farm. Then 27 years 
ago he moved to his present location. 
“Modernization of an old stand isn’t 
easy,” he emphasized. “But we are 
attacking the problem systematically 
and are moderizing as rapidly as pos- 
sible in view of the still existent short- 
ages of building materials and con- 
struction labor.” Remodeling of the 
plant exterior is planned in the near 
future. 

Handling of soybeans is another 
profitable activity for the Gust Feed 
Mill. An average of 50 carloads of 
beans are purchased every week. Mr. 
Gust never approved of OPA controls 
and was especially opposed to those 
regulating soybean handling. “We used 
to make only a nickel a bushel on 
beans under OPA,” he stated. “That 
meant we actually lost money on some 
of the bean transactions.” Mr. Gust 
believes that customer demand is a 
good regulating force to keep prices 
down. Customer demand can accom- 
plish this far better than any govern- 
ment agency, he says. 

The firm handles a complete line 
of remedies and does a substantial 
volume of business in its remedy de- 
partment. Fertilizer also sells well, with 


(Continued on page 86) 
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OGG MILLING CO. 
MANUFACTURERS 
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Countless local, state, regional and national records, such as 
those pictured here, have been made by Wayne users. For 
example, official records on 16,252 cows fed by Wayne users 
in D.H.1.A. showed an average yearly production of 10,068.6 
lbs. of milk and 421.3 lbs. butterfat. Accurate records kept 
on 1,524,660 Wayne-fed chicks showed 96.7% livability and 
20.5 oz. weight . . . with only 2 lbs. feed per chick! 


“FULL STRENGTH” Rations 
e74e 


An Open Class Reserve Champion 


Results Tell the 


Light Weight Steer of Chicago 
International Live- 
stock Show. 


Similar performance records are consistently made by key 
local feeders, nationally-known feeders and on thousands 
of farms, large and small, throughout Wayne territories. 

When you sell Wayne — you sell dependable perform- 
ance that builds repeat business for you! ALLIED MILLS, 
INC., General Offices: Chicago, Ill. Service Offices: Fort 
Wayne, Ind. 
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(Continued from page 15) 


feed man. As feed mixing becomes more 
complex, the poultryman has realized that 


. feed mixing is a specialty, a specialty that 


is done best by one who has the “know- 
how,” the equipment, and a source of sup- 
ply which was so all-important during the 
war period. By its past record the feed in- 
dustry deserves this confidence placed in it 
—-that of looking after the nutrition of the 
poultry flocks of the nation. 

But what are the characteristics of a 
well-fed flock or, for that matter, good 
nutrition in any species? Aren't we inter- 
ested in having good nutrition for the 
economic benefits it brings? In the case 
of poultry these benefits should show up 
in increased growth and increased produc- 
tive performance. 

You might assume that, because so much 
is known on poultry feeding, all flocks are 
well nourished and all poultry producers 
are now enjoying the productive perform- 
ance and freedom from disease which we 
associate with good nutrition. But, I hasten 
to point out, the millennium is not yet here. 
Judged by their performance, many flocks 
are not well nourished at all. 

Each year we still have chicks that die 
from rickets; chicks in which growth is 
stunted due to a lack of riboflavin; we have 
eggs that are incubated but never hatch 
into salable chicks; we have costly slumps 
in egg production that occur during the 
fall and winter—in short, inefficient produc- 
tion still exacts a tremendous toll from 
poultry raisers from coast to coast, from 
Canada to Mexico. And where is the feed 
man who has not faced the accusation of a 
customer that “something in the feed,” 
caused his loss of income? 

We all will agree, I believe, that there is 
a tremendous gap between what is known 
and what is practiced. 

Let us think of the factors that influence 
the returns from poultry—factors that de- 
termine the income and, therefore, the way 
of life of the farm family. Roughly, we can 
say the performance is determined by in- 
heritance, nutrition and environment, such 
as management and housing. What is the 
weak member of this trinity—the bottleneck 
in getting more efficient production? 

Results of laying tests each month and 
year serve to remind us of the rapid strides 
the poultry breeder is making in improving 
egg production, in the elimination of 
broodiness, in the development of strains 
of greater resistance to disease, strains that 


_will live and lay. The Chicken-of-Tomorrow 


contest is stressing the improvement in 
market appearance that can be made by 
breeding. Turkey growers have shifted to 
the meat-type and broad-breasted turkeys. 

We have just discussed some of the ad- 
vances that have been made in the science 
o! poultry feeding, and the known facts 
that are now available to the feed mixer in 
formulating rations that will meet the nutri- 
ent needs of poultry and turkey flocks. 
Consequently, we are led to the conclusion 
that production possibilities are bred into 
the bird, and are present in our feeds, yet 
are never realized because mismanagement 
and disease do not allow these potentialities 
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to express themselves. In other words, man- 
agement and disease are the bottlenecks 
limiting production. But, you might say, 
that is not within the province of the feed 
man. Perhaps so, but I believe you will 
agree that part of that responsibility rests 
with the feed industry. 

Our agricultural colleges, through the 
extension service, and otherwise, have the 
responsibility of developing service pro- 
grams to supply information to the indus- 
tries that reach the farmer. All too fre- 
quently, our extension work in poultry. has 
been only with producers. Far more could 
be accomplished in a cooperative program 
or joint enterprise between the colleges and 
the feed industry. Such a joint responsi- 
bility, I believe, will add to the effective- 
ness of both organizations. 

For a successful program aimed at getting 
the known information on management and 
disease control to the rank and file of poul- 
try keepers, the knowledge and methods of 
both groups are needed. The agricultural 
colleges develop and discover fundamentals 
through research; the feed industry, on the 
other hand, is usually more familiar with 
the application of these fundamentals, To- 
gether they can achieve tremendous pro- 
gress in increasing productive performance 
of flocks. Consider the multiplicity of ef- 


forts of the college specialists that is pos- 
sible with such a program. Think also of 
the unification of recommendations reach- 
ing the farmer. Convincing him to the de- 
gree that action follows is far more likely 
if he gets the same, rather than a different, 
recommendation from various agencies. 

I believe we agree, in principle, on the 
idea of this joint responsibility in looking 
after the health and performance of poultry 
flocks. How can we put it into practice? 
Actually that is already being done in many 
instances. But there is still much to be ac- 
complished. 


In many states this year, nutrition and 
feeding conferences will be held. While 
nutrition fundamentals will receive major 
emphasis, other phases of management and 
the application of fundamentals will be dis- 
cussed. These conferences are manifestation 
of the responsibility of the agricultural col- 
lege to the feed industry and, through it, 
to the farmers who purchase the feed. These 
conferences are growing in number and at- 
tendance. Last year at the Cornell nutrition 
conference for feed manufacturers held at 
Syracuse and arranged in cooperation with 
your association, more than 400 people 
registered from 27 states, District of Colum- 
bia, Canada and another foreign country. 
But only about one-third of these feed manu- 


. .. and our poultry mash produces more eggs per--er--never mind .. ." 
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facturers were from within the state. The 
most frequent questions we hear from the 
smaller mixers and dealers in New York 
have been: “Why can’t these professors 
talk on a level that we can understand ?” 
“Why not give us suggestions on how to 
prepare feeds and management pointers for 
our customers ?” These small mixers and 
dealers, collectively, reach a lot of custo- 
mers, too. 

Rather than to change the plan of the 
nutrition conference, we decided to hold 
other meetings in the state. Six regional 
conferences for feed dealers and distributors 
were arranged through the extension service 
and held during the past January. The pro- 
gram for these one-day conferences was the 
formulation of rations for poultry and dairy, 
with a discussion of management factors 
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that would improve the results from feeds. 
In the abstracts, furnished to each person 
who attended, were recommendations from 
the poultry pathologist on recognized and 
recommended poultry remedies, and how 
to make use of the four poultry disease 
laboratories now in New York state. 

The attendance at these regional con- 
ferences was good. More than 400 feed 
dealers were reached, and apparently they 
found them worthwhile because they re- 
quested that similar conferences—-and more 
of them so that they would not have to 
travel so far—be arranged for next year. 
Likewise, these dealers asked for confer- 
ences on seed varieties and fertilizer recom- 
mendations and six such conferences have 
been completed recently. Additional re- 
quests for the mimeographed abstracts on 
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IN CANADA: P. O. Box 70, Ft. William, Ont. Representatives in principal cities 


rations made it necessary to prepare a total 
of 1200 copies which have been distributed 
by county agents. 

One of the accomplishments we hope 
will come from these feed dealer confer- 
ences is greater cooperation between the 
feed dealer and the county agent in the 
development of the extension program in 
each county. A committee of poultrymen 
usually assists the agent in planning the 
phase of poultry that’ shall receive major 
consideration during the year. But this com- 
mittee, made up of individuals whose ex- 
periences are frequently limited to one farm, 
does not have the broad viewpoint of a feed 
man who knows something of the experi- 
ences on a number of farms and whose \vi- 
sion is focused on the entire community 
rather than one or two farms. A concerted 
action program between these two can yield 
benefits in improving the economic returns 
from poultry in that area. 

I would like to commend very highly 
this idea of regional conferences at the 
dealer level so that not only the owner or 
manager can attend, but also his employes 
who actually meet the customers. It isn’t 
every mixer of feed that can leave his busi- 
ness for two or three days to attend some 
state-wide conference. Yet each of them 
could be away for a few hours for one day, 
particularly to get information that he can 
use immediately in his business. The initia- 
tive in arranging these conferences could 
come from the feed industry or from the 
colleges. 

Collectively, the feed industry is in daily 
or weekly contact with the poultry keepers. 
The extension service, on the other hand, 
reaches only certain people in each com- 
munity—and frequently not the people 
who most need help. What better place is 
there for a poultry keeper to get helpful 
information than where he buys his feed? 
With concerted efforts we may be able to 
eliminate some of the bottlenecks that are 
restricting production. 


State Association Formed 
By Minnesota Dehydrators 


Organization of the Minnesota Dehydra- 


tors association has been announced by 
A. J. Landby, Landby Dehydrating Co., 
Swift, who was elected president of the 
new organization. W. K. Jones, Northern 
Drying Co., Olivia, has been elected sec- 
retary. 

The following seven firms compose the 
present membership of the new association: 
Morin Mills Co., Alden; Paulson Dehy- 
drating Products Co., Luverne; Red River 
Alfalfa Co., Crookston; Rural Cooperative 
Drying association, Bird Island; Worthing- 
ton Dehydrating Co., Worthington; Land- 
by Dehydrating Co., Swift; and Northern 
Drying Co., Olivia. 

The group's aims include standardization 
of Minnesota dehydrated alfalfa meal, co 
operation in utilizing the soil and climate 
in the production of high grade meal, in- 
creased research, and continued production 
of high quality alfalfa products. 


@ RAY FISHER, Lyons, Kan., has pu: 
chased the Long Feed store from Alvin Long. 
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IMPROVES POULTRY NUTRITION 


Only well-balanced feeds give poultry the vitamin activity needed for 
maximum egg production and growth. 

Well-balanced poultry feeds need vitamin D, yet not all vitamin D is 
equally active in making poultry grow strong, hatch large broods and 
produce more eggs. 


The vitamin D most active on poultry is vitamin D, derived from 
7-dehydrocholesterol. 

TRIDEE, Winthrop’s brand of vitamin D,, is derived from 7-dehy- 
drocholesterol, the only chemical from which pure vitamin D, can be made. 
Poultry easily absorb TRIDEE which enables them to utilize the cal- 
cium and phosphorus they need. 


TRIDEE is guaranteed to have a biological efficiency of 200,000 AOAC 
chick units of vitamin D3 per gram as supplied in vegetable oils and 
900,000 AOAC chick units of vitamin D3 per pound in powder form. 


ENR ROP Ri 
Srowth, 
E 8" e99 prog 
Un e c 
1,00 000 
flavin 
WINTHROP Stocked fo, 
M 
(Sre, on Fran 
las and Atlanta 


TRADE MARK RIG, PAT. OFF. 


Special Markets Division WINTHROP CHEMICAL COMPANY, INC, 329 Yavick Steet 


New York 13, N.Y. 
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Your Yearty 


Depend Mainly on 
1. Mill Output 2. Operating Expenses 


CAPACITY is a key to bigger 
profits, when demand for grinding 
mounts . . . and the JAY BEE 
Grinder is the key to surprising ca- 
pacity. Leading mill operators, now 
using JAY BEE Grinders, know 
this fact. 

JAY BEE Mills are noted for 
increasing mill volume and, at the 
same time, decreasing operating costs. 

The smooth-running assembly re- 
quires a minimum of power and is so 
sturdily built that a JAY BEE unit 
operates almost continuously with 
little attention. 

Over a quarter of a century’s ex- 
perience in mill making by JAY BEE 
manufacturers now pays dividends 
to mill operators. JAY BEE Mills 
are far beyond experimental stages. 
Their practical efficiency PAYS 
YOU from the moment they are 
installed. 

There is a JAY BEE Mill for 
every grinding purpose. JAY BEEs 
are made in many sizes and models, 
for Belt, V-belt and Direct Con- 
nected drives. 

For details about JAY BEE grind- 
ing equipment, stationary or portable, 
write any of the addresses below. 


Grinders 
Give you the BIG 
CAPACITY essential 
for real economy 
in Mill Operation. 


Model W. Direct Connected 
60 to 200 H. P. 


J. B. SEDBERRY INC. Franklin, Tenn. 


John J. Woods & Sons, Jay Bee Sales Co.....Kansas City, Mo. W. H. Hust, Jay Bee Co., 

T. G. Holland Mach. Co......... 474 Fairfax Rd., Drexel Hill, Pa. 1031 N. Humphrey Ave., Oak Park, III. 
E. B. Harrison Whigham, Georgin Cc. Y. Wier, Sr. Yates Hotel, Utica, N. Y. 
The Lamiell Company Greenwich, Ohio A. E. Thompson Co 

0. D. Padgett Sandersville, Ga. 718 Washington Ave. N., Minneapolis, Minn. 
J. E. Sorrelis Slocomb, Ala. Douglas W. Palmer........ 3808S 44th Ave. S. W., Seattle, Wash. 
Seedle Supply & Mach. Shop............................-- Longmont, Colo. L. C. Dibert Company 

Jay Bee Sales Co....................- 220 Broadway, New York 7, N. Y. 787-793 Brannan St., San Francisco, Calif. 
Frank S. Sanders... P. 0. Box 656, Gainesville, Fla. Western Belting & Equipment Co. ; 
Bryant C. Long................ 1601 Choctaw St., Baton Rouge, La. 2600 Santa Fe Ave., Los Angeles, Calif. 
Jay Bee Sales Co Jackson, Tenn. H. A. McLeod Forest, Mississippi 
Jay Bee Sales Co................. 4619 So. 7th Ave., Louisville, Ky. J. D. Vance P. 0. Box 497, Murfreesboro, Tenn. 
M. E. Padgett Bennettsville, S, C. J. R. Sorrells Dothan, Ala. 
Jay Bee of Texas ................ 1904 S. Akard St., Dallas, Texas Cc. Y. Wier, Jr. 319 Rutgers St., Utica 1, N. Y. 
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e HERE is a special chart prepared 
by the writer for readers who have 
stated that they seldom if ever add 
100 per cent to their costs. It was 
therefore suggested that 100 per cent 
be made the limit, and, here is the 
chart. 

Some readers also stated that they 
frequently use such percentages as 
714, 33 - 1/3, and 66 - 2/3, conse- 
quently they were specially inserted 
in column C as will be noted. 

To use the chart, find your cost in 
column A, the percentage you want 
to add to in column C, and run a 


Handy Way Figure Mark-Ups 


This Chart Makes Price Computing Easier 


By F. W. MADISON 


straight line through those figures. The 
intersection of that line with column 
B then gives the selling price. 

For example, let us say that one of 
your costs is $15, and you want to 
add 66 - 2/3 per cent. What will be 
the selling price? 

Simply run a straight line across 
the chart as indicated by the dotted 
line through the $15 in column A 
and the 66 - 2/3 per cent in column 
C. That line intersects column B at 
$25, and that is the selling price. 
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Or, if you decide that you are 
going to sell the product for $20 in 
order to meet competition and you 
ask yourself, “What percentage will 
then be added?”, you will find that a 
straight line through the $15, column 
A, and the 20, column B, gives the 
answer as 33 - 1/3 per cent in column 
C. 

In addition to the above, the chart 
will take care of prices not shown on 
the chart. It will be noted that column 
A as shown varies only from $1 to 
$20, but it is a simple matter to add 
ciphers and extend the range to any 
amount. Thus if the cost is $150 and 
you wish to add 66 - 2/3 per cent, the 
selling price will be $250, column B. 
In other words you simply add ciphers 
to the figures in columns A and B 
simultaneously. If you add one cipher 
to the figure in column A you must 
also add one cipher to the figure in 
column B. And so on. Add as many 
ciphers in column A as you add in 
column B, or vice versa. By so doing 
you will find that the same dotted 
line also tells you that if the cost is 
$1500 and the selling price is $2500, 
the percentage added is 66 - 2/3 per 
cent. The same is true if you subtract 
ciphers. Thus if the cost is $1.50 and 
the selling price $2.50 the percentage 
added is still 66 - 2/3 per cent. 

If you will do some experimenting 
with the chart and work out some 
problems that pertain to your own 
business you will soon discover its 
convenience and value and will make 
practical use of the chart for years to 
come. Two plus two will always equal 
four. Likewise 66 - 2/3 per cent added 
to $15 will always be equal to $25. 
Arithmetic never changes. 

@ HERBERT DANNENBERG, Red Bud, 
Ill., has installed a new Blue Streak ham- 
mer mill and feed mixer at the Red Bud 


Feed store. 


NEW ADM VICE PRESIDENTS 

Election of Henry W. Collins and Erwin 
A. Olson as vice presidents of ‘Archer- 
Daniels-Midland Co., Minneapolis, Minn., 
has been announced by Shreve M. Archer, 
president of the firm. Mr. Collins is man- 
ager of the west coast division of the com- 
pany’s grain department and Mr. Olson is 
manager of the firm’s flax fiber division. 
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GE HL HEAVY DUTY 


COMMERCIAL HAMMER MILLS 


@ LOWER FIRST COST 


@ LOWER POWER COST 
© LOWER UPKEEP COST 


New Staley Director 


DR. R. E. GREENFIELD 


Dr. R. E. Greenfield has been elected a 
member of the board of directors of the 
A. E. Staley Manufacturing Co., Decatur, 
Ill., officials of the corn and soybean pro- 
cessing firm have announced. Dr. Green- 
field is general superintendent of the com- 
pany and is widely known in soybean and 
corn circles throughout the Midwest. 


For many years Gehl has had a repu- 
tation in both farm and commercial 
fields, for fast, clean-cutting mills, with 
big capacity, low power requirements, 
and long life. Gehl commercial mills, 
installed more than fifteen years ago 
are still in excellent condition. 


Most of the grinding in a Gehl mill 
is actually done over the lip of the 
heavy steel breaker plate just before 
the grain reaches the screen. Hammers 
are tool steel, swinging, 4-way-rever- 
sible, making all four corners usable 
. . « less likely than rigid hammers to 
cause damage should a piece of iron 
get into the mill. 


Screens are extra long, and easily re- 
moved without tipping open the cover 

. without stopping mill . . . saves 
time and power (14 mesh sizes, xs” to 
2”). Positive auger feed, instead of 
suction pickup, prevents clogging . . . 
permits the use of a er blower 
and a compact dust collector . . . The 
blower is driven by a V-Belt. Various 


WRITE for details, stat- 
ing your capacity re- 
quirements 


GEHL BROS. MFG. CO. 


sizes pulleys available to meet elevating 
requirements. Heavy boiler plate hous- 
ing . . . rigid and practically unbreak- 
able. 


FOR ELECTRIC MOTOR, BELT 
DRIVE OR DIRECT-CONNECTED 
GASOLINE MOTOR 


There are two models of the Gehl com- 
mercial mill—No. 20, with a grinding 
chamber 20” wide by 34” in diameter; 
No. 17 with grinding chamber 17” 
wide, by 28” diameter. Either mill may 
be had for any of the three types of 
power listed above. 


~ 


Gortons 


COD LIVER & FEEDING OILS 


MAXIMUM DOUBLE PROTECTION IN BOTH VITAMINS A & 0 


GORTON’S 
VITAMIN OILS 


WAREHOUSE STOCKS AVAILABLE 
FOR IMMEDIATE DELIVERY: 


Akron, Ohio 
Dayton, Ohio 
Lansing, Michigan 
Contact: C. C. WELCH 
Sunbury, Ohio 
Phone 52-R-5 
Madison, Wisconsin 
Minneapolis, Minnesota 
Contact: E. F. MORRIS 
Hopkins, Minn. 
Phone Hopkins 7169 
Des Moines, lowa 
Contact: R. H. MORRIS 
c/o Blue Line Storage Co. 
200 Elm Street 
Phone 4-8151 


NEW ENGLAND 
BY-PRODUCTS CORP. 


Established 1867 Mills may also be equipped 177 Milk S 
DEPT. HE-540 WEST BEND, WISCONSIN , SeParator, Milk Stree 
eS Boston 9, Mass. 
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For generations Gorton men 
have worked with fish as a 
raw material. 


This experience in handling 
and storage, the speed with 
which raw material reaches 
the processing plants, all 
mean vital protection for the 
quality of Gorton oils. 


Vitamin oils are a major prod- 
uct of the many Gorton pro- 
cessing plants from New- 
foundland to Gloucester. 
Every drum of Gorton vitamin 
oils bears the extra value of 
Gorton’s know-how. 


NEW ENGLAND BY-PRODUCTS CORP. 


Sole Distributors 177 Milk Street, Boston 9, Mass. 
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The Secretaries’ 


Popular W. E. (Ed) Glennon of the 
American Feed Manufacturers association is 
a new member of the Secretaries’ Circle. 
Ed has succeeded Ralph M. Field as secre- 
tary of the AFMA. Mr. Field has retired 
and was given special honors and a new 
DeSoto at the annual feed manufacturers’ 
convention held in Chicago last month. 

Howard W. Elm, field secretary of the 
Nebraska Grain & Feed Dealers association, 
was kept busy during early May super- 
vising five grain grading schcols which his 
organization sponsored. The Nebraska feed 


group's convention was held June 2-3 at 
Omaha. 

Members of the American Dehydrators 
association are asked to cooperate whole- 
heartedly with that organization’s commit- 
tee working on standardization of grades by 
Lloyd S. Larson, secretary of the alfalfa 
processors’ group. 

An improvement in the boxcar situation 
on the west coast enabled grain men to 
complete the movement of 75 per cent of 
their old crop before April 1, according to 
a report from Pete Stallcop, secretary of the 
Pacific Northwest Grain Dealers association. 
Mr. Stallcop stated that if the boxcar situa- 
tion continued to be improved, all old crop 
grain would be moved before the new crop 
was ready. 

Directors of the Midwest Feed Manu- 


WILL STO 


Leading mills throughout the 
United States, Canada and South 
of the Border are protecting their 

machinery and their customers’ live- 
stock by using Eriez Non-Electric Per- 
manent Magnets to remove all tramp iron 


and steel from grains, feeds and flours. 

to install in wood or steel feed tables, chutes, 
spouts, 

other processing machines. 

approved by Mill Mutuals—soon pay their own small 

initial cost by eliminating the fire hazards 

by tramp iron and steel. 


on attrition mills, hammermills, and 
ERIEZ Magnets are 


alone created 
Write for bulletin 101. 


facturers association are planning a very 
effective program for their organization 
during the coming year, Jack D. Dean, 
executive secretary of the group, declares. 

C. V. Thomas, secretary of the Ohio 
Grain, Mill & Feed Dealers association, 
states that no organized opposition is ex- 
pected when state bill 254, which would 
tax Ohio cooperatives, is considered by the 
Buckeye legislature. Mr. Thomas says tha’ 
even the Farm Bureau is not expected 1: 
oppose the bill. 

A late spring and unseasonably cold 
weather indicates that Iowa will have less 
oats and more soybean and corn acreage. 
according to Mark G. Thornburg, secretary 
of the Western Grain & Feed association 
As of mid-April, less than 10 per cent o! 
Iowa farmers had planted their oats, Mr. 
Thornburg estimated. 

D. A. Meinershagen, secretary of the 
Missouri Grain, Feed & Millers association, 
reports that oats planting was equally de- 
layed in his state by cold and wet spring 
weather. “Missouri is going into pasture 
acreage more every year,” he says. 

The 1947 convention of his organization 
was very successful, states G. FE. Bleweii, 
secretary-treasurer of the Texas Grain © 
Feed association. The meeting was held 
April 25-26 at Galveston, a popular year 
round resort city as well as a principal Guli 
of Mexico port. 

O. E. Case, secretary-treasurer of the 
Kansas Grain, Feed & Seed Dealers asso- 
ciation, was all riled up for awhile at the 
nation-wide telephone strike (who wasn’t?) 
but soon calmed down. “I am now taking 
it easy and am trying to convince myself 
we do not need the phones and am saving 
the association some money,” he wrote as 
the strike wore on. 


Silcox Elected President 
Of Cooperative GLF Mills 


Charles N. Silcox, Ithaca, N. Y., has 
been elected to succeed James A. McConnell 
as president of Cooperative GLF Mills, Inc., 
Buffalo, the firm has announced. Mr. Mc- 
Connell will continue to serve as general 
manager of the Cooperative GLF Exchange. 
He succeeded ‘A. Leal Bibbins as president 
of the company. 

The new president, Mr. Silcox, has served 
as secretary and treasurer of the GLF Hold: 
ing Co. and has been very active in govern: 
ment relations work. He joined GLF in 
1922 and came to Buffalo in 1931 when 
Cooperative GLF Mills, Inc., was organized 
and in 1934 became actively associated with 
the mills’ new flour and cereals division 
In 1937 Mr. Silcox moved to Ithaca and 
assumed the position of secretary and treas- 
urer of the holding company. 


@ CRAWFORD COUNTY FARM SUP- 
ply Co-op, Gay Mills, Wis., has purchased 
C. H. Norwood’s feed business. 


@ KENT ELEVATOR, Reed City, Mich.. 


has installed a new hammer mill. 


@ FARMERS’ SUPPLY CO., Clarendon, 
Ark., has been purchased by R. C. and 
Vernon Wills of Stuttgart from R. R. 
Trimble. 
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MASTER MIX PROGRAM 


MASTER Mi. 


CONCENTRATES 
LOCAL GRAINS 


_ FOR PRACTICAL 
BALANCED RATIONS 


WERE JUS BEING FaTTEN 
Jus EDE 
MARKET— BOT WHo CARES 
LONG AS WE GET 


MASTER MIX / 


DOMINATE YOUR TERRITORY... with the acts 
dising helps and complete advertising progre thse 

available to all Master Mix Dealers. Take advantage of fe 
sales helps that have won the confidence of feeders. On a 
"Results Count” basis Master Mix Complete Concentrates 
with M-V (Methio-Vite) have proven their value as an 
efficient and economical base for feeds. 


BE FIRST WITH IMPROVED FEEDS—the result of con- 2 
% tinuous Research and Technical developments—the type 4 
of research that developed M-V (Methio-Vite) as an ~ 
exclusive advantage for Master Mix feeders and dealers. 
CUT COSTS AND INVENTORIES —by using local grains 
you cut costs—by using Master Mix Complete Concen- 
trates you Cut inventories and eliminate the expense of 
handling many separate ingredients. 
BE SURE OF NUTRITIONAL POTENCY— Master Mix 
Complete Concentrates are biologically tested and 
laboratory controlled. They contain all the essential 
proteins, vitamins and minerals necessary for balancing 
grains. Everything but the grain is in Master Mix Com- 
plete Concentrates. 
HIGHLY PRODUCTIVE FEED FORMULAS—by following 
the Master Mix Complete Concentrate mixing program 
you are assured of high quality feeds. . THE MASTER MIX FRANCHISE—the foundation of a 


— permanent, profitable business relationship. 
MASTER 


MIX There are a few selected territories open for Franchise Dealers + + + Write today for details 


America’s largest manufacturers of Concentrates 
McMILLEN FEED MILLS, Division of Central Soya Co.,Inc., FORT WAYNE 2, INDIANA 


odye: 
added thavsend: of feeders 
manutocturer in the United 


Cok Masten Mir Qual, 


ASTER ACE 
MCMILLEN FEEO oF CEN TR, 


CO. FT. WAYNE, INDIANA 


SAVE TIME—in storing, handling, weighing, mixing. 
Have one balanced, compounded mixture instead of 15 
to 20 ingredients. 


COMPLETE 
CONCENTRATES y 
an 


FEEOS 
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HEAR DEM BELLS? 


The phone strike is over, so give 
us a ring when you need GRAIN 
& FEED, also: 


— Fort. Cod Liver 

Oil 

LIVEX, Nat. Riboflavin Supple- 
ment 

FLEISCHMANN'S Irr. Dry 
Yeast (FIDY) 

KODDY-MIX, dry 100-D and 
400-D 

MULTI-MIX, riboflavin and 
vit D. 

PEEBLES Fortified Whey 

SCHLITZ Brewers Dried Yeast 

MIRICOL Trace Mineral .. . 

Holt's Hornex . . . Dairy-O 

Ointment ... Wheat Germ Oil 

. . Sulfaguanidine . . . man- 

ganese sulphate . . . butter or 

skimmilk ... 


WEEDICIDE 70% 2,4-D.... 


Powder, Liquid, Concentrate. 
Kills weeds, roots and all for 
good. Easy and safe. Write for 
folder and prices. 


READY FOR DELIVERY ... 


AIROSOL DDT Bombs. A profit 
item. Completely automatic. 
Just press the button. Order 
your AIROSOL today. 


DEE-DEX "25" 
A 25% DDD concentrate, di- 
luted to make a safe, economi- 
cal barn and cattle spray. Ex- 
cellent for all out door or barn 


use. 
ANADEX KAF-KAPS 


Favored by calf raisers every- 
where to cure and prevent 
scours. Sickly calves perk up 
like magic when fed KAF- 
KAPS. Profitable to sell and 
use. Have you a supply? 


DISTRIBUTORS OF 


BRAND FEEDS 


STRATTON GRAIN 
COMPANY 


Grain and Feed Merchants 


MILWAUKEE 2, WISCONSIN 
MARQUETTE 7411 


Our birthday hat this month is tipped to 
Fred Hessel, who is in charge of research 
and quality control for Cooperative GLF 
Mills, Buffalo, N. Y. Mr. Hessel, who will 
light the candles on his birthday cake July 
9, founded the GLF quality control labora- 
tory in 1923 and has guided its growth un- 
til today it is recognized as one of the 
finest laboratories of its type in the United 
States. 

Born in Buffalo, Mr. Hessel attended 
Lehigh university and it was there he re- 
ceived his degree in chemical engineering 
and became affiliated with Tau Beta Pi. He 
joined GLF in 1924 and since 1931 has 
served as chemical engineer, assistant secre- 
tary, and member of the board of directors. 

At present Mr. Hessel is kept busy super- 
vising construction of the new GLF plant at 
Bordentown, N. J. Recognized as a pro- 
gressive and tireless worker, he was recently 
honored by being named chairman of the 
Feed Industry council, a division of the 
American Feed Manufacturers association. 

Other members of the trade who will 
celebrate their birthdays in July include: 


JULY 2—C. C. Johnson, Innis, Speiden Co., 
New York City. 

JULY 3—S. A. Meier, S. A. Meier Co., 
Phoenix, Ariz. 

JULY 4—Ralph S. Ibberson, T. E. Ibberson 
Co., Minneapolis, Minn.; Fred H. Moore, 
Hilltop Laboratories, Minneapolis, Minn. 

JULY 6—R. N. Gulick, Charles Dallas 
Reach Co., Newark, N. J.; Homer B. 
Park, Philip R. Park, Inc., Chicago, IIl. 

JULY 7—Clarence D. Moll, Paetow Co., 
Milwaukee, Wis. 

JULY 8—Dr. Tevis M. Goldhaft, Vineland 
Poultry Laboratories, Vineland, N. J.; 
George F. Obrecht, jr., Geo. F. Obrecht 
Co., Baltimore, Md. 

JULY 9—Kenneth E. Battaglia, Atkins, 
Kroll & Co., San Francisco, Calif.; Fred 
Hessel, Coop. GLF Mills, Inc., Buffalo, 

JULY 10—H. C. Fisher, Northrup, King & 
Co., Minneapolis, Minn.; Karl Juve, Na- 
tional Food Co., Fond du Lac, Wis.; Vic- 
tor A. Oberting, Interstate Commodities, 
Inc., Albany, N. Y.; S. N. Osgood, Fruen 
Milling Co., Minneapolis, Minn. 

JULY 11—Fred B. Ris, Corn Products 
Sales Co., New York City. 

JULY 12 — A. J. McLoughlin, Arcady 
Farms Milling Co., Chicago, Il. 

JULY 14—G. D. Davis, Nopco Chemical 
Co., Harrison, N. J. 

JULY 15—Roland L. Reinders, Reinders 
Bros., Elm Grove, Wis. 

JULY 17—E. T. Cashman, Mankato Mill- 
ing Co., Mankato, Minn.; J. E. Davis, 
Northern Supply Co., Amery, Wis. 

JULY 18—Joe Free, Milwaukee Tallow & 
Grease Co., Milwaukee, Wis.; Earl E. 
Ibberson, T. E. Ibberson Co., Minnea- 
polis, Minn.; J. F. Moyer, Dodge City, 
Kan. 

JULY 19—Walter E. Smith, Rogers & 
Smith, Chicago, Ill. 

JULY 20—Roland M. Bethke, Ohio Agri- 
cultural Experiment Station, Wooster, 


FRED HESSEL 


Ohio; Clifford E. Bolgard, Gardner Ad- 
vertising Co., St. Louis, Mo. 

JULY 21—Emory L. Cocke, Ashcrai(t- 
Wilkinson Co., Atlanta, Ga.; C. S. John- 
son, Ralston Purina Co., St. Louis, Mo. 

JULY 22—T. R. Shaw, Minneapolis, Minn. 

JULY 23—J. F. Wischhusen, Manganese 
Research & Development Foundation, 
Cleveland, Ohio. 

JULY 24—Levan B. Flory, Traders Flour 
& Feed Co., East Stroudsburg, Pa. 

JULY 25—Jack M. Cutter, California Pack- 
ing Corp., San Francisco, Calif.; Walter 
J. Krings, Merchants Exchange of St 
Louis, St. Louis, Mo.; B. J. Krieg, Deutsch 
& Sickert Co., Milwaukee, Wis.; Earl R. 
Reeves, White Laboratories, Inc., New: 
ark, N. J.; A. C. Weberg, Ralston Purina 
Co., Minneapolis, Minn. 

JULY 26 — Rudy Eschenheimer, Nope: 
Chemical Co., Kansas City, Mo.; Fred K. 
Sale, Indiana Grain Dealers Ass'n, In- 
dianapolis, Ind. 

JULY 27—Oscar Haertel, Hiawatha Grain 
Co., Minneapolis, Minn. 

JULY 28—Walter C. Berger, American 
Feed Manufacturers Ass’n, Chicago, II! 

JULY 29—Charles P. Burr, National Di-- 
tillers Products Corp., New York City; 
Samuel N. Golden, Amburgo Corp., Phi!- 
adelphia, Pa.; Elmer Paetow, Paetow Co., 
Milwaukee, Wis. 

JULY 31—James W. Pehle, King Mids 
Flour Mills, Minneapolis, Minn.; E. F. 
Steul, E. K. Steul Co., Madison, Wis. 


@ R. H. WHITE, Stevens Point, Wi: 
has retired after nearly 50 years as a fec! 
mill operator. 


@ JAMES T. HIGHLEN, Houston, Min» . 
has purchased the Wheaton Feed Co. 


@ LEO WINDISH, Oneida, Ill., has pu: 
chased the Galva Feed Mill at Galva from 
George E. Kroll and W. B. Kiddoo. 


WAYNE FISH MOVES OFFICES 
Wayne Fish & Co., Minneapolis, Minn 
has moved to its new office at 1455 Rand 
Tower, Mr. Fish has announced. The firm 
was formerly located at 2412 Foshay Tower 
in Minneapolis. 
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Feed Account Executives 
Win Cow Judging Honors 


In competition with more than a thou- 
sand advertising men and women from all 
over the country, 17 advertising executives 
well known to the feed industry won ex- 
actly half of the 34 honors in Hoard’s 
Dairyman magazine’s 1947 cow judging 
contest. Howard T. Walden, Corn Indus- 
tries Research Foundation, New York City, 
and Warner Carr, Klau-Van Pietersom- 
Dunlap Associates, Milwaukee, Wis., tied 
for third place in the annual competition. 

Winner of fifth place was F. E. LaShelle, 
jr., General Mills, Inc., Detroit, Mich. Hon- 
ored with seventh, eighth, and ninth places 
respectively were the following: Edwin J. 
Hughes, jr., Foote, Cone & Belding, Chi- 
cago, Ill.; Carl Stoddard, Bert S. Gittins 
Advertising, Milwaukee; and Larry Wherry, 
Sherman & Marquette, Inc., Chicago. 

Those who received honorable mention 
were: G. L. Seaman, Bert S. Gittins Ad- 
ertising, Milwaukee; Severt M. Jensen, Al- 
lied Mills, Inc., Beloit, Wis.; W. I. Brock- 
son, Gebhardt & Brockson, Inc., Chicago; 
lackson Taylor, McCann-Erickson, Inc., 
Minneapolis, Minn.; Howard W. Mathews, 
Swift & Co., Chicago; Tom G. Chase, 
Swift & Co., Chicago. 

Walter H. Gardner, Keystone Steel & 
Wire Co., Peoria, Ill.; W. H. Buchanan, 
Consolidated Products Co., Danville, IIL; 
Fletcher D. Smith, Ralston Purina Co., 
St. Louis, Mo.; William D. Bowie, Ralston 
Purina Co., St. Louis; and Anthony W. 
Bakken, Buchen Co., Chicago. 

Those who had been honored in pre- 
vious competitions were Messrs. Walden, 
Wherry, Jensen, Brockson, Chase, and 
Bowie. 


Borden Co. Issues Booklet 
On Story of Gail Borden 


In conjunction with its 90th anniversary 
observance during the month of May, the 
Borden Co., New York City, has issued an 
attractive 40 page booklet, “The Story of 
Gail Borden,” which describes Mr. Borden's 
pioneering in the processing of condensed 
milk. The booklet traces his early experi- 
ments and tells how, with the support of 
Jeremiah Milbank, New York banker, he 
began marketing condensed milk. 

Ninety years later the Borden Co., one 
of the nation’s largest dairy product or- 
ganizations, is still producing a record vol- 
ume of condensed milk. Other company 
products today include livestock and poul- 
try feed supplements, pharmaceuticals, case- 
in and urea resin adhesives, and more than 
a score of others. 


@ ELLIOTT GRAIN CO., Elliott, Ill., is 
planning construction of a new 25,000 bu- 
shel concrete and steel elevator. 


— 
® S. HART, Kansas City, Mo., is plan- 
ning construction of a new elevator at 
Towner, Colo. 


@ CENTRAL BEAN & GRAIN CO., Car- 
son City, Mich., has installed new feed 
milling machinery. 
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supplies far below customer demand in Mr. 
Gust’s trading territory. 

Cash on the line is the basis of all trans- 
actions at the Gust Mill. However, in spe- 
cial cases Mr. Gust extends credit for short 
periods, but only to customers whose credit 
rating is high and who actually need to buy 
on credit. Eight trucks make up the com- 
pany delivery fleet with one employe spe- 
cializing in keeping them in A-1 shape at 
all times. 

“We make a nominal charge for deliver- 
ies, based on the size of the order and the 
distance involved,” Mr. Gust explained. 
“This offsets almost all costs necessitated 
by our fast delivery service and at the same 


time is fair and low enough to please the 
farmers.” 

Five hundred thermometers bearing the 
Gust Feed Mill name, address, and tele- 
phone number are Mr. Gust’s latest business 
promotion. These items cost 60 cents each 
but Mr. Gust believes the investment well 
worthwhile. 

“The importance of quality merchandise 
and courteous service can never be over- 
emphasized,” Mr. Gust pointed out. “Train- 
ed help, good quality products, and good 
sidelines help make an ordinary feed busi- 
ness into a profitable, growing commercial 
venture.” 


@ SEBEKA ELEVATOR, Sebeka, Minn., 
is installing a new feed mixer and other 
new mill equipment. 


because it builds PORK fast! 


Time is an important factor in pork raising. The faster 
farmers can push pigs to market, the lower their cost of 
production and the better their markets. Corn alone doesn't 
grow pigs fast and right now corn on many farms is scarce. 
Sterling Pig and Hog Balancer supplements corn with rich, 
nourishing ingredients which increase growth—and actually 
reduce corn consumption by over 50%. Help your trade 
conserve corn and push pigs along for fast gains. Talk and 
sell Sterling Pig and Hog Balancer, Northrup, King's high 
protein, top quality supplement. 


NORTHRUP KING «CO. 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 


CLAYTON S. LISY 


Clayton S. Lisy has been appointed ad- 
vertising manager of King Midas Flour 
Mills, Minneapolis, Minn., the firm has 
announced. Mr. Lisy is a graduate of the 
University of Minnesota and has been ac 
tive in merchandising and promotional ac- 
tivities with the Minneapolis Star and Trib- 
une. During World War II he was a mem- 
ber of the counter intelligence corps. 


Oregon Dealers Re-elect 
All Association Officers 


Duane Crabtree, Crabtree Feed & Seed 
Co., Eugene, was re-elected president of the 
Oregon Feed & Seed Dealers association at 
the organization’s annual board of directors 
meeting and election held May 16, officials 
have announced. All other officers were also 
re-elected. 

Matt Gilles, Farmers Union Warehouse 
Co., Dallas, Ore., continues as vice pres: 
ident of the association; Alec Runciman, 


~ Balfour, Guthrie & Co., Portland, treasurer: 


and Leon S. Jackson as manager. 
Members of the group’s board of direc 
tors are: Dud Gillespie, Lane County Farm- 
ers Union Warehouse Co., Eugene; Everett 
Faber, Farmers Feed & Supply Co., Med- 
ford; Lloyd Baker, Baker Feed Co., Red: 
mond; John Densmore, jr., Scio Mill © 
Elevator Co., Scio; Homer Settlemier, Im- 
perial Feed & Grain Co., Hillsboro; John 
Todd, Aurora Warehouse Co., Aurora; By- 
ron Hylton, Success Feed store, Portland: 
William Clark, Hodgen-Brewster-Centenniz! 
Flouring Mills, Portland; Wallace Tischer, 
Albers Milling Co., Portland; and James 
Jenks, Jenks-‘White Seed Co., Albany. 


L. D. TROWBRIDGE, Waupun, 
is planning to build a new feed store and 
mill at Alto. 


@ GRAYSON ALFALFA MILL, Sherman, 
Tex., has completed construction of its 
modern new dehydrating plant. 


THE FEED BAG — June, 1947 


New Advertising Manager 
860 


Commercial Fertilizer Use 
At All-Time High in 1946 


American farmers used more commercial 
fertilizer during 1946 than ever before in 
history, according to Maurice H. Lockwood, 
president of the National Fertilizer asso- 
ciation. Releasing the organization’s annual 
report on fertilizer usage, Mr. Lockwood 
revealed that approximately 14,900,000 tons 
were used on American farms in 1946, 13 
per cent more than the 1945 tonnage, the 
previous record usage. 

Usage of fertilizer during 1946 was more 
than twice the average 1935-39 tonnage 
and 1,700,000 tons more than in 1945. Mr. 
Lockwood credited the fertilizer industry 
wit), doing “a magnificent job” and pre- 
dicted an even greater supply of commercial 
fertlizer this year over 1946. He termed 
“in onceivable” congressional passage of 
the so-called soil fertility bills now pending 
which he said “would put the government 
in ‘he fertilizer business.” 

Of the 1946 fertilizer usage, 14,530,000 
tons were distributed by commercial pro- 
du-ers and only 362,000 tons by govern- 
ment agencies, the fertilizer association’s re- 


Missouri Grain, Feed & Millers 
Association, Hotel Governor, 
Jefferson City, Mo............June 19 


Indiana Grain & Feed Dealers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind. 

June 23-24 


Wyoming Grain, Feed & Seed 
Dealers Association, Casper, 
Wyo June 23-24 


Des Moines Feed Club ‘“Get-To- 
gether,” Hyperion country club, 
Des Moines, Iowa............. June 26 


Canadian Feed Manufacturers Asso- 
ciation, Bigwin Inn, Lake-of-Bays, 
June 30-July 3 


International Baby Chick Associa- 
tion, Cleveland Auditorium, 
Cleveland, Ohio.......... July 22-25 


Grain & Feed Dealers National As- 
sociation, Hotel Statler, St. Louis, 
Mo. Sept. 14-17 


Illinois Feed Association, Pere Mar- 
quette Hotel, Peoria, Ii. 
Sept. 28-30 


Illinois Poultry Improvement Asso- 
ciation, Pere Marquette Hotel, 


Association of American Feed Con- 
trol Officials, Shoreham Hotel, 
Washington, D. C.....Oct. 23-24 


American Dehydrators Association, 
Congress Hotel, Chicago, II. 
Jan. 15-16 
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port revealed. This was the fourth con- 
secutive annual decline in the tonnage dis- 
tributed by the government with govern- 
ment distribution at the lowest point since 
1939 despite the purchase of 888,700 addi- 
tional tons. 

Four reasons were listed by Mr. Lock- 
wood’s organization for the substantial in- 
crease in fertilizer usage during recent 
years. They are: improved educational pro- 
grams carried on by the industry, USDA, 
and colleges; shifts in crop production due 
partly to a change in the American diet; 
fairly rapid increase in fertilizer usage in 
the newer farming areas of the West; and 
the industry's ability to step up production 
of commercial fertilizer. 

@ HART BROS., St. Louis, Mich., have 


installed a new 75 h.p. hammer mill. 


@ LAUHOFF GRAIN CO., Danville, Ill., 


is planning to enlarge its plant. 


Kenney Named Manager of 
Bradley & Baker Branch 


Charles S. Kenney, former OPA price 
executive who recently opened his own 
business in Fort Worth, Tex., has associated 
himself with Bradley & Baker, feed brokers, 
as manager of the firm’s new brapch office 
in Fort Worth. Bradley & Baker also have 
offices at New York City; Baltimore, Md.; 
Jacksonville, Fla.; Norfolk, Va.; and St. 
Louis, Mo. The Fort Worth office is lo- 
cated in room 530 of the Bewley building. 

@ ROCKFORD GRAIN GROWERS, 
Worley, Idaho, has purchased the Worley 
Grain & Pea Co. from Wayne Mills. 
@ WOLFE GRAIN CO., Shipshewana, 
Ind., has purchased the Honeyville Feed 
Mill. 


expect IODINE in* 


‘ to protect livestock 
and poultry from goiter 
and related conditions 


Nutritional experts have long recognized the value of 
IODINE in the nutrition of livestock and poultry. Manufac- 
turers of high-grade feed include topinE in their products. 

Farm animals, just like human beings, require 10DINE. 
To be sure, only a little is needed — but that small amount 


is vital to prevent goiter and related conditions. 
In goiter areas, IODINE is’a ‘must’. In other areas, it is a 


wise precaution. 


Buyers naturally look for 1op1nE in the feed they buy. 
They know how essential it is in the proper nutrition of 
livestock and poultry. So make sure your feed contains 
1oDINE. The cost per ton of feed is negligible. 
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IODINE EDUCATIONAL BUREAU, INC. 


Kansas Dealers Hold 50th 
Annual Meeting May 23-24 


Feed dealers from all over the state of 
Kansas met at Salina May 23-24 for the 
50th annual convention of the Kansas 
Grain, Feed & Seed Dealers association, 
which was one of the most successful in the 
organization’s long history. 

Lester McDonald, Satanta, was elected 
president of the association, succeeding A. 
W. Estes, Hutchinson, who presided at the 
convention sessions. D. ‘A. McDonald, Iola, 
was elected vice president and the following 
were elected to positions on the board of 
directors: Ellis K. Cave, Dodge City; Harry 
K. Coe, Topeka; D. B. Frazee, Hutchinson; 
and H. D. Banta, Oberlin. 

Meetings were divided into three sections: 
seed, feed, and grain, which enabled dealers 
present to hear the topics that were of spe- 
cial interest to them. Speakers who ad- 
dressed the seed meeting were Harold M. 
Rice, Salina; T. F. Yost, Topeka; Prof. 
H. E. Myers, Manhattan; Paul Ijams, To- 
peka; and L. L. Compton, Manhattan. 

Mr. Ijams also spoke at the feed meeting. 
Others who addressed the feed session were 
Bernard Friel, Emporia; Ralph Brown, 
Hutchinson; Prof. L. A. Payne, Manhattan; 
and Prof. A. D. Weber, Manhattan. These 
men addressed the grain section: A. P. Em- 
rie, Topeka; Cliff Skiver, Manhattan; Wal- 
ter Scott, Kansas City, Mo.; A. W. Erick- 
son, Minneapolis, Minn.; and Ray B. Bow- 
den, Washington, D. C. 

O. E. Case, Hutchinson, secretary-treas- 


Cons PEC 


LIVINGSTON STREET 
roughout the Middle West 


urer of the Kansas association, reported the 
organization in excellent shape both from a 
membership and from a financial stand- 
point. He said the group had 354 paid-up 
members and a bank balance of $4,148.29. 
Committee members who helped make 
the convention a success were—resolutions: 
John O. Ross, Wamego; D. O. Fink, Fre- 
donia; Victor Ochs, Sharon Springs; and 
Claud Cave, Dodge City; nominations: J. E. 
Ogren, Arkansas City; L. E. Howard, To- 
peka; Howard D. Banta, Oberlin; and Earl 
Bryan, Hugoton; auditing: John D. Tetlow, 
Downs; D. M. Pfeifer, Hays; C. P. Kelso, 
Pittsburg; and Otto E. Will, McPherson. 


Longstreet, Abbott Form 
New Counselling Firm 


Roy W. Longstreet and Craig M. Smith, 
both formerly associated with the commer- 
cial research department of the Ralston 
Purina Co., St. Louis, Mo., have joined 
Lester M. Abbott to form Longstreet-Ab- 
bott & Co., commodity counsellors. The 
new firm has its offices in the Forsythe Plaza 
building in St. Louis. 

The new organization is equipped to 
serve feed manufacturers, flour millers, and 
others on problems involving inventory 
hedging and control, forward selling and 
buying, and product pricing, according to 
Mr. Abbott. 


@ D. D. DE FOREST, Knoxville, Ill., 
has sold the Knoxville Elevator to the Knox 
County Farm Bureau. 


IN WIDENING CIRCLES, / 
\ \ \ : 


Glidden Builds New Fish 
Solubles Plant in South 


Completion of its new plant at Pas 
cagoula, Miss., which is producing con- 
densed fish solubles from fisheries waste }.as 
been announced by the feed mill divis on 
of the Glidden Co., Indianapolis, Ind. \c- 
cording to P. E. Sprague, Glidden vice 
president, the new plant is owned and op- 
erated by the Growth Products Co., a Mis- 
sissippi corporation headed by Wallace ©. 
Quinn, Quinn Fisheries Co., Pascagoula, as 
president. Adrian D. Joyce, chairman of 
the board of Glidden, is board chairman of 
the new firm. 

Quinn Fisheries is among the largest 
menhaden fisheries on the Gulf of Mexico. 
The new Glidden plant will utilize the pre- 
viously wasted “fish stick water” in the 
production of fish solubles under S en 
Lassen patents. 

Dr. Percy L. Julian, Glidden directo: of 
research for soya processing operations, |\as 
made extensive experiments to determine 
the potential growth factor of “fish stick 
water”. Glidden has been working with the 
fisheries waste for the past six years. Other 
work on fish solubles is being carried on at 
colleges and experiment stations through- 
out the country, as well as by many other 
firms in the feed industry. 


@ ASLE SKATTUM, Sioux Falls, S. D., 
has purchased the Hills Feed Mill at Hills, 
Minn., from H. H. Nordby. 


Sep 


| 


hogs, Chickens, ducks furkeys 


CONDENSED BUTTERMILK 
© FORTIFIED PIG MILK Dau G 


sf FORTIFIED CHICK MILK 
CO. 


CINCINNATI, OHIO 


ITAMINS 


Write us for Prices 


. 


THE FEED BAG — June, 1°47 


| 


Osgood Named President 
By Day Co. of Minneapolis 


A. B. Osgood has been named president, 
treasurer, and general manager of the Day 
Co., Minneapolis, Minn., the firm’s board 


of directors has announced. Mr. Osgood 


A. B. OSGOOD 


was elected to the three offices at a meeting 
of the board held recently. He succeeds 
W. A. Wiedenmann, who is now chairman 
of the board. 

R. E. Gorgen has been appointed secre- 
tary and in charge of sales and advertising 
with E. F. Granzow vice president in charge 
of engineering. Mr. Granzow was formerly 
associated with General Mills. O. Auvinen 
has resigned as secretary and treasurer be- 
cause of ill health. 


The Day Co. has been active in the 
manufacture of dust control systems for 
the feed and grain industry for the past 66 
years, 


Cornell Produces New Film 
For New York Dairymen 


Dairy farmers of New York state will 
soon have an opportunity to see “The 
Challenge to New York Dairymen”, a new 
sound color movie produced at Cornell uni- 
versity, Ithaca, according to an announce- 
ment by Prof. E. S. Phillips, photographer 
and narrator of the film. The picture in- 
cludes information on the economic prob- 
lems of dairy farmers, economical milk pro- 
duction, types and uses of different dairy 
feeds, and factors in breeding, feeding, and 
care of dairy herds. 


Printed bulletins giving more detailed 
information on subjects discussed in the 
film will be available to farmers after each 
showing. The movie is based on subject 
matter supplied by Prof. J. D. Burke, ani- 
mal husbandry department; Prof. L. C. 
Cunningham, agricultural economics; and 
Prof. §. H. Aldrich, agronomy. 
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ADD 
NADRISOL 
SOLUBLES 


phe DISTILLERS 


for a faster start 


With pork prices up, and good prospects for continued scarcity 
in the immediate future, the importance of this valued ingredient, 
especially in swine rations to be fed in drylot, cannot be over- 
emphasized. Test feedings have proved that Distillers Solubles 
added to the ration, improved body development and gave a 
faster start to pigs in the post-weaning period. 


Nadrisol Solubles is an excellent source of the Vitamin B-G 
complex, according to analyses, and contains the proteins and 
carbohydrates of the original grains, plus the yeast added and 
the lactic acid developed during fermentation. It is economical 
to mix and hence is a valued ingredient, not for livestock alone, 


but also for poultry rations. 


Produlac Dried is another reliable ingredient, particularly in 
poultry rations. It seems to help spark mashes from start to finish 


and aids considerably in maintaining appetites. 


Try mixing Nadrisol Solubles and Produlac Dried soon. 


DULA( NADRISg 
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of 


GRAINS WITH S 


NATIONAL DISTILLERS PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION + 120 BROSOWAY - 


NEW YORK 
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June is the month of roses and all the 
truck gardeners in the Milwaukee area are 
coming to market with flowers. There has 
been too much rain for vegetables and too 
much rain for grain. It looks as if we will 
be back feeding wheat next fall unless the 
government ships all of our wheat to foreign 
countries. 

Summer weather has finally arrived and 
it’s time to turn on the air conditioning— 
and to plan our vacations. Come to Wis- 
consin this summer but be sure you make 
your reservations in advance because all 
the good resorts will be crowded. 


SPROUT 
WALDRON 


Next week-end, we are planning to sand, 
caulk and paint the sailboat and rowboat 
at our summer home near Fond du Lac. 
After that, we are going to take it easy. 
We'll have no sheep or chickens to feed 
this year and we have finally purchased a 
power lawn mower to cut the grass and an 
outboard motor to take us around the lake 
when we want to fish or just look at the 
scenery. 

Just received a note from Richard K. 
Peek of the Percy Kent Bag Co., North 
Kansas City, Mo., offering to send us a 
pair of shorts made from Ken-Print bag 
material. We're hastening to advise Dick 
to send size 34. We can remember when 
it was necessary to confess to size 44. 

Lithonia, Ga. has now joined Milwaukee 
as a debt free city. Guided by Mayor 


NOW IN PRODUCTION 


THE MODEL '46 IMPROVED SIMPLEX PELLET MILL 


— all parts strengthened 


— all working parts enlarged 


— greater capacity 


— more economical 


— more efficient 


Another FIRST for Sprout-Waldron engineering re- 
search. Another step forward in Sprout-Waldron’'s © 
continuous eifort to offer the finest in mill equipment. 


SPROUT, WALDRON & COMPANY 


Manufacturing Engineers 


MUNCY 


PENNSYLVANIA 


Charles L. Davidson of the Stone Mountain 
Grit Co., Lithonia handled its finances so 
well that it was able to pay up in full aid 
burn its last remaining bond issue a fow 
weeks ago. 

C. R. Berger, feed dealer at Trout Rin, 
Pa., has reprinted an auction sale bill whi h 
was originally printed in 1779. The lll 
announces that “The undersigned, inte: 
ing to commit suicide, will sell at put ic 
sale * * * sheep, goats, poultry, catt'e, 
horses, hogs, machinery, and househ:'d 
goods.” Mr. Berger ships buckwheat a d 
pancake flour throughout the United Sta‘ -s 
and will be glad to send you a copy of this 
auction sale bill on request. Our copy v..s 
received through the courtesy of Harwood 
N. Vredenburg of the Muncy Mill .- 
chinery Co., Muncy, Pa. 

This will acknowledge receipt of'a fiw 
illegible postcards from Washingt. n 
Gang” which is headed by John Cipperly 
of Feedstuffs. The cards came from Har- 
vey’s restaurant and the occasion was a visit 
to Washington by Robert H. Lamb of tiie 
Ladish-Stoppenbach Co., Milwaukee. 

William Sample who retired Jan. 1 afier 
42 years with Purina Mills has recently ic- 
turned from an extended vacation in Flar- 
ida to his home at 6500 Ellenwood Ave., 
Clayton 5, Mo. 

Albert H. Lois, A. H. Lois Feed Co., 
Bassett, Wis., suffered from acute mike 
fright while reading his report as treasurer 
of the Central Retail Feed association. Al 
had nothing to be afraid of because the 
association increased its surplus by $2,794.97 
during the year which ended May 31 to a 
present total of $8,464.19. 

Charley Latchaw, popular secretary of 
the Ohio Farmers Grain Dealers associa- 
tion, and W. W. (Bill) Cummings, honor: 
ary secretary of the Ohio Grain, Mill © 
Feed Dealers association, got together to 
talk over old times at the annual meeting 
of Bill’s group held June 5-6 at Columbus. 

E. G. Horst, sales manager of the Cal- 
cium Carbonate Co., Chicago, is finally 
wearing his new straw hat and white shoes. 
Eddie tried to rush the season by buying 
the shoes and hat before the first of May 
but the weather man refused to cooperate. 

Readers are now invited to send in their 
best fish stories. The stories need not he 
authenticated because no prizes are planned. 
Let’s make it catch-as-catch-can.—D.K.S. 


@ PRESTON-SHAFFER MILLING CO., 
Freewater, Ore., is planning to build a new 
140,000 bushel addition to the Peaco k 
Mill Co. plant. 


@ EQUITY EXCHANGE, Fort Recoveiy, 
Ohio, has purchased a new power spray 't 
and is doing custom spraying of barns, hi g 
houses, and poultry houses. 


JERSEE PROMOTES WOODBURN 


L. E. Woodburn has been appoint: d 
general sales manager by the Jersee C., 
Minneapolis, Minn., the firm has announce }. 
He assumed his new duties June 1. . 
Woodburn has been associated with Jers ¢ 
for more than 30 years and prior to I's 
recent promotion was southwest distri t 
sales director with headquarters in tle 
state of Kansas. 
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Success the American Way 


Ingenuity and Hard Work Help Gibbs 


e@ FEED dealer B. E. Gibbs, owner of the 
13th Street Market, Ashland, Ky., has 
revlly gone to town in the 12 years he has 
been in business for himself. A dozen years 
ago, when a day laborer at the American 
Rolling Mills Co., Mr. Gibbs determined to 


AGGRESSIVE merchandising 
coupled with plenty of inge- 
nuity and hard work has helped 
B. E. Gibbs, Ashland, Ky., shown 
left above, succeed as a feed 
retailer and in half a dozen 
other business enterprises in 
the short period of 12 years. 


take steps toward going into business for 
himself. 


The depression had slowed work at the 
mills to a serious degree and Mr. Gibbs had 
only a part-time job. After hours of con- 
ference with his wife, he decided to sink 
his entire savings — $288 —%in a grocery 
store. The grocery was only the first step. 
Mr. Gibbs purchased an almost worn-out 
truck and hauled melons from Georgia for 
sale in Ashland at his own curb-service fruit 
stand. 

Several months later Mr. Gibbs was mak- 
ing regular trips farther south for melons, 
peaches, pears, and other produce. His tiny 
temporary fruit stand soon was outgrown 
and he built a larger structure. From then 
on, sales skyrocketed. 

By 1940, five years after he had left the 
Rolling Mills, Mr. Gibbs was operating a 
big super-market and was doing a $1,000 
business daily. That year he expanded into 
the retail feed business and formula feeds 
have been important items in his inventory 
ever since. 

Thanks to live displays, radio and news- 
paper advertising, and close cooperation 
with Allied Mills, whose formula feeds he 
handled, Mr. Gibbs soon built up a thriving 
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feed business. Handling the Wayne line 
exclusively, he soon built sales up from a 
carload every six months to five carloads 
every month. 

Since 1945 Mr. Gibbs’ brother Lonus has 
managed the 13th Street Market's feed de- 
partment but Mr. Gibbs himself is still al- 
ways available to talk to farmers about their 
feeding problems. Meanwhile, Mr. Gibbs’ 
business interests have expanded to include 
a garage, tourist hotel, furniture store, 


drive-in refreshment stand, concrete block 
plant, auto agency, and a $20,000 Califor- 
nia lemon grove. The Gibbs’ family, which 
includes three sons and five daughters, now 
occupies a 12-room home, complete with 
private swimming pool and tennis courts. 


“America certainly is the land of oppor- 
tunity,” Mr. Gibbs declared. “Thanks to 
loyal support by farmers and city folks 
alike and our policy of fair prices and good 
service, we've come a long way since we 
decided to take a chance and invest that 
$288 in 1935 te go on our own!” 


@ ASHLAND FARMERS ELEVATOR 
Co., Ashland, Ill., is constructing a new 
40,000 bushel concrete elevator. 


¥ 
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LINDSEY-ROBINSON 
AND COMPANY 


INCORPORATED 


Roanoke, Vinginia 


G}ror THE MONEY . . 


Somebody's going to make a 
lot of money on Fair-Acre Feeds 
right in your trading area. Why 
shouldn’t YOU make this money? 


THE .. 


The show has started via radio, 
farm magazines, newspapers, 
These 
promotions are starting a lot of 
feeders on Fair-Acre. 


€}T0 GET READY .. 


Opportunities are bigger in 
the new South — but don’t wait. 
Get ready and underwrite your 


direct mail, Farm Service. 


own future success with a Fair- 
Acre franchise. 


AND €}TO0 co! 


Let’s go now . . . phone, wire, 
or write at once for more particu- 
lars about your Fair-Acre fran- 


chise — we'll do the rest. 
May we send you our illustrated 


brochure? It’s titled ‘'The Fair- 
Acre Plan’’. 
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~ Feed Stores Live 15 Years 


That is Average Age Survey Shows 


@ THE average life expectancy of a feed 
and farm supply store is 15 years, according 
to Dun & Bradstreet, nationally known 
business analysts. This compares with a life 
expectancy of 21 years for general stores, 
20 years for hardware stores, and 14 years 
for firms handling general merchandise. 


These figures are for the total life of the 
business establishments, whether under one 
or more owners. Based on department of 
commerce figures for 1939, the most com- 
plete available, the average age of the 


FEEDS. 


HERE ARE TWO 


This is a “must grow” year. Early 


THINGS EVERY FEED MAN CAN 
TO HELP HIS CUSTOMERS WITH LATE CHICKS 


1,770,355 retail stores operating at that 
time was 12 years. 

More than half of this number were stores 
still just getting established in the retail 
business world. According to Dun & Brad- 
street, 57.5 per cent of the retail stores 
were closed before they had been operating 
10 years. In 1939, approximately 17 per 
cent of the retail stores were less than three 
years old. 

As retail firms grow older, their average 
annual volume of sales increases, according 


HELP LATE CHICKS DEVELOP 


ae 


DO 


layers will pay big returns in higher 
priced eggs next fall for the extra 
care they receive now. That’s why 
it’s important that late chicks get 
a good start... make steady, rapid 


IT COSTS SO LITTLE MORE TO 
BUILD A BETTER FEED 


gains . . . mature early. 
Here are two things every feed 


FIRST, sell your customers on the 
idea of feeding a good growing ra- 
tion right through the spring and 
summer. When chicks are restricted 
and force fed, they eat more and 
mature faster than when Icft out 
on the range to pick for thcmselves. 


SECOND, be sure that chicks are 
able to assimilate all the needed 
bone and body building calcium and 


ONLY 2c 

Keep profit-wise feeders asking for 
your potent feeds. Fortify them with 
IFLOK D-3 for dependable results. 
Each pound is guaranteed to contain 
at least 900,000 AOAC units of 
Vitamin D. Available for immediate 
delivery. Phone, write or wire for 
prices. 


man can do to help his customers IFCO D-2 
with this important work. for four-footed 
animals 


Contains at 
least 4,000,000 
U.S.P. units 
of Vitamin D 
per pound. For 
complete in- 
formation and 
prices write 


hosphorus in your good growing today. 

eeds. Specify IFLOK D-3 in your 

Starter, broiler, and lay mashvs. 

Positive in potency, easy to mix, IFLOK D-3 
dependable, IFLOK D-3 helps 
solve your Vitamin D poultry feed Pp id 
problem safely, surely and at low Recommended 
cost. for poultry, 
FORTIFY EACH BAG FOR D-3 


contains over 
900,000 AOAC 
units of Vita- 
min D per 

pound. Write 
or wire for 

new low prices 


IOWA FEED COMPANY 


618-620 Des Moines Bldg. “SZo2my’’ Des Moines 9, lowa 


to the survey. In all lines of retail business, 
the stores less than 10 years old did about 
42 per cent of the total business. Stoves 
which were more than 20 years old hand!ed 
30 per cent of total sales, with the remain- 
ing 28 per cent made up from stores |\¢- 
tween 11 and 20 years old. 

Dun & Bradstreet report that gift aid 
novelty shops show the greatest profit of ll 
types of retail firms, approximately 614 jer 
cent. The 1939 survey showed feed and 
farm supply stores 28th on the list of pro fit 
makers, with an average profit of 2%4 per 
cent. This position is above straight ha:d- 
ware stores, but lower than combination 
hardware and furniture stores, dairy and 
poultry product stores, and coal and other 
fuel firms. 

Detailed figures on feed and farm sup; \y 
stores in business in 1939 showed a toval 
of 20,333 independent firms in active oper a- 
tion. Each had been in business an averaze 
of 15 years. Firms which had been in bu j- 
ness less than a year averaged annual sales 
of $8,000. 

Those which had been in business two 
years had average sales of $17,000; three 
to six years $25,000; seven to 10 years 
$34,000; 11 to 20 years $42,000; 21 to 33 
years $49,000; and 34 years and over 
$49,000. 

Listed by Dun & Bradstreet as typical 
1939 sales volume for the average feed and 
farm supply store was $59,000 with an av- 
erage $4,000 return to the owner. This was 
based again on average figures: 2.5 per cent 
profit and 4.2 per cent owners’ salaries, 
making a total of 6.7 per cent average re- 
turn to owners. 


Panhandle Feed Convention 
Attracts More than 200 


More than 200 west Texas feed dealers 
attended the 31st annual convention of the 
Panhandle Grain & Feed Dealers associa- 
tion which was held May 12 at the Herring 
hotel, Amarillo. Main topic of discussion 
at the meeting was how feed men could 
adequately handle the expected bumpe: 
crops in view of the critical shortage o! 
boxcars for shipping. 

Joe Coffee, Amarillo, was unanimously 
elected president to succeed H. G. Stinnett 
Plainview. J. H. Woodward, Perryton, wa 
elected vice president and R. L. Yeager. 
Amarillo, secretary-treasurer. Members elect 
ed to the board of directors were: Carl Hill 
Bushland; J. E. Weeks, Claude; W. C 
Cowan, Tulia; Joe Guy, Booker; and T. G 
Fields, Groom. 


@ FRANK L. WILSON, ‘Artesia, N. Mex. 
has purchased the interest of his partner. 
Wallace Anderson, in the firm of Wilson 
& Anderson. 
NAMED FEED INSPECTOR 

Thomas W. Williams has been appointed 
a state feed inspector for Ohio, officials o! 
the state department of agriculture have 
announced. Mr. Williams will serve the 
counties of northeastern Ohio and will make 
his headquarters at Russell Point. He was 
previously active in the feed business dur- 
ing 1939-42. 
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Nebraska Feed Dealers Hear 
F. Peavey Heffelfinger 


The feed and grain industry is doing a 
thorough job of keeping in step with pro- 
gress in agriculture, F. Peavey Heffelfinger, 
Minneapolis, Minn., told dealers attending 
the 19th annual convention of the Nebraska 
Grain & Feed Dealers association which was 
held June 2-3 at Hotel Paxton, Omaha. Mr. 
He'felfinger, who is president of the Grain 
& Feed Dealers National association, urged 
the continued cooperation of state feed and 
grain trade groups for the betterment of 
the industry and agriculture as a whole. 

\v. C. Swanson, Wayne, was elected 
pre-ident of the Nebraska association to suc- 
cee) Charles Deaver, Sidney. Mr. Deaver 
wa- elected to the board of directors. Other 
offers elected were Frank Warden, Gering, 
vice president; Howard Elm, Lincoln, secre- 
tar. and the following directors: Hal Day, 
jr. North Platte; H. E. Day, Omaha; and 
Ra:ph Davison, Seward. The resignation of 
Ph! Runion as association secretary was 
accepted and Mr. Elm, who has been serv- 
ing as field secretary, was promoted to fill 
the vacancy. 

Speakers at the convention included: 
Chris Miller, Russell-Miller Milling Co., 
Minneapolis; John W. Johnson, regional 
labor inspector, Kansas City, Mo.; William 
H. Bryan, economist of St. Louis, Mo.; 
L. W. Rember, Poultry & Egg National 
Board, Chicago, Ill.; and Dr. Claud R. 


Fly, Lincoln. 


American Soybean Progress 
Attracts Foreign Experts 


United States soybean growers and pro- 
cessors are now attracting attention all over 
the world, according to W. J. Morse, head 
of soybean investigations for the depart- 
ment of agriculture. Mr. Morse revealed 
that 50 scientists, government officials, and 
businessmen representing 20 foreign coun- 
tries have visited the plant industry station 
at Beltsville, Md., during the past two years 
to discuss soybean research. 

The Beltsville station has filled 160 re- 
quests for soybean breeding strains from all 
parts of the world during the past three 
years, Mr. Morse stated. Some of these 
requests have come from the Orient, ori- 
ginal home of the soybean, where war 
havoc has seriously depleted soybean stocks. 
High yield strains developed by American 
agricultural scientists and some foreign 
strains nurtured in this country for several 
years have been sent in response to foreign 
requests. 

@ FARMERS ELEVATOR CO., Madison, 
S D., has completed construction of its 
new $55,000 elevator and feed mill. 


TRUSCOTT GRAIN ELEVATOR CO- 

op, Munday, Tex., has completed con- 

struction of new storage facilities. 

® ANCHOR MILLING CO., Tuscumbia, 


Mo., is moving its plant and offices to a 
new location. 
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@ PAUL ROSNOW, Mora, Minn., has 
purchased the interest of his partner, For- 
dyce Johnson, in the Mora Feed & Grain 
Co. and is now sole owner. 

oe 


@ WESTERN GRAIN & SEED CO., 
Bozeman, Mont., has been incorporated 
with $10,000 in capital stock. 
ELECTED DIRECTOR OF NYO 


Donald J. McDonough was elected to 
the board of directors of the New York 
Quinine €& Chemical Works, Inc., New 
York City, at the firm’s annual stockholders’ 
meeting held May 14, the company has 
announced. Mr. McDonough is the son of 
the late Francis J. McDonough who served 
as president of the company from 1925 
until his death in 1943. 


Swift Constructs New Fats 
And Oils Plant at Hammond 


Swift & Co., Chicago, Ill, has begun 
construction of a new fats and oils proces- 
sing plant at Hammond, Ind., officials of 
the firm have announced. The new pro- 
cessing unit will investigate and test new 
and valuable fractions from animal, marine, 
and vegetable oils which probably will pio- 
neer new processing methods throughout 
the fats and oils industry, according to 
the company. 

The new plant will employ the Solexol 
process for fractionating glyceride oils re- 
cently introduced by the M. W. Kellogg 
Co. with three new units especially con- 
structed by Kellogg for Swift. 


7 YEAR PRODUCTION CHART OF NATIONAL EGG LAYING CONTESTS 


1940 1941 1942 


1943 


1944 1945 1946 


IF FUL~o. 


ED-BIRDS 
RAIS 
PEP 


F BIRD 


T 
S RAISED ON OTHER FEEDS 


4,772 


4589 
NUMBER OF ENTRIES RAISED On FUL-O-PEP 


3,926 464! 46 


11,757 11,453 


10,257 
NUMBER OF ENTRIES RAISED ON OTHER FEEDS 


7527 7,826 ZI 


HERE’S PROOF THAT FUL-0-PEP RAISED BIRDS 


HAVE THE ABILITY 


HE information presented in the 

above chart is excellent proof 
that Ful-O-Pep raised birds have the 
ability to live and lay. 

You will note that every year dur- 
ing the past 7 years in National Egg 
Laying Contest competition, the aver- 
age production for Ful-O-Pep raised 
birds exceeds the average of all other 
birds entered in the contests by a- 
substantial margin. What’s more, 
this margin is steadily increasing. 

In the 1940 contests, Ful-O-Pep 
raised birds, on the average, laid the 
equivalent of 4.92 more 2-ounce eggs 
per hen than the average of all other 
birds. By 1946, this difference had 
increased to the equivalent of 20.43 
more 2-ounce eggs per bird. 


Another important factor is that 
the percentage of Ful-O-Pep raised 


TO LIVE AND LAY! 


birds entered in these contests also 
has been increasing. In 1940 only 
19.9 percent of the total number of 
birds entered in the National Egg 
Laying Contests were raised on Ful- 
O-Pep Feeds. By 1946, 39.2 percent 
of the total entries were Ful-O-Pep 
raised birds. This high percentage 
of total entries shows that Ful-O-Pep 
raised birds are representative of all 
contest entries. 


Certainly this superior production 
record made against such stiff com- 
petition is outstanding proof that 
Ful-O-Pep raised birds produce well 
and stand up under the strain of 
heavy, continuous laying. Best of 
all, it may actually cost less to pro- 
duce pullets on the Ful-O-Pep Re- 
stricted Feeding Plan than it does on 
ordinary plans. 


THE QUAKER OATS COMPANY, CHICAGO 4, ILLINOIS 
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Indiana Meeting June 23-24 


Expect Good Turnout at French Lick Springs 


@ A GOOD turnout of Indiana feed deal- 
ers and their wives is expected at the annual 
midsummer meeting of the Indiana Grain 
& Feed Dealers association according to 
Fred K. Sale, Indianapolis, secretary of the 
organization. 

The two-day outing will be held June 23- 
24 at the French Lick Springs hotel in 
southern Indiana. The first session will open 
at 10 a.m. (CST) with the address of wel- 
come by President Phillip E. Legge, Union- 


dale. He will be followed by Walter B. 
Garver, agricultural economist, Federal Re- 
serve bank, Chicago, Ill., who will speak 
on the economic situation as it affects the 
feed and grain trade. 

J. O. McClintock, president, Chicago 
Board of Trade, is scheduled to address the 
gathering on “The Country Elevator’s Im- 
portance in a Free Competitive Marketing 
System.” Winding up the morning program 
will be Ron F. Kennedy, secretary-treasurer, 


EDU 


Your 


POWER BILLS 


40 to 150H.P. Cap. 
All Steel, Welded 


INDUSTRIAL 
HAMMERMILLS 


SPEED is one of the secrets of FORDS Hammermill's economical 
operation — it grinds more feed faster, at a saving in power cost. 


The more grain you are able to 


put through your mill, the more 


profit you make — the FORDS Hammermill is a fast grinder. Balanced 


for smooth operation, FORDS elim- 
inates power-wasting vibration and 
breakage . . . assures dependable 
service day after day and week 
after week. 


To find how FORDS will grind out 
more profits for you — WRITE 


Actual Tests Show 


FORDS used less than HALF as much 
power per 100 pounds of grinding as 
other well-known hammermills tested 
by a leading power company in Wis- 
consin. It pays for itself with the 
power it saves! 


MYERS-SHERMAN CO.,1404 12th St., Streator, Ill. 
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Grain & Feed Dealers National association 
St. Louis, Mo., who will discuss natico»al 
legislation affecting the feed and yg) \j 
industry. 

'A barbecue luncheon is being planned ‘ 
noon and the entire afternoon will 
devoted to sports and outdoor contests in- 
cluding golf, horse shoe, soft ball, and ‘sai 
casting. 

The annual banquet will be held Mon |; 
evening followed by an entertainment »o- 
gram in the nature of a “Dr. 1.Q.” fea: 
with numerous prizes for contestants | y- 
ing the right answers. 

A major portion of the Tuesday morr ng 
session, which will get underway at % 30 
a.m., will be devoted to a forum discus: jn 
on the question “Does the Wage and H ur 
Act Cover all Country Elevators and F. +d 
Plants?” Earl F. Halverson, assistant «c 
gional director, wage and hour divisi 
Chicago, will open the discussion wit! a 
preliminary explanation of the act and ° 
be prepared to answer questions from 
floor. 

The closing speaker will be C. D. Alix. 
ander, manager, Bemis Bro. Bag Co., !1- 
dianapolis. The title of his address will | 
“Management’s Blind Spot.” 

According to preliminary reservations an 
attendance of between 300 and 400 is ex- 
pected and Mr. Sale has announced that 
there are still plenty of accommodations 
available at the French Lick Springs hotel 
for those who would like to attend. 

Officers of the Indiana Grain & Feed 
Dealers association in addition to Mr. Legge 
and Mr. Sale include: M. E. Kendall, Car- 
mel, vice president; and D. G. Phillips, 
Indianapolis, treasurer. 

The board of directors is composed of 
J. E. Schnaiter, Paragon; J. R. White, 
Shideler; Ed Montgomery, Hemlock; S. G. 
Beatty, Earl Park; Harold L. Gray, Craw- 
fordsville; H. G. Hoham, Auburn; D. W. 
Crutchfield, North Liberty; and Ralph Sny- 
der, Taylorsville. 


Publish New Booklet to 
Aid Dog Week Planners 


Publication of a new booklet, “Planning 
a National Dog Week Observance in Your 
Community,” has been announced by Nw 
tional Dog Week headquarters in New 
York City. The new booklet suggests ides 
on staging canine pet shows including su- 
gested classes and sample entry blanks aid 
lists sources from which dog films may ‘ce 
obtained for showing during National Di 4 
Week, Sept. 21-27. 

Copies of the booklet may be obtain« J 
by writing National Dog Week headquarte:, 
424 Madison avenue, New York 17, N. \. 


@ JOSEPH CAHILL, LaMotte, Iowa, bh: 
purchased the Huss Implement Co.'s fee ! 
business. 

@ IVAN MILLER, Flat Rock, Ill., h.- 
purchased the R. A. Hasper & Son e! 
vator. Mr. Miller also owns the Crawfo: | 


County Farmers Exchange. 


@ THOMSON BROS., Madisonville, Ky 
have constructed a new 20,000 bushel el 
vator. 
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AUSTIN W. CARPENTER 


!, trade association promotion being over- 
dore in America? 

in the contacts it has been mine to make 
durng recent months—in the feed indus- 
try and out of it—I have found to my 
graification a progressively developing con- 
sciousness on the part of businessmen and 
women of the need for trade associations 
in this pressure group age. Folks in busi- 
ne s—especially small business—more keenly 
now than ever before, sense the need of 
organized effort to match the pressure of 
other groups—many selfish-minded ones. 

Yet, in the same breath in which I am 
told of a growing belief in the necessity of 
trade organization, there comes the criticism 


Austin W. Carpenter is executive director 
of the Eastern Federation of Feed Mer- 
chants and managing editor of Business 
Farming. His opinions as expressed in this 
column are his own and not necessarily 
shared by the publishers of The Feed Bag. 


that business people are being solicited for 
membership in so many organizations that 
they are becoming confused and negative- 
minded on what seems to them an over- 
lapping of effort in seeking to reach identi- 
cal objectives. 

Illustrating this point, we need only to 
mention that at the present time there are 
three organizations operating on a national 
level, all trying to carry the ball for the 
so-called “small business” people of Amer- 
ica. Each of these groups is using an ap- 
proach of its own to safeguard the welfare 
of American small business. Enthusiastic 
supporters of these separate organizations 
are even beginning to voice expression on 
the need of merging the work of the three 
groups into one big and concentrated united 
effort. 

In the grain and feed trades we have 
several associations functioning on national, 
sectional and state levels. Each works -on 
objectives conscientiously developed by the 
respective executive boards for the good 
of the industries represented. Unquestion- 
ably, there is considerable overlapping of 
membership appeal and action programs 
by these associations. 

Within the last year, a number of the 
trade groups in the grain and feed indus- 
tries have launched out with much needed 
public relations programs. Some implement 
them one way—some another. Each pattern 
of action ties in and teamworks with others, 
thus enhancing the possibility of an overall 
successful accomplishment. The cost of op- 
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eration of these numerous action programs, 
however, is causing concern among our 
tradesmen who support them. “We believe 
in supporting group effort—-but* we just 
can't afford to belong to too many asso- 
ciations”, sums up the thinking that has 
been presented to me quite frequently in 
recent months. Can anyone question the 
practical logic of this thinking? 

In the face of the quite definite plans of 
a number of grain and feed trade associations 
to put into motion campaigns to thoroughly 
sell the good and economical service of the 
grain and feed trades to American feeders 
of livestock and poultry, it is my under- 
standing that during the recent Chicago 
AFMA convention a number of industry 
leaders gave an afternoon’s thought to the 
formation of an entirely new and different 


overall public relations setup for the in- 
dustry. 

Far be it from me to question the logic 
of this pattern of action. Knowing as I do 
the sincerity of purpose of some of these 
thinkers, I couldn't question their motives 
or judgment. I am wondering, however, if 
it might not be well for the executives of 
all of our grain and feed trade associations 
to get together for a day’s conference de- 
voted to the careful analysis of the objec- 
tives of each group and its action program 
to accomplish its goal, particularly from 
the standpoint of appraising the overlapping 
or duplication of effort. Such a develop- 
ment, I am sure, would be welcomed by a 
great many people in the grain and feed 
business who are a bit fed up on the solici- 
tation for membership support from a num- 


Ol MEAL 


MANUFACTURED BY 


SWIFT & COMPANY 


As an all-round best seller, you can’t buy better than Swift’s 
Soybean Oil Meal. Your customers know it’s as fine a source of 
high-quality vegetable protein as they can get. They know they 
can depend on it for uniform color, flavor and texture always. 
Customers buy the brand with the name they know. And they 
know the “‘Swift’’ name stands for quality! 

Order your supply of Swift’s Soybean Oil Meal now. Mixed or 
unmixed, it’s a business builder that can’t be beat. 

You’ll find our service is friendly and prompt. 


Meal 


ybean 


SWIFT & COMPANY 


Mills at: Cairo, Ill. Fostoria, Ohio 
Champaign, Ill. Des Moines, lowa 
Frankfort, Ind. Blytheville, Ark. 
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ber of trade associations that in their think- 
ing all have practically the same end ob- 
jective. 

For fear that some reader may draw the 
conclusion that the writer isn’t particularly 
relishing the competition of other trade 
associations now crusading for membership 
in the Northeast, let me emphasize that no 
man loves a competitive fight more than I. 
Competition among trade associations may 
be exactly what is needed, yet to this trade 
association worker it seems that neither 
effort nor money should be wasted on the 
overlapping of action programs where this 
waste can be avoided through better plan- 
ning and development of “give and take” 
philosophies. 


what every 
feed mixer 
needs 


@ SCOTIA GRAIN & FEED CO., Scotia, 
Neb., has installed a new dust collector 
and_ blower. 


. 
@ FAIRVIEW FARMS, Tracy, Mo., has 
purchased the Swaney Mill. 


CLARENCE SPAULDING DIES 
Clarence J. Spaulding, 73, veteran feed 
dealer at Ogdensburg, N. Y., died May 31. 
Mr. Spaulding had been active in the feed 
business since 1907 when he became asso- 
ciated with the George H. Taylor Co., Og- 
densburg. The firm was purchased by the 
R. H. McEwen Milling Co. in 1909 and 
Mr. Spaulding later served as company vice 
president and treasurer. The late Mr. 
Spaulding was an active member of the 
Eastern Federation of Feed Merchants. 


Under today’s competitive conditions 
“just alfalfa meal’? won’t do. Each feed 
mixer must hold quality to the highest stand- 
ard to preserve his share of the feed business. 
One of the greatest indications of quality in 
feeds is the brand and quantity of alfalfa meal 
used. That is why so many of the leaders in 
the industry use Elk Valley Alfalfa Meal. 
Use the alfalfa meal you can depend on... 
Elk Valley Alfalfa Meal. 


American Dehydrators Association 
American Feed Manufacturers’ Association 
Midwest Feed Manufacturers’ Association 
National Grain & Feed Dealers Association 


INDEPENDENCE 


ELK VALLEY ALFALFA 


DIVISION, MIDLAND INDUSTRIES, INC. 


KANSAS 


Hunter and Peterson Are 
Promoted by Pillsbury 


Don Hunter has been appointed vicc 
president and controller and G. R. Peterson 
vice president and sales manager of the feed 
and soy division of Pillsbury Mills, Inc., 
Minneapolis, Minn., Philip W. 


Pillsbury, 


BOB PETERSON 


president of the firm, has announced. Mr. 
Hunter has been associated with the com- 
pany since 1923 and Mr. Peterson since 
1942. 


_ Mr. Hunter formerly served as division 
controller and manager of the feed and soy 
division branch at Clinton, Iowa. He served 
with the company at Minneapolis from 1923 
to 1929, at Wichita, Kan., from 1929 to 
1939, and then became accountant for the 
new feed division when Pillsbury acquired 
the Clinton property in 1942. 

Mr. Peterson began as a territory sales: 
man for Illinois in 1942. He later was pro- 
moted to feeder service manager, sales 
supervisor, assistant sales manager, and then 
sales manager of the feed and soy division 
in 1946. 


Stormes Constructing New 
Addition at Bryant Plant 


Construction of a new 32 by 44 foot 
two-story building is now underway at John 
L. Franks & Co., Bryant, Iowa, accordin: 
to an announcement by C. M. Stormes, De 
Moines, owner of the firm and also of the 
Iowa Feed Co. The new structure is ex: 
pected to be completed in early August and 
will double the feed storage facilities at the 
Bryant plant. 


The new building will also provide dis 
playrooms for feed, seed, hardware, and 
electrical and plumbing supplies. Virtus 
Grill manages the Bryant plant for Mr. 
Stormes. The Franks firm also has an outlet 
at Miles. Both are being modernized and 
improved, according to Mr. Stormes. 
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—In the Mill 


(Continued from page 25) 


was opposed to Slaughter’s re-election. Obviously he had no 
part in the fraud but the fact is that his candidate was the 
beneficiary of it. Now it is a reflection upon him and the Repub- 
licans are sure to make the most of it. 

Truman’s attorney general, Tom Clark, has not helped the 
situation, according to a senate investigating committee. It charges 
that the attorney general failed to investigate and prosecute when 
abundant evidence was available. There is some talk of impeach- 
ment. FBI chief J. Edgar Hoover has testified that he was ordered 
by Clark to make an investigation, but a very limited one. This 
is a whitewash of the highest order. 


UNIVERSAL MILITARY TRAINING 


It took the President’s advisory commission on universal train- 
ing 448 pages to tell the American people why this country should 
adopt compulsory military service as a national policy. This is of 
course all in the name of national security. The Greek-Turk aid 
_ bill was in that same category. We are certainly covering a lot of 
ground on that slogan. 

But now to get back to the subject. The first and basic reason 
for this training program, according to the report, is military 
necessity. And this after the most devastating war in all of history. 
Second, that such a program will bring maximum advantages in 
terms of health, education, character development, and training 
for citizenship. Third, the program should reduce to a minimum 
the disadvantages and dangers inherent in the operation of any 
program of this character. Whatever that means. Fourth, it should 
be operated at a minimum cost. That’s good advice and so is the 
fifth one, which says “the program must be so designed that it 
is properly within the powers of the federal government to legis- 
late it.” Training would start at the age of 18, except that a boy 
could volunteer at 17. This subject is going to kick up a furious 
fuss in congress. It appears that it will go over to 1948. There 
are many pros and cons to consider. 


TAFT SWINGS A HAYMAKER 


Although Senator Taft has consistently supported Truman's 
foreign policy the President took him to task last week at one 
of his press conferences. He challenged his economic views, and 
especially as they relate to a lowering of prices. Last Friday Taft 
lashed back at the President and charged that Mr. Truman was 
inconsistent in his talk about lowering prices “when every policy 
of his administration has increased prices, and is still doing so.” 
Further he said: (1) The President vetoed the OPA bill and 
then abandoned OPA control and apparently if he was not al- 
lowed to bust he proposed to boom. (2) The President encour- 
aged wage increases which could not be granted without price 
increases. (3) The President has fought every effort by congress 
to reduce government costs. (4) By vetoing the Case bill he has 
resisted the efforts to curb labor leaders who have been demand- 
ing wage increases, which means increased costs for everybody. 
(5) His program is huge government spending outlays to assist 
foreign countries. This has forced up the cost of basic materials 
and consumer goods. And more spending abroad is contemplated. 

Well, this looks like the opening gun in the 1948 campaign. 
If the President expects to expand his foreign policy he has placed 
it in jeopardy by getting into this squabble with Taft. It is com- 
mon knowledge that government agencies are in the markets com- 
peting with domestic firms for consumer goods. This makes for 
scarcity which is bound to send prices up. Washington is awaiting 
Truman’s reply to Taft. 


SHOULD WE LIFT THE IMMIGRATION BARS? 


Congress is under considerable pressure to pass legislation 
which would admit displaced persons in Europe to this country 
on an annual quota basis, up to about 800,000 persons. The plight 
of these unfortunate people is deplorable and we no doubt have 
a responsibility in this matter. The people of this country should 
understand, however, that about a million and one-half immigrants 
have entered this country illegally in the war years. This is a 
considerable number and they are still coming in. The question 
would seem to be one of assimilation. Veterans’ organizations are 
opposing any legislation along this line. 
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PACKAGE 
APPEAL... 


With the end of government 
controls, Feed Manufacturers 
once again find themselves 


back on a SELLING BASIS. 
Here PACKAGE APPEAL 


again plays an important part 
in sales. The attractive feed 
bag is taking on new impor- 
tance. EYE APPEAL in pack- 
aging your feed needs more 
attention now than at any time 
in the past five or six years. 


Take Advantage of 
WERTHAN SERVICE 


Every WERTHAN employe 
is interested in creating the 
kind of PACKAGE APPEAL 
for our customers which sells 
merchandise. Let us show you 
what we can do. 


You will like the friendly 
interest we have in YOUR 
problems. WERTHAN service 


is bound to fill your needs 
and PLEASE YOU. 


WERTHAN BAG CORP. 


8th Ave and Howard St. 
NASHVILLE e TENN. 
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Plenty of Buyers 
right in your area 
right now! 


Check this list and see— 


Truck Gardeners 
Cotton Growers 


a 

Farmers 
Grape Growers 

1 


Tobacco Growers Potato Growers 
Fruit Growers €) Nurserymen 
Greenhouses All dust users 


Every quantity user of dust needs the 


HUDSON Stauffer KNAPSACK DUSTER 


It’s easy to tell how many Hudson Stauffer Knap- 
sack Dusters you can sell. Just put down as top 
prospects every grower and farmer in your area 
who uses more than a few pounds of dust. This is 
the duster they want—a knapsack, bellows-type 
duster. It’s the easiest to carry and applies dust the 
way it should be applied for best results. It cuts 
dusting costs and helps growers make more money 
from crops. Naturally, they’ll take notice—and buy 
— when you tell them you have the Hudson 
Stauffer, and point out its many, needed advantages. 


Sales-making consumer 
advertising in 22 national 
and sectional magazines 
(18,400,000 messages in all) 
is sending growers to your 
store right now. Cash in on 
it—order several Stauffer 
dusters at once. 


Why Growers Prefer It 
Designed for easy, comfortable 
carrying...Giant capacity covers 
big areas with one filling... Built- 
in scoop for easy filling... Long- 
life bellows... Easy to operate 
... Perfect control of dust, just a 
puff or a blast at will. 


MAIL COUPON NOW FOR IMMEDIATE DELIVERY 


| H.D. HUDSON MANUFACTURING co. ! 
Dusler i Dept. F-17, 589 E. Illinois St., Chicago 11, II. \ 


Please ship immediately _—_Hudson Stauffer | 
Knapsack Dusters No. 1-A at $28.95 list each, | 
($29.65 in western territories), delivery | 
charges extra. 

Name. 

Address 


! 

City, State. | 


: SPRAYERS AND DUSTERS ; 


My Jobber is 


ee 


A Protein-Carbohydrate Ingredient 


STALEY’S Corn Gluten Feed is famous as a “back- 
bone” ingredient in fine quality dairy feeds. It is one 
of the protein rich portions of the corn kernel... 
containing nearly three times as much essential 
protein as the original corn. 


STALEY’S Corn Gluten Feed is rich in protein, 
carbohydrates and corn solubles. It has become 
such an important “ration-ingredient” that many 
noted feed manufacturers say it would be difficult 

to make up a really good dairy ration without it. 

Some mixers are even adding a small per cent 

10 poultry and swine rations because of its 
recognized feeding value. 


The Staley Customer NEVER GUESSES, He Knows. 


A. E. STALEY MFG. CO. 


FEED DIVISION 


DECATUR, ILLINOIS PAINESVILLE, OHIO 


Help Yourself to More Sales 
and Profits by Selling 


GRANITE POULTRY GRIT 


TRADEMARK REGISTERED 


It’s sound and profitable for you to sell a product 
your customers believe in . . . like Stonemo. Power- 
ful national advertising helps presell your customers 
- . « makes your selling job easier, more pleasant. 
Repeat orders come often. 


In Iowa, Minnesota and surrounding territory you 
can get quick, friendly service from your Limestone 
representative; or from our conveniently located 
Des Moines office by wire, phone or mail. 


Exclusive Iowa and Minnesota 


Distributors, also Distributors 
for surrounding territory. 


IOWA LIMESTONE 
COMPANY 


Bankers Trust Bldg. 
Des Moines, lowa 
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Complete Program for Convention 
Of American Seed Trade Group 


Plans have been virtually completed for 
the annual convention of the American 
Seed Trade association, to be held June 
21-25 at the Palmer House, Chicago, IIl., 
according to Roger J. O'Donnell, Chicago, 
executive secretary-treasurer of the organi- 
zati-n. Detailed analyses of present prob- 
lem. facing the seed trade and forecasts of 
future trends in the industry will be pre- 
senied by eminently qualified speakers, Mr. 
O'}onnell stated. 

|'vograms for the educational lecture ses- 
siors have been planned by divisions so 
tha: the dealer interested in hybrid corn, 
for example, will hear speakers talk on 
top cs of interest to him while flower seed 
dev'ers will hear specialists cover subjects of 
int.rest to them. Harry Hobbs, chairman of 
the ASTA legislative committee, will ad- 
dro s seedsmen interested in all-America 
sections and also the wholesale packet 
sec | division. 

‘he various division meetings are sched- 
uled as follows: June 21, hybrid corn and 
all American selections; June 23, general 
scion, junior seedsmen, and garden seed; 
June 24, farm seed, mail order and re- 
tailers, state seed, and wholesale packet 
secd divisions. 


Ray W. Kanitz, 55, Nitragin Co. 
Oificial, Dies in Milwaukee 


Ray William Kanitz, 55, who for many 
years served as sales and advertising man- 
ager of the Nitragin Co., Milwaukee, Wis., 
died at his home in Milwaukee May 4. Mr. 
Kanitz had been s::ffering from a heart ail- 
ment for a year prior to his death. 

Well known throughout the seed trade, 
Mr. Kani:z was a graduate of the University 
of Wisconsin and before joining Nitragin 
had been associated with several other firms 
in the seed and fertilizer industry. Hig! ly 
respected as a seed and inoculation au- 
thority, Mr. Kanitz was a popular visitor at 
seed and canners’ conventions. 


DDT Will Not Harm Nodulation of 
Legume Roots, Research Reveals 


Nodulation on legume roots is not en- 
dangered by tht use of DDT to control 
insects which attack legume plants, accord- 
ing to recent research at the University of 
Illinois agricultural experiment station. Only 
when extra heavy doses of DDT are ap- 
plied is any actual harm done, the research 
showed. 

Spraying legumes with 5 per cent DDT 
has been found to kill many of the trouble- 
some insects. In tests conducted in Illinois 
university greenhouses by O. H. Sears and 
M. D. Appleman, staff agronomists, DDT 
sprays of various strengths were applied to 
sovbeans, sweet clover, red clover, and peas. 

With research conducted in sand no detri- 
mental effects were evidenced on the height 
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of the legumes until as much as 100 pounds 
of 10 per cent DDT per acre was applied. 
Soybean nodulation was cut when 1,000 
pounds per acre was applied while 100 
pounds reduced nodulation of sweet clover 
and red clover. 

In soil the height of sweet clover and 
soybeans remained unaffected until 10,000 
pounds of DDT per acre was applied. How- 
ever, 1,000 pounds reduced the height of 
red clover. Soybean nodules were not af- 
fected by 10,000 pounds per acre but 1,000 
pounds lessened red clover nodulation. 


Three Stalks per Hill Gives Best 
Corn Yield in Mlinois Tests 


Three stalks per hill will enable farmers 
to obtain maximum corn yields on medium 
productive soil, four years of tests com- 
pleted recently by the University of Illinois 
agricultural experiment station have re- 
vealed. Nine different hybrids were com- 
pared each of the four years with a differ- 
ent number of plants per acre. 

The following rates were used: one stalk 
per hill or 4,000 plants per acre; two stalks 
per hill or 8,000 plants per acre; three stalks 
and 12,000 per acre; and four stalks per hill 
and 16,000 plants per acre. The yield ob- 
tained with three stalks per hill was 66.7 
bushels per acre, highest of the four meth- 
ods. Hills were placed 39.6 inches apart 
in both directions. 

On highly productive soil, a maximum 
yield of 116.9 bushels per acre was obtained 
on the planting rate of four stalks per hill 
or 16,000 plants per acre. With five stalks 
per hill on high grade soil, the yields were 
115.8 bushels per acre. 

In all cases, maximum yields were ob- 
tained by having a large number of ears, 
one ear on almost every stalk. Planting 


Seed Meetings 


Tennessee Seed Dealers Association, 
Peabody Hotel, Memphis, Tenn. 


June 17 
Southern Seedsmen’s Association, 
Memphis, Tenn. ............ June 18-20 


American Seed Trade Association, 
Palmer House, Chicago, Il. 
June 21-25 


Alabama Seedsmen’s Association, 
Whitley Hotel, Montgomery, 
Ala. July 9-10 


Kansas Seed Dealers Association, 
“ Hotel Broadview, Wichita, Kan. 
July 18-19 


Texas Seedsmen’s Association, 
Adolphus Hotel, Dallas, Tex. 
Nov. 17-19 


three kernels per hill will very seldom if 
ever result in a uniform stand of three stalks 
per hill. In most cases the actual stand will 
be 7 to 15 per cent less than the number of 
kernels planted, because of poor germina- 
tion, cold and wet weather, a poorly pre- 
pared seed bed, and other reasons. 


Seedburo Co. Incorporates and 
Moves into Larger Quarters 


Incorporation of the Seedburo Equip- 
ment Co., Chicago, IIl., has been announced 
by Claire I. Smith, chairman of the board 
of the firm. The company formerly oper- 
ated as a partnership. 

Officers of the corporation are: Irving 
B. Phillips, president; P. W. Burrows, vice 
president and general manager; L. W. Faulk- 
ner, director of Steinlite research and de- 
velopment; Richard D. Harfst, treasurer; 
Gail Smith Phillips, secretary; Elsie Klob, 
assistant treasurer; Louise M. Pankton, as- 
sistant secretary; and Mr. Smith, chairman 
of the board. 

Seedburo is now located in new and 
larger quarters in the Converse building, 
618-626 W. Jackson boulevard, Chicago. 
The firm’s former location was 657 Brooks 
building. 


CCC Will Continue to Sell Sudan 
Grass Seed to Warehousemen 


The Commodity Credit Corp. will con- 
tinue its present policy on sales of Sudan 
grass seed to warehousemen who now have 
the seed in storage, the department of agri- 
culture has announced. The CCC took title 
to about 8,000,000 pounds of the seed un- 
der the 1943 crop seed loan program and 
now has this seed in storage. 

It is being offered to warehousemen who 
have it in storage at 74 cents per pound 
for seed of the best quality. Seed of lower 
qualities is being offered at proportionate 
discounts. Present prices will continue in 
effect throughout the remainder of the cur- 
rent Sudan grass seed marketing season, 
the USDA said. 

Bad weather has slowed the grower de- 
mand for Sudan grass seed somewhat this 
spring. Most of the seed is usually moved 
in May and June. 


Purdue Tests Show 2, 4-D Will 
Kill 48 Varieties of Weeds 


The increasingly popular chemical weed 
eradicator, 2, 4-D has effectively killed 48 
varieties of weeds in tests recently com- 
pleted by O. C. Lee, extension weed spe- 
cialist at Purdue university, Lafayette, Ind. 
The tests were made over a two-year pe- 
riod and showed that the 48 weeds were 
either completely or partially destroyed by 
normal strength spray application of 2, 4-D 
solutions. 

Included in the weeds resistant to or only 
slightly affected by 2, 4-D were crabgrass, 
milkweed, Johnson grass, and horse nettle. 
Mr. Lee reported that field bindweed can 
be 95 per cent killed with a single applica- 
tion of 2, 4-D. The spray kills all top 
growth but new sprouts usually develop 60 
days after spraying. However, it is advis- 
able not to respray until the following 
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spring rather than twice in the same grow- 
ing season. 

Most weeds which are completely or 
partially destroyed by 2, 4-D can be treated 
with a 1/10 of 1 per cent solution. Manu- 
facturers’ directions should be followed in 
all cases. 


GEORGIA SEEDSMEN TO MEET 


Final program details for the annual con- 
vention of the Georgia Seedsmen’s associa- 
tion, which will be held July 14-15 at the 
Oglethorpe hotel, Savannah, are nearing 
completion and an excellent meeting is 
assured, according to W. B. Kuhlke, Au- 
gusta, secretary-treasurer of the organiza- 
tion. A special boat trip has been planned 
for the afternoon of Sunday, July 13, and 
all seed men who can arrive at Savannah 
a day early are invited to enjoy the cruise 
and special entertainment. 


Thousands of calf raisers are annually saving up to 50% 
in feeding costs by using Ryde's Calf Feeds. 


huetnace! d 


CREAM 
CREAM CALF FLAKES 


Get your share of this profitable 
Ryde's two famous Calf Feeds to your customers today! 


|| RYDE & COMPANY 
5425 W. Roosevelt Rd. Chicago 50, Ill. 


SEED TREATING POPULAR 


Owners of the Adair Feed Mill, Adair, 
Iowa, got a pleasant surprise recently when 
they first advertised their new service for 
treating seed oats one day each week. They 
anticipated treating about 1,000 bushels of 
oats the first week but farmers instead 
brought in 10,000 bushels. Now the feed 
firm is offering its oat treating service three 
days each week. 


TENNESSEE SEED MEETING 

The Tennessee Seed Dealers association 
will hold its annual meeting June 17 at 
the Peabody hotel, Memphis, according to 
an announcement by E. K. Hardison, jr., 
secretary of the organization. The Southern 
Seedsmen’s association will hold its annual 
convention at the same place June 18-20 
and most Tennessee dealers are planning 
to attend both meetings, Mr. Hardison said. 


The symbol of perfection in 
calf feeds for over 25 years 


CALF MEAL 
—for gruel feeding 


—for dry feeding 


w To B 
\ BIG s! \ 
\ oFiT pase | 
\ Questo about FREE 
\ tells all to sell Its \ 
\ 
OUR 
38th 
CROP 
100 


JACQUES 
SEED CO. 


Prescott, Wisc. 


HYBRID SEED CORN | 


“BRED IN THE NORTH— 
CUL 


LED BY NORTHERN WEATHER" 


JACQUES PROVEN 


@ Sweet Corn Hybrids 
@ Field Corn Hybrids 
@ Open Pollinated Varieties 


Write us about your needs! 


Court Denies Seed Corn Salesman 
Right to Use the Term “Pfister” 


Arthur Walter Seed Co., Grand Ridge, 
Ill., has been granted a permanent injunc- 
tion denying Garrett Fitzwater, Bowling 
Green, Ohio, a former district representative 
of the firm, the right to use the term 
“Pfister” in the future sales of hybrid corn. 
The injunction, which was handed down by 
Frank L. Kloeb, federal judge at Toledo, 
also applies to five dealers who formerly 
handled Walter corn. 

The Walter Co. charged that at least 
15 of their dealers had been induced to 
cancel their agreements and to take on 
other seed corns by the defendants. It 
sought damages of more than $350,000. By 
mutual agreement, settlement of damages 
will be discussed at some future time. [or 
the past 10 years the Arthur Walter Seed 
Co. had handled “Pfister” hybrids exclu- 
sively in the state of Ohio. 


lowa Agronomy Department to Hold 
Grass-Clover Field Day June 18 


The department of agronomy of Iowa 
State college, Ames, will hold its annual 
grass-clover field day June 18, according to 
an announcement by E. S. Dyas, staff ag- 
ronomist. The day’s program will include 
three educational sessions. 

In the morning feed and seed men will 
be shown results of forage crop and fer- 
tilizer work at the agronomy farm. During 
the lunch hour they will see a practical 
demonstration of airplane dusting and spray- 
ing techniques and in the afternoon will 
inspect the soil conservation service nursery. 


Evidences of European Corn Borer 
Found in 40 Minnesota Counties 


Evidences of the European corn borer 
have now been found in 40 Minnesota coun- 
ties, according to T. L. Aamodt, state ento- 
mologist. Borer destruction was noted in 
1946 in eight counties which had not been 
affected previously, he reported. Since the 
first borer was discovered in Houston 
county, Minnesota, in 1943 the borers have 
spread through most of the southern 1/3 
of the state. 

The average number of borers per 100 
corn plants increased from 1.9 in 1945 to 
8.6 in 1946 in 20 counties surveyed, Mr. 
Aamodt stated. Borer damage in Minnesota 
last year was estimated at $250,000. 


ILLINOIS SEED MEETING 

Members of the Illinois Seed Dealers 
association will hold a one day meeting at 
the state experimental farm at Urbana June 
18, according to an announcement by Gayer 
Vaughan, Chicago, president of the or 
ganization. Mr. Vaughan expects a gvod 
turnout of Illinois seed dealers at the meet 
ing. 
COMPLETE NEW WAREHOUSES 

Palecek Mills, Enid, Okla., recently com’ 
pleted construction of two new warehouses 
which have increased the firm’s seed and 
feed handling capacity. Each of the new 
warehouses contains 3,200 square feet of 
floor space. One is located at the company’s 
main plant at Enid and the other at the 
branch plant at Cherokee. 
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Merchandise Your Field Seeds 


Dark Corners are No Place for Them 


e FIELD seeds get a generous share 
of the advertising space of the two 
Benton Feed stores, St. Joseph, Mo., 
and they reciprocate by making up a 
substantial part of the stores’ annual 
profit. Richard Benton, the owner, has 
constantly expanded his field seed de- 
partment because seeds have proven 
important items in his complete line 
of farm supplies. 

“Seeds are too often neglected by 
feed dealers,” Mr. Benton stated. “In 
many feed stores they are stuck away 
in some dark corner of the salesroom 
or sometimes even in the warehouse. 
Without some merchandising atten- 
tion, field seeds won't be very profit- 


able sellers. But to the feed dealer 
who advertises and promotes his field 
seed department, they can become 
very important.” 

The Benton Feed stores feature a 
complete line of all popular varieties 
of field seeds. “We never underesti- 
mate the importance of keeping our 
seed stock complete,” Mr. Benton de- 
clared. “We want to be able to sell 
every seed that a farmer asks for.” 

Featured in Mr. Benton’s field seed 
departments in his two stores are Fed- 
eral and Iowealth hybrid seed corn. 
“Reliable, widely-known varieties of 
seed corn are especially important in 
our section of the country and we aim 
at all times to maintain complete stocks 
of the best available hybrids,” he as- 
serted. 

Classified advertisements in the St. 
Joseph daily newspapers are frequently 
devoted entirely to the field seed de- 
partments in the two Benton Feed 
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stores. A typical classified advertise- 
ment placed by the firm read: “We 
have all kinds of field seeds priced to 
sell. Also a complete line of bulk gar- 
den seed and hybrid seed corn.” 
Mr. Benton’s store No. 1 is the 
headquarters for his thriving feed and 
farm supply firm. The office and all 
management details are handled here. 
Most of the hay, grain, feed fertilizer, 
and other farm supplies are kept in 
a spacious warehouse behind the No. 
1 store. Custom grinding and mixing 
is done at this site for customers of 
both the No. 1 store and the No. 2 
store which is located less than a mile 


away. 


The No. 1 Benton Feed store is 
housed in a double building, one sec- 
tion measuring 20 by 60 feet and the 
other 20 by 50 feet. This store is lo- 
cated just south of the city limits of 
St. Joseph on busy U. S. 59. Mr. Ben- 
ton acquired the property in 1937. The 
busy highway on which the store is 
located links eastern Kansas with west- 
ern Missouri and winds through rich 
farming country. 

Mr. Benton’s second store is 25 by 
60 feet and is located in a busy section 
of the city of St. Joseph. John Hil- 
burn manages the store for Mr. Ben- 
ton and is very popular with livestock 
raisers, poultrymen, and pet owners. 


FIELD seeds get plenty of mer- 
chandising attention from Rich- 
ard Benton, shown, right, above 
at the door of one of his two 
busy feed stores-in St. Joseph, 
Mo, The other store is shown 
at the left. Field seeds are dis- 
played prominently in both. 


Although his field seed business has 
increased steadily, feed is still the 
backbone of Mr. Benton’s firm. “By’ 
using the facilities of two stores stra- 
tegically located and by having the 
feed when a customer wants it we 
have seen our feed business grow from 
almost nothing to $200,000 yearly.” 

The two Benton Feed stores feature 
Nutrena, Ful-O-Pep, and Foxbilt feeds. 
All three are very popular in the St. 
Joseph area and by handling the three 
lines Mr. Benton is able to please all 
his customers. In addition he handles 
limited quantities of concentrates and 
supplements. 


The No. 2 store is situated on a street 
leading directly to the busy St. Joseph 
stockyards and is a convenient place 
for livestock raisers to pick up their 
feeds and farm supplies- after they 
have delivered their stock to market. 

Delivery services is offered by the 
two Benton stores throughout a ra- 
dius of 20 miles of St. Joseph. “I feel 
that this delivery service is one of 
the better services that helps to build 
up good will and bring customers 
back time and time again as steady 
customers and buyers,” Mr. Benton 
declared. “At the present time we are 
operating five trucks, one for a daily 
rural route, one for the city and sub- 
urbs, one fertilizer truck, a utility 
truck, and a new $4,000 six dual-wheel 
fertilizer spreader truck.” The truck 
which regularly serves the city and 
suburbs also covers a country route 
twice a week. 

“We offer the same courteous, helpful 
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service to customers who order by telephone 
as we do to those who shop in person,” 
Mr. Benton stated. “Our patrons really ap- 
preciate this service, especially those farthér 
from town and those who cannot leave their 
farms in busy seasons to shop in person.” 
‘Although the Benton Feed stores make no 
charge for delivery, all purchases must be 
paid for at the time the deliveries are made. 

“We have used this straight cash on de- 
livery policy ever since we started in busi- 
ness and it has always worked very well,” 
Mr. Benton stated. 

Both Benton Feed stores sell a wide va- 
riety of sidelines in addition to feed and 
field seeds. Block salt, seasonings, sprays, 
insecticides, fertilizer, and remedies all sell 
well. “We stock the full line of Dr. Sals- 
bury’s remedies and have had splendid suc- 
cess with them,” Mr. Benton said. The Ben- 
ton Feed stores also handle Dr. Hess reme- 
dies. No special merchandising is done on 
the sidelines although they are always at- 
tractively displayed. 

“We do feature our fertilizers, however,” 
Mr. Benton explained. “I firmly believe that 
the modern feed dealer should handle fer- 
tilizer if he has the space and equipment. 
Feed, field seed, and fertilizer form a really 
winning combination at the cash register!” 
Mr. Benton is extremely interested in fer- 
tilizer research and is constantly urging 
farmers in the St. Joseph area to preserve 
the fertility of their lands. 

“I know that the better the soil, the 
more prosperous the farmer will be,” Mr. 
Benton declared. The Benton Feed stores 
feature the Merco line of fertilizer which 


is manufactured in Des Moines, Iowa. The 
modern fertilizer spreading equipment is 
available to all farmers who buy their fer- 
tilizer at either of the two Benton Feed 
stores. Lime is also handled and sells well 
as a companion sideline to fertilizer. 

“I think that close cooperation in pro- 
grams for the betterment of the general 
farmer, the livestock producer, backyard 
poultryman, and pet raisers should be a 
fundamental policy of all feed stores,” Mr. 
Benton asserted. “By stocking all farm 
needs, including vitally needed field seeds, 
and by offering top-notch sincerely helpful 
service, any feed dealer can become a true 
friend to all his customers.” 


-HEADS NEW SEED FIRM 

Eugene Kraus heads the management of 
the newly organized Central States Seed 
Service, Lima, Ohio, which was formerly 
known as the Ackerman Co. Mr. Kraus 
was previously associated with the Allied 
Seed Co., Fort Wayne, Ind. Sheldon and 
Joseph Ackerman are not connected with 
the Central States Seed Service, Mr. Kraus 
stated, 


KANSAS SEEDSMEN TO MEET 

The newly organized Kansas Seed Deal- 
ers association will hold its first mid-year 
meeting July 18-19 at Hotel Broadview, 
Wichita, according to an announcement by 
W. C. Armfield, Wichita, president of the 
organization. Lyle $. Congdon, Sedgwick, 
is vice president and O. E. Case, secretary 
of the Kansas Grain, Feed & Seed Dealers 
association, serves as executive secretary- 
treasurer. 


C. 0. Reeves Elected President of 
Arkansas Seed Dealers Group 


C. O. Reeves, Blytheville, was elected 
president of the Arkansas Seed Dealers 
association at the organization’s annual con- 
vention held May 15 at the Marion h. tel, 
Little Rock. Roy D. Hopkins, Texarkna, 
was elected vice president and Joe Ciow- 
well, Pine Bluff, secretary. John Hackett, 
John Hastings, and Jacob Hartz, jr. were 
named members of the group’s execu ive 
committee. 

More than 50 seedsmen attended the 
Arkansas meeting, -including seed dea ers 
from Louisiana and Mississippi. Dave R. 
Gavin, Delta & Pine Land Co., Scott, Miss., 
was a featured speaker and traced auri- 
cultural progress in the South in recent 
years. 


Organize Weed Control Conference 
To Help Coordinate Research 


Formation of the Northeastern Weed 
Control conference to help coordinate re- 
search and to exchange information among 
experiment stations, seed concerns, and 
other interested parties has been announced 
by Gilbert Alghren, Rutgers university, who 
is chairman. B. H. Grigsby of Michigan is 
vice chairman of the new organization and 
Robert Sweet, Cornell university, is secre- 
tary. These three officers and the following 
two members make up the conference ex- 
ecutive committee: C. S. Harris, Shell Oil 
Co., and Ben Wolf, GLF. 
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Guests at a banquet held recently at the manager of the Glidden Feed Mill; C. K. 
Hotel Miami, Dayton, Ohio, were 75 feed Shuman, nutritional director; and Howard 
dealers who handle formula feeds manu- Gordon, sales manager. A general view of 
foctured by the Glidden Co. feed mill divi- the banquet is shown above. 
sion, Indianapolis, Ind. Department heads, yr 
cifice personnel, and territory salesmen of @ W. W. GILLIAM, Louisville, Ky., has 
the Glidden Co. were present at the din- pucchaned the Bive Jay Milling Service at 
ner. Glidden territory representatives who East Canton, Ohio, from S. R. Stone. 


- 
attended were Marvin Putterbaugh, M. D. @ G. H. ROGERS, Dallas, Tex., is con- 
Wilson, George Weidner, and W. W. Cline. structing a new 150,000 bushel elevator at 
Speakers included C. F. Marsh, general Texline. 


THE COMPLETE LINE... 


Tonnage builders . . . profitable 


ae specialties . . . priced to win your 
market, built to hold it....... 


VITALITY MILLS ING., Board of trade, Chicago 4, It 


Manufacturers of famous VITALITY 
Poultry, Turkey, Hog, Dairy and 
Livestock Feeds. 


THE FEED BAG — June, 1947 


Brokers 


FEED 


INGREDIENTS 


BOSTON 
HANcock 3115 


BUFFALO 
MAdison 2323 


3832 Bd. of Trade 


CHICAGO 
WABash 7322 


501 Grain Exch. 
OMAHA 
HArney 1011 


MINNEAPOLIS 
MAin 5587 


COMMISSION CY 


@ 103 


= 
‘ 
Glidd 
idden Co. Entertains Feed Dealers , 
ON q 
ff Y Grain & Flour Exchange \ \ 
in @ 
GRAIN CO. 
= 1H | 
F E D Ss DONOVAN \ | 
S FEEL d | 
——— | 


PURE AND 


PILOT 


BRAND 


OYSTER SHELL 


FOR POULTRY 


Hen and Chick size 
99 25/100 Calcium Carbonate 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 


1 Exceptionally high in amides and 

* amino acids and with approximately 
three times as much crude protein as 
average cane molasses. 


2 Rich and well balanced content of 
* Vitamins B,, B, and B, as well as 

Vitamins C, E (fertility factor), H 

— P-P (Niacin), and Pantothenic 
cid. 


3 High content of digestible carbo- 
* hydrates in form of various sugars 

and polysaccharides, including the very 

nutritious pectin and soluble gums. 


Inquiries \\NITED STATES SUGAR CORPORATION 


CLEWISTON FLORIDA 


Solicited 


sugar Gane 
on the high 


soils 
the Everglades. 


4 Many minerals and elements essen- 

" tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese, aluminum and copper. 


Uniformly high quality, plus other 

"advantages of dealing direct with 

producer as we market only our own 
production. 


6 Ideally located to serve customers 
"in the Southeastern territory. 


Salsbury's Will Hold Six 
Poultry Health Schools 


Plans for six poultry disease training 
schools to be held this summer have been 
announced by Dr. Salsbury’s Laboratories, 
Charles City, lowa. Three of the courses 


J. W. (BILL) SLACK 


will be conducted at Charles City: two at 
Columbus, Ohio; and the other at Kansas 
City, Mo. 

Each course will include a study of all 
common poultry diseases, means of pre- 
venting and controlling disease, and flock 
management. Dr. Hugh M. Lightbody, 
supervisor of the Salsbury’s educational de- 
partment, will direct the schools with J. W. 
(Bill) Slack, marine veteran and new mem- 
ber of the educational department, assisting. 
Mr. Slack is a graduate of Ohio State 
university. 

The schedule of courses is as follows: 
June 23-27, Charles City; July 7-11, Charles 
City; July 14-18, Charles City; July 28- 
Aug. 1, Columbus; Aug. 4-8, Columbus; 
and Aug. 25-29, Kansas City. Members of 
the feed industry interested in enrolling in 
the training courses should write the edu- 
cational department, Dr. Salsbury’s Labora- 
tories, Charles City, Iowa. 

@ WALTER DAILY, Chrisman, IIl., has 
begun construction of a new warehouse 
and office building at the Chrisman Milling 
Co. to replace the structure destroyed hy 
fire last November. 

NEW PEAT MOSS PACKAGE 

Premier Peat Moss Corp., New Yor 
City, has announced a new tightly com: 
pressed burlap wrapped container for its 
popular line of peat moss litter. The new 
type container, called the Handy bale, 
measures 18 by 14 by 30 inches and 
can be carried easily in the rear seat 
or trunk of any passenger automobile. 
Packing in standard bales also is being 
continued. Sufficient litter is provided in 
the new Handy package to spread a layer 
one inch thick over 80 square feet of hove: 
space. 
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One of a series of three advertisements 
featuring the return of servicemen to em- 
ployment with the Chase Bag Co., Chicago, 
Ill, which the firm published in 1946 has 
been awarded the outstanding ad title for 
its classification in the fifth annual competi- 
tion sponsored by the Chicago Federated 
Advertising club. W. N. Brock, assistant 
sales manager of the company, is shown 


above receiving the certificate of award 
from Bettie Thomas. The presentation was 
made at a special award luncheon of the 
advertising club held May 8 at the Hotel 
Continental in Chicago. The jury which 
selected the Chase advertisement as a win- 
ner was composed of experts engaged in 
various phases of advertising. 


MILL AND ELEVATOR EQUIPMENT 
Our Includes 
Dust Collectors Feed Hoppers 
Malt Cleaners Elevator Casings 
Reels, Bins, Tanks Elevator Legging 
Spark Choke Damper Elevator Heads 
Fire and Dust-Proof Elevators 
Conveyors and Fittings 
General Sheet Metal Work 
Building Special Machinery 
L. BURMEISTER COMPANY 
4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 
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FAX 


* from Armour 


Often the question is raised in feed 
talk: “Are meat proteins better?” 
Science answers yes! For researchers 
have found that meat proteins con- 
tain a marvelously beneficial factor 
not found in certain vegetable proteins. 
Scientific studies also show that this 
‘animal protein factor” is responsi- 
ble for the better results meat pro- 
teins kring when used as a supple- 
ment in feeds. 


* 


Experience has proven this 
to many successful feeders, 
too. For they have found 
that livestock and poultry 
grow faster, produce more 
and stay healthier when fed 
on rations adequately forti- 
fied with meat proteins. 


* 


Armour Digester Tankage for swine 
and Armour Meat and Bone Scraps 
for poultry contain high quality meat 
proteins. And because the ingredients 
are processed immediately after the 
killing operations—in large plants 
where quality control and product 
uniformity can be depended upon— 
Armour meat proteins retain more 
of their vital benefits to help you 
obtain better profits. 


* 


Begin now to insist on 
Armour meat proteins in 
your feeds and see your 
feeding costs and results 
compare far more favorably. 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


ARMOUR 


AND COMPANY 


Armour Digester Tankage 
Armour Meat and Bone Scraps 
Armour Special Steamed Bone Meal 


Chase Bag Co. Wins Advertising Award _ 
ase Bag Co. Wins Aavertising Awar s 
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Cater to the Farmer's Wife 


Many Times She Controls the Purse Strings 


@ CATER to the ladies. Go a little bit 
out of your way to please the farm women 
who visit your feed store and you'll get 
more business from most of their husbands. 

That’s the advice of feed retailers in 
every section of the country who have ex- 
tended extra courtesies to women customers 
and to farm wives who accompany their 
husbands on buying trips to town. Dealers 
from coast to coast are recognizing the im- 
portance of extra business builders in the 
current highly competitive period of the 
buyers’ market and catering to the ladies 
is one of the most practical and least ex- 
pensive means of building good will and 
encouraging new accounts. 

Catering to the ladies need not be ex- 
pensive. Construction of a ladies’ rest room 
and powder room is a splendid business 
asset, yet does not have to be an expensive 
project. 

Placing a few extra comfortable chairs 
somewhere in the salesroom is an additional 
convenience which requires practically no 
expense. These chairs can best be placed 
near the front windows of the average 
small town feed store, so that the visiting 
farm women can command a good view of 
activity on the street outside while their 
husbands are doing the shopping. 

A few popular magazines can advan- 


tageously be placed convenient to these 
chairs. Advertising literature, especially that 
pertaining to merchandise stocked for the 
farm home, will find attentive readers if 
placed where the farm women can read it 
as they rest. 

Most feed dealers now handle formula 
feeds in dressprint sacks and can maintain 
a dressprint material exchange with little 
effort. Many farm women like to match the 
dressprint sacks for quilt covers, curtains, 
and large items which require several 
printed sacks. By making it possible for 
farm women to exchange their sacks later 
for the patterns they want, feed dealers will 
largely eliminate delayed sales occasioned 
when farm ladies urge their husbands to 
postpone buying dressprint sacked feed until 
the pattern they are waiting for is again 
in stock. 

Direct mails, too, are sometimes more 
effective when addressed to farm women. 
This is especially true in cases where the 
wives are solely responsible for the care of 
the chickens or pets on the farms. Women 
are brand-conscious even more so than men 
and brands should be stressed in direct mail 
literature addressed to them. 

Radio comedians, writers, and the movies 
often use the shopping influence of women 
as topics for their stories. In real life, retail 


feed men can turn this influence into extra 
sales by providing additional comforts for 
the farm women in their stores and by 
remembering them when advertising in (‘\e 
newspapers, on the radio, or by direct mi]. 


Armour & Co. to Build New 
$40,000 Fertilizer Plant 


Construction of a new $40,000 fertili- er 
plant on the Mississippi river at Wino..a, 
Minn., is being planned by Armour & (, 
Chicago, Ill., the firm has announced. 
federal housing expediter has granted p. r- 
mission for the construction. 

The new plant will be located on a ‘5 
acre tract on property which Armour is 
acquired on the eastern edge of Wino: a. 
When completed it will employ about 2:10 
men. The company plans to construct dock 
facilities to accommodate raw  materia's 
much of which will be shipped upstresn 
to Winona. 

Northwest Cooperative Mills, Inc., Min- 
neapolis, has already begun construction 
of its new $200,000 fertilizer plant at 
Winona. 


@ DELPHOS GRAIN & MILLING CO., 
Delphos, Ohio, has constructed new stor- 
age bins which accommodate 500,000 bu- 
shels of grain. 


@ TUSCARAWASCO FARM BUREAU, 
Dover, Ohio, is planning construction of 
a new $66,000 feed mill and elevator. 


= 


BROKERS...JOBBERS 
DISTRIBUTORS 


MIXED CARS 
TRUCKLOADS — CARLOADS 


FEED AND GRAIN 


IT TAKES FEED TO PRODUCE FOOD 


GRAIN EXCHANGE 
MILWAUKEE 2, WIS. 


Our business is milling grain ingredients 
for formula feeds. We offer a wide variety 
of products giving you a mixed car assort- 
ment not available from any other mill. 


BROADWAY 5643 


FRUEN MILLING CO. 
MILLERS TO THE FEED TRADE 
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Southeastern Poultrymen 
Form New Association 


Poultrymen from 11 southeastern states 
met at 'Atlanta, Ga., May 4-5 to organize 
the new Southeastern Poultry & Egg asso- 
ciation, according to an announcement by 
W. W. Durham, Lebanon, Ky., who was 
elected president of the new organization. 
The association will include members in 
Georgia, Alabama, Kentucky, Louisiana, 
Flerida, Mississippi, North Carolina, South 
Carolina, Virginia, Tennessee, West Vir- 
ginia, and possibly Arkansas. 

\\esides Mr. Durham the other temporary 
oficcers chosen at the organization meeting 
were: J. D. Jewell, Gainesville, Ga., first 
vic. president; Roy Boggs, Birmingham, 
Al. , second vice president; E. M. Robert- 
sov, Kentucky, treasurer; and Ralph Jean, 
M:mphis, Tenn., secretary. Members of an 
ex: cutive committee were also appointed. 
V: ¢ presidents for every state in the South- 
eat are planned and a full-time executive 
secretary probably will be engaged, Mr. 
Dirham stated. 

Citing the rapid advances made in the 
suitheastern poultry industry in recent 
years, Mr. Durham commended the choice 
of Atlanta for the initial organization meet- 
ine, declaring, “The organization of the 
Southeastern association in Atlanta and 
Georgia is a tribute to the splendid manner 
in which the Georgia industry met the war 
problems.” 

The new association's aims are to ex- 
change information and to utilize new ad- 


DEHYDRATED 


ALFALFA MEAL 


Distributors For 


Minnesota, North Dakota 


vances in poultry and egg production for 
the best interests of all concerned. Close 
cooperation between members of the organ- 
ization will be to the mutual benefit of all, 
according to Mr. Durham. 


Present at the Atlanta meeting were 
Harrison Jones, executive secretary of the 
National Poultry, Butter & Egg association, 
and Dr. Cliff D. Carpenter, president of 
the Institute of American Poultry Industries, 
both of Chicago, Ill. In his address to the 
poultrymen, Dr. Carpenter stressed the 
great importance of brand names and high 
quality in poultry products. “The house- 
wife shops around and looks for known 
quality foods today. Our industry must 
meet that demand,” he warned. 


“Aren't you glad you're ewe. . 


New Kasco Motion Picture 
Has Premiere Showing 


“Kasco Cascades”, a new motion picture 
produced by Kasco Mills, Toledo, Ohio, 
had its premiere showing at the Frederick 
theater, Frederick, Md., on April 16. More 
than 800 farmers, customers of the Farm- 
ers Supply Co., Kasco dealer at Frederick, 
were guests at an all-day open house which 
concluded with two showings of the new 
sound and cole: film. 

The picture follows a young woman poul- 
try raiser, wianer of an egg-laying contest 
sponsored Ly a Kasco dealer, on her prize 
trip to Niagara Falls and through the com- 
pany’s plants at Toledo and Waverly, Ohio. 
“Kasco Cascades” will be shown through- 
out the company’s sales territory within the 
next several months, in conjunction with 
open house celebrations planned in coop- 
eration with Kasco dealers. 


@ BOTKINS GRAIN CO., Sidney, Ohio, 
has installed two pellet mills. 


ORGANIZE NEW GRAIN CO. 

Incorporation of the new B. J. B. Grain 
Co., Toledo, Ohio, has been announced 
by A. A. Bame, one of the incorporators. 
Owen Jeffery, Paulding, is president of the 
new firm; John Buchanan, formerly asso- 
ciated with the A. E. Staley Mfg. Co., De- 
catur, Ill., is vice president and general 
manager; and Mr. Bame is treasurer. Mr. 
Bame is also president and general manager 
of the Industrial Soya Co. The company’s 
offices are at 52 Main street, Toledo. 


One Stop 


South Dakota and 
Northern Wisconsin 


ALSO DISTRIBUTORS OF 
STALEY’S 
NOPCO 
ARMOUR'S 
PACIFIC MOLASSES Co's. 


Cane Blackstrap Molasses 


MAN AMAR 
OMALASS 


MANEY BROTHERS 


MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN. 
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Every feed ingredient you want under one 
roof when you send your trucks to our whole- 
sale warehouse. 


GOOD STOCKS RIGHT NOW OF: 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED AND 
43 OTHER COMMODITIES. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 
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Minster Farmers Exch. Co. 
Minster, Ohio 


Once Employed 
Always Re-employed 


Once you employ IBBERSON you won't be 
satisfied with any other builder. This is the 
history of hundreds of plant owners all over 
the country. 


It costs nothing for consultation. Write us 
in confidence, also ask for our FREE book. 


IBBERSON COMPANY 


Engineers and Contractors Minneapolis, Minn 


AMERICA’S LEADING HAMMERMILL | 


Greater Capacities—and a Uniform Product 
with the amazing 


‘SUPERIOR’ 


HIGH SPEED 


FEED 
GRINDER 


Featuring—10 second quick change SCREENS,—con- 
trolled FEEDER HOPPER,—Perma- 
nent MAGNET, — Oversize FAN. 


Here is an investment in Equip- 
ment, far advanced in design that 
means larger capacity, a more uni- 
formly finished product and greater 
profits to its users. It will pay you 
to investigate the sturdy precision 
construction of the NEW SUPE- 
RIOR CUSTOM GRINDER. 


Write for Free illustrated Bulletin 
Number 612-S-2. 


RUENDLER 


2915-17 NORTH MARKET ST. (Dept. F. B. 12) ST. LOUIS 6, MO. 


We know a bright fellow 
named Meade, 

A poultry man, bound to 
succeed. 

His hens all lay well, 

For they get oyster shell, 

And it’s Shellbuilder—just 
what they need. oe 


3 UNIFORM SIZES 3 BAG SIZES 
Chick 25 Ibs. 
Pullet 50 Ibs. 
Hen 80 Ibs. 


go LBS. NET 


DUST IS 
DYNAMITE! 


It Must Be Handled With Care 


Dust can be controlled. Engineering 
service is a part of Mill Mutual Insur- 
ance and our dust control bulletins 
and engineering data are offered 
without obligation to the milling and 
grain trade. 


MILL MUTUAL FIRE 
PREVENTION BUREAU 


400 WEST MADISON STREET 
CHICAGO 6, ILLINOIS 
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Dry Milk Institute Meets 


Leonard Elected Chairman of Board 


e@ H. R. LEONARD, St. Paul, Minn., 
was elected chairman of the board of the 
American Dry Milk Institute at the or- 
ganization’s 22nd annual convention held 
April 22-23 at the Edgewater Beach hotel, 
Chicago, Ill. Mr. Leonard is associated with 
the Twin City Milk Producers association. 
The Institute’s new vice president is Paul 
Young, Golden State Co., Ltd., Chicago, 
and M. J. Metzger, Bowman Dairy Co., 
Chicago, was re-elected secretary-treasurer. 


Re-elected to the association’s board of 
directors were the following: C. M. Peter- 
son, Kraft Foods Co., Minneapolis, Minn.:; 
E. ©. Schultz, Abbotts Dairits, Inc., Came- 
ron, Wis.; M. M. Boney,. Whatcom Coun- 
ty Dairymen’s association, Bellingham, 
Wash.: W. A. Hatteroth, Arden Farms, 
Inc., Los Angeles, Calif.; Bert Anderson, 
Bennett Creamery Co., Ottawa, Kan.; and 
F. H. Suhre, Farmers Marketing associa- 
tion, Columbus, Ind. 


Dan Kent, Borden Co., New York City, 
was elected to membership on the board of 
directors at the meeting. 


Attendance at the convention was a rec- 
ord high of more than 375. Methods of 
accomplishing better distribution, expand- 
ing research activities, and providing new 
markets were subjects which were covered 
thoroughly by experts who addressed con- 
vention sessions. 


In his opening address, C. E. Beardslee, 
Borden Co., New York City, retiring board 
chairman, noted the progress made in the 
commercial: dried milk industry since pro- 
duction began 45 years ago. “We still have 
many problems to solve,” Mr. Beardslee 
stated. “But we're not worried. Our past 
record is good, and we have a resourceful 
industry which can overcome these prob- 
lems.” He cited the growth of the Amer- 
ican Dry Milk Institute since its organiza- 
tion in 1925 with only 18 members. 


Dr. B. W. Fairbanks of the Institute dis- 
cussed recent research as it should apply 
to sales activities. “Research has made valu- 
able contributions to sales but its discov- 
eries are not used as widely in sales work 
as formerly,” he declared. His talk was 
illustrated by special slides which showed 
the results of recent research by Institute 
experts. 


Another speaker, D. H. Kellogg, Twin 
Ports Cooperative Dairy association, Supe- 
rior, Wis., re-affirmed the importance of 
research to sales activities. “In recent years 
federal government buying doubled the 
demand for dry milk. This means the in- 
dustry has expanded production facilities 
and new outlets will have to be forced,” 
Mr. Kellogg stated. He said that dry milk 
production may reach 750,000,000 pounds 
during 1947. 


The importance of the school lunch pro- 
gram as a big market for non-fat dry 
milk solids was emphasized by Mrs. Mar- 
garet Morris of the United States depart- 
ment of agriculture. Mrs. Morris said that 


THE FEED BAG — June, 1947 


the dual purpose of the school lunch pro- 
gram was to improve the diet and also the 
market for agricultural products. 


Other speakers at the two-day meeting 
included: Prof. Beatrice Donaldson, Iowa 
State college, Ames, Iowa; Dr. Tom D. 
Spies, Birmingham, Ala; M. M. Boney, 
Bellingham, Wash.; W. T. Crighton, 


Springfield, Mo.; H. E. Otting, Columbus, 
Ohio; Col. Paul Logan, Chicago, Chicago; 
and Dr. E. W. McHenry, Toronto, Canada| 


who sells 
Pay Way--— 


Ask him about the results 
his customers get from Pay 
_ Way Feeds . . . ask him 
about the increased good 
_ will and confidence result- 
ing from the use of Pay 
Way Feeds . . . ask him 
_ about the interest, cooper- 
ation and assistance Pay | 

Way extends every dealer — 
—then ask us about selling 
_ Pay Way Feeds! 


PAY WAY FEED MILLS, Inc. 


The staff of the American Dry Milk In- 
stitute includes the following members: 
Roud McCann, director; Dr. B. W. Fair- 
banks, scientific division; C. W. Sievert, 
feed service; V. E. Marx, bakery division; 
C. M. O'Malley chief chemist; C. A. Mc- 
Duffee, bakery service; Harold Hall, for- 
eign division; A. F. Paulke, meat products; 
and J. T. Walsh, quality division. 

@ BERRIEN SPRINGS FARMERS EX- 
change, Berrien Springs, Mich., has in- 
stalled new feed milling equipment. 


@ PURDY BROS., Dawson Springs, Ky., 
are planning to open a new feed store 


July 1. 
@ RALPH TICE, Algoma, 


opened a new feed store. 


Iowa, has 


Choline Chloride 


In Alfalfa Meal 

(Solves Mixing Problems) 
Choline Chloride is being 
used more and more in feeds. 
It may be desirable in your 
feeds. Send us your formulae 
for estimation. 


lodinated Proteins 
(Thyroxin and Organic Iodine) 
For experimental purposes. 
In Meal form for Poultry and 
Animals. In Pellet form for 
Cows and Horses. 


Specifide Vitamin 
Source 


For Proven Results in the 
fortification of feeds. Con- 
venient "Sealed-In" Vitamins 
in 5-lb. Tin containers for the 
fortification of feeds accord- 
ing to the standards of the 
National Research Council. 


Specifide, Inc. 
Delaware and South Sts. 


Indianapolis, Ind. 
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— Sales 


(Continued from page 26) 


General Mills flours, fertilizers, Stonemo 
and Shellbuilder poultry grit, Colonial block 
salt, Morton's seasonings, poultry fountains, 
milkers, sprayers, filter discs, and deep 
freezers. 

“Deep freezers have sold extremely well 
in this location,” Mr. Hansen stated. “They 
bring a very nice profit and we are well 
satisfied that they have proven themselves 
as really a worthwhile sideline.” 

Another profitable sideline is the big farm 
machinery repair and parts department. 
Neatly numbered bins behind the sales 
counter at Harry Hansen’s feed firm con- 
tain replacement parts for almost every 
item of farm machinery. What he doesn’t 
have on hand when customers ask for it, 
Mr. Hansen orders. 

Wide aisles and attractive waist-high dis- 
play tables make shopping easy in the big 
Hansen displayroom. Hundreds of farm 
hardware needs are stocked and all sell well, 
according to Mr. Hansen. These include: 
mason jars, clothespins, razor blades, flash- 
lights and batteries, scrub brushes, work 
gloves, egg cartons, cleaning compounds, 
furniture and floor wax, frozen food pack- 
ages, electric fencing, DDT compounds, 
egg crates, stepladders, mops, brooms, and 
shovels. 

“We carry many of these items as con- 
veniences to the farm women,” Mr. Han- 
sen stated. “Many of these household neces- 
sities which we handle are popular because 
they save the farmer’s- wife a 15-mile trip 


to Kenosha to get small items when they 
are needed.” 


The ladies get careful attention from Mr. 
Hansen, Hazel Hansen whe serves as the 
firm’s bookkeper, and the three employes. 
“Our ladies’ rest room, just inside the front 
doors, is very popular,” Mr. Hansen ex- 
plained. “It is a convenience still not a part 
of every farm home and one which is very 
much appreciated. We provide plenty of 
clean towels and keep both the rest rooms 
in spick and span order at all times.” 


Advertising for the Harry Hansen Feed 
store is carried in the Kenosha daily news- 
papers, which have wide rural circulation, 
and by direct mail post cards which are 
sent out every week. These cards stress news 
items in stock, price changes, and are al- 
ways simple and informative in style. 

Most sales at the Hansen Feed store are 
for cash, although 30-day credit is granted 
to farmers whose ability and intent to pay 
is well known to Mr. Hansen. Customers 
come to his store from Racine, Lake, and 
Kenosha counties and even from northern 
Illinois. Deliveries are offered within a 
reasonable distance of the store on all large 
orders. A convenient loading dock at the 
rear of the new store accommodates five 
cars or trucks at one time. There is a spe- 
cial driveway which leads directly into the 
basement for added convenience when cus- 
tom work is being done. 

“Field seeds sell well too,” Mr. Hansen 
stated. “We handle Kellogg, Courteen, 
Jacques, and Northrup, King seeds and all 
are very popular with the farmers in our 
trading territory,” he added. Mr. Hansen co- 


operates with the Midwest Barley Improve- 
ment association in urging farmers to rai: 
more malting barley. Attractive posters i, 
his big displayroom point out the adva:, 
tages of raising high grade barley. 

Gasoline, tires, and lubricants were add | 
originally merely as a customer convenien 
but they bring in a sizeable profit of th: 
own. “We are very pleased with our service 
station sideline,” Mr. Hansen declar 
Mobilgas, Firestone tires, and Alemite aut 
and farm lubricants are featured. 


Friendly cooperation with his fellow fee | 
dealers and the best possible service to hi. 
customers are fundamental aims of Hai 
Hansen. He sees no justification whats 
ever for feed men who are now quitti 
trade associations which served them wi | 
through the war years. “We can all lear), 
more and profit more by sticking together. ’ 
he asserted. 

In the futurg Mr. Hansen plans to buil 
a new home on the property adjoining |). 
feed store. The store is located on the 
fringe of a 160 acre farm which he own; 
but leases. “Our whole future is going : 
be devoted to improving our service to our 
customers in every way possible,” Mr. Ha 
sen stated. “Our new store is step No. | 
in this program.” 

@ FARMERS CO-OP ASSOCIATION, 
Alden, Kan., is considering construction of 
a new 100,000 bushel elevator. 


@ BOYD EDWARDS, Osmond, Neb., has 
opened the Osmond, Seed, Feed & Grain 
Co. 


Ask YW 


A penny post card or a phone 
call to us will save you money when 
in the market for: 


MOLASSES OAT FEED 
MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 


BREWERS’ GRAIN 
MALT SPROUTS 
CORN DISTILLERS' GRAINS 


* * 


CHOICE WHEAT FEEDS 
WASCO CORN FEED 


BUTTERMILK POWDER 


JOSEPH E. SEAGRAM & SONS, INC. 
240, LOUISVILLE 1, KENTUCKY 


La Budde Feed & Grain Co. 


AT MILWAUKEE 
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MORE pRorits 
with 
Seagre™ Solubles will tortity your teed with extra 4 
value plus fermentation growth factors: 
Seagre™ Solubles aaded *° your pid and so 
and your \ayind and growing mashes 
will enable farmers ro get good results from 
a4 your feed Greater customer gatistaction means 
more sales and extra profits for YOU: padition®! 
supplies of SE AGR AM are now 
3 available: Order ody! 
e110 | 


More Fall Pigs This Year 


Hog-Feed Price Ratios Favorable 


@ MORE sows have farrowed this spring 
than last, according to estimates by the de- 
partment of agriculture. Based on the de- 
partment’s pig crop report of last December 
a 6 per cent increase in the number of sows 
intended for farrowing for the nation as a 
whole and an 8 per cent increase in the 
north central states are indicated. 


The 1947 fall pig crop probably will be 
considerably larger than the 1946 fall crop 
which was estimated at 31,000,000 head. 
Most of the hogs from the current spring 
crop will be marketed next fall and winter, 
with t:e 1947 fall crop coming to market 
mainly during spring and summer of 1948. 

Hoy-feed price relationships have been 
most ‘avorable to hog producers in recent 
months and feed and grain supplies have 
been ample. On March 15 the hog-corn 
price ration was 17.6 on a farm basis, the 
fifth consecutive month in which the ratio 
was above 17.5, a figure far above average. 
Prior to the current season, hog-corn price 
ratios of 17.5 or higher on a farm basis had 
been recorded only in the spring and sum- 
mer cf 1926, in November of 1938, and in 
October and November of 1942. In normal 
years, 42 per cent of the breeding for fall 
farrowing is completed by the first of May. 


During the past 23 years a national av- 
erage hog-corn price ratio of 12.8 or higher 
for the March-July period, the principal 
breeding season for the fall pig crop, and 
an average of 13.5 for the north central 
region has been followed by an increase 
over the previous year in sows which far- 
rowed during the fall. In 1926, with the 
ratio in the March-July period averaging 18, 
the number of sows farrowing in the fall 
was nearly 10 per cent greater than a year 
earlier. In 1942, when the ratio averaged 
16.4 for the breeding season, there was an 
increase of 23 per cent above 1941 in the 
number of sows which farrowed in the fall. 


“After you milk the cows are you going to 
egg the chickens, Uncle Jim?" 
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However, a hog-corn price ratio of 11.8 
or less for the country as a whole and 13.2 
or less for the north central area during 
March-July generally has been followed by 
a decrease in sows farrowing in the fall 
compared with the previous year. 


The total of sows which farrowed in the 
fall of 1946 was 701,000 head less than in 
the fall of 1945. The hog-corn ratio, farm 
basis, during the breeding season for the 
1946 crop was 10.8. 


Farmers may show some tendency to in- 
crease marketings of sows for slaughter be- 
cause of recent sharp feed price increases, 
especially in corn. Such increases, however, 
were not apparent in marketing and slaugh- 
ter figures available in early April. 


In February of this year sows made up 
6.9 per cent of total federally inspected hog 
slaughter compared with 9.3 per cent a 
year earlier and 6.1 per cent in 1945. Sows 
accounted for 4 per cent of total sales of 
hogs at seven markets in March and early 
April of this year. This 4 per cent figure 
compares with 3 per cent in March, 1946 


and 4 to 5 per cent in March of each of 
the previous seven years. In 1946 many of 
the sows marketed were weighed in bar- 
rows and gilts to take advantage of higher 
price ceilings, which probably accounted 
for the low percentage of sows at the seven 
markets in 1946. 


@ THIENSVILLE FEED & SUPPLY CO., 
Thiensville, Wis., has been incorporated by 
Clarence Lauer, Agnes Lauer, and Jerome 
H. Brinckman. 


@ PRODUCERS ELEVATOR, Williams- 
ton, Mich., has installed a new Crippen 
grain cleaner. 


@ MILLA GRAIN ELEVATOR, Streator, 
Ill., has been reorganized as a cooperative. 


HONOR DANNEN EMPLOYES 


Dannen Mills, Inc., St. Joseph, Mo., 
honored 19 of its veteran employes at its 
first annual service award dinner held May 
7, Dwight L. Dannen, vice president of the 
firm, has announced. Mr. Dannen presided 
at the ceremony. E. A. Gumbert, company 
purchasing agent, received a 20-year pin; 
Miss Edna Dawson, secretary and assistant 
treasurer, 15-year pin; 10 employes were 
awarded 10-year pins; and eight received 
awards for 5 years’ service. 


These Chlorine Twins Will Help 


f bacteria 
solution 
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Dissolves 4% 
s—Retains its 


d easy 


a fast 

0% chlorine) lear 
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THE MATHIESON ALKALI 


60 EAST 42nd STREET 


Write for literature 
and our favorable 
dealer terms. 


WORKS (INC) 


NEW YORK 17, N. Y. 


BARLEY 


W. M. BELL COMPANY 


COMMISSION MERCHANTS 


SPECIALIZING IN 


AT MILWAUKEE 


e INQUIRIES ON FEED GRAINS INVITED @ 


and RYE 
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is 
as 
For POULTRY and other FARM Uses : 
For Colds — Use HTH-15 Dry Chlorine Inhalant. HTH-15 is a dry 
: powder” that floats in the ait 4 long time when dusted above pirds- 
Use whenever treatment for colds is needed. Add HTH-15 drinking 
fountains tO keep water safe. Helps eliminate slime from fountains- Use 
ft HTH-15 make germ-killing solutions for general sanitation. 
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—Cash Policy 
(Continued from page 17) 


myself to the farm if the farmer is unable 
to bring his diseased birds to the store.” 

A complete poultry remedy department 
is an integral part of the Hoyt Hatchery & 
Feed store. The Hoyts handle Dr. Sals- 
bury’s, Gland-O-Lac, and Val-A_ poultry 
health preparations and also a number of 
vitamin specialties for baby chicks. “We 
are very much convinced of the value of 
our remedy department,’ Mrs. Hoyt as- 
serted. “Besides rendering an invaluable 
service to our customers, it brings in a very 
nice monthly profit.” 

Sidelines of importance to poultry raisers 
occupy a prominent center display space in 


HERMAN NAGEL’S 


TRACE MINERAL 


CONCENTRATE 


In addition to salt, phosphorus and cal- 
cium, your feeds must provide seven vital 
"Trace" minerals, if your customers’ live- 
stock and poultry are to be guarded 
against nutritional disorders. Herman Na- 
gel's Trace Mineral Concentrate supplies 
these seven vital "Trace" minerals in proper 
balance: Manganese, Cobalt, Copper, lron, 
lodine, Zinc, Boron. 


MINERAL CONCENTRATE 


Herman Nagel's FORMULA B MINERAL 
CONCENTRATE supplies not only the 
seven vital "Trace" minerals, but also the 
four soluble phosphates — monosodium, 
disodium, monocalcium, dicalcium. These 
phosphates are entirely soluble in the di- 
lute acids of the digestive system—"they 
melt on your tongue.’ “Formula B" re- 
quires no pre-mix, and only salt and cal- 
cium need be added to assure COMPLETE 


mineral nutrition. 


WRITE FOR NEW 
CIRCULARS ON 
BOTH “TRACE” 
and “FORMULA B” 


Herman Nagel 


Distributed in Eastern Area by 


THE AMBURGO COMPANY, INC. 
1421 Chestnut St., Philadelphia 2, Pa. 


The HERMAN NAGEL Co. 


Chicago 4, Ill. 


53 W. Jackson Blvd. 


the neatly arranged displayroom. Shell- 
builder, egg baskets, poultry feeders, poul- 
try fountains, and scales for weighing live 
poultry all sell very well. Other profitable 
sidelines include garden tools, dog food, 
dog harnesses and supplies, brooms, and 
garden seeds. 

The hatchery department at the Hoyt 
Hatchery & Feed store has a capacity of 
60,000 baby chicks weekly. Modern James- 
way poultry equipment and careful atten- 
tion by the Hoyts build sturdy chicks that 
encourage repeat orders. 

Two neat brooder houses are located just 
back of the main feed store building. Ample 
warehouse space adjoins the displayroom 
on one side while Mrs. Hoyt’s bright, com- 
pact office is located on the other side. 
Near the brooder houses is a large kennel 
in which Mrs. Hoyt keeps prize dogs, a 
profitable project which has long been a 
favorite with her. She raises blue ribbon 
Pekinese pups and has won prizes at dog 
shows throughout the Midwest. 

Advertising for the Hoyt Hatchery & 
Feed store is done in three widely-read 
community newspapers and by direct mail. 
Some of the direct mail circulars are sup- 
plied and mailed by Vitality Mills, Mrs. 
Hoyt’s feed supplier. 

“We sell on a straight cash basis,” Mrs. 
Hoyt stated. ““That’s the only way to treat 
all customers fairly and to make a decent 
profit. Credit is a major headache always 
and we don’t want to take aspirin.” 

“We feel we have a real obligation to 
the farmers of this territory to serve them 
as well as Dad did,” Howard Hoyt stated. 
“That's exactly what we intend to do!” 

@ FREDERICKSBURG PRODUCE AS- 
sociation, Fredericksburg, Iowa, has pur- 
chased E. P. von Doehren’s feed store. 
@ CARTHAGE GRAIN CO., Carthage, 
Ind., has opened its modern new. elevator 
for business. The owners are Carl Hogle 
and Lee Sliver. 


Belanger Named President 
Of SOGES Organization 


John Belanger, resident manage: of 
Manitoba Pool Elevators Ltd., Port Arthur, 
Ontario, was elected president of the So. 
ciety of Grain Elevator Supérintende::ts at 
the organization’s 18th annual convention 
held May 15-17 at Hotel Continental, Kan- 
sas City, Mo. Mr. Belanger served as first 
vice president during 1946-47 and suc. eeds 
Harold C. Wilber, A. E. Staley Mfg. Co, 
Decatur, Ill. 

Clifford A. Maclver, Archer-Daniels- Mid. 
land Co., Minneapolis, Minn., was eiccted 
first vice president. Mr. Maclver served as 
second vice president last year. Charles J. 
Winters, Public Grain Elevator, New Or 
leans, La., a member of the board of cirec 
tors in 1946-47, was elected second vice 
president. 

Elected to three year terms as directors 
were: J. Bruce Winfield, Canadian Pacific 
Elevator, Port McNicoll, Ont.; Lloyd E. 
Forsell, Albert Schwill & Co., Chicago, IIL. 
and Arthur J. J. Meyer, McCabe Bros. Grain 
Co. Ltd., Fort William, Ont. Dean M. Clark, 
Chicago, was elected executive secretary by 
the board of directors. 

Hold-over directors include the follow 
ing: Robert R. Bredt, Fruen Milling Co., 
Minneapolis; M. M. Darling, Acme-Evans 
Co., Indianapolis, Ind.; and H. L. Heinrik- 
son, Terminal Grain Corp., Sioux City, 
Iowa—whose terms expire in 1948; and 
Ward E. Stanley, Standard Milling Co., 
Kansas City; Peyton A. Kier, National Bis- 
cuit Co., Toledo, Ohio; and John A. Mack, 
Standard Milling Co., Buffalo, N. Y.— 
whose terms end in 1949. 


@ H. C. MARBUT, Augustine, Ga., is 
planning to rebuild his plant which was 
severely damaged by fire a few months ago. 


@ HAL HUBER, South English, !owa, 
has purchased Dave Moyer’s feed business. 


ELTON CONVEYING EQUIPMENT 


THESE STACKERS ARE MADE 
IN 10, 14, 16, & 20 FT. 
LENGTHS. 


ARE QUICKLY ADJUSTABLE 
FOR VARIOUS HEIGHTS. 


ONE MAN CAN MOVE 
THEM WITH EASE. 


YOU CAN GET A MACHINE 
TO FIT YOUR WAREHOUSE. 


THEY WILL 

SPEED UP YOUR 
WORK AND SOON 
PAY BACK THEIR 
LOW COST. 


CHANTLAND MFG. CO. 


Pat’d & Applied For 


BADGER, 
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Wollam Urges Caution on 
Use of 2, 4-D Sprays 


On page 103 of its April issue, The Feed 
Bag published an article on custom spray- 
ing with 2, 4-D solutions entitled, “Dealers 
Say It Pays to Spray.” Practical usage of 
2, 4-D by the agricultural service depart- 
ment of the International Elevator Co., 
Minneapolis, Minn., has revealed that cau- 
tion should be exercised in the application 
of 2, 4-D preparations to certain crops, ac- 
cording to L. A. Wollam of the firm’s office 
at Great Falls, Mont. In Mr. Wollam’s 
letter, which follows, he also lists suggested 
spraying charges based on his staff's ex- 
perience. 

“As we have been engaged in weed con- 
trol work for some time the recent article 
entitled ‘Dealers Say It Pays to Spray’ 
interested me. There are some points in it 
which I feel need to be clarified. 

“From our experience, the only growing 
crops on which 2, 4-D can be safely used 
would be small grains—between the stool- 
ing and boot stages—and corn after it is 
12 inches high. It can also be used for pre- 
emergent treating on corn. Treatment of 
even tolerant crops in other stages may 
result in serious crop damage and seed 
sterilization, and 2, 4-D is fatal to flax, peas, 
beans, alfalfa, sweet clover, and practically 
all crops save cereals and grasses. 

“I also note reference to the sodium salt 
types of 2, 4-D powders. Since these react 
with water to form a herbicide, the use of 
hard water often causes a reaction which is 
not uniform. For such areas the amine salts, 
and in some cases the esters, are more 
elfective. 

“Tt is not quite clear from the article 
whether the charge of 10 to 12 cents per 
gillon of solution for boom spraying, and 
14 cents for spot spraying, includes the 
cost of the chemical, but I assume it does. 
Even so, our experience would indicate 
this charge is excessive, since chemical costs 
in the concentration mentioned would not 
be over 4 cents per gallon of solution and 
at the above rates farmers would be paying 
a high price for the application. Eight cents 
for boom spraying and 12 cents for spot 
spraying should give sufficient return.” 


“Matilda, | wish you'd quit nagging me!" 
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Selected © Tested © Proven 

NOW PACKED IN BALES—3 SIZES 
WITH NEW BURLAP 

Premier Peat Moss Corp., 535 Fifth Ave., New York 17, N. Y. 


Highest Quality 


CANE blackstrap MOLASSES 


FOR FEED MIXING 


° TANK CARS °* DRUMS 
© Shipments from Gulf and Atlantic Seaboard 


NATIONAL MOLASSES COMPANY 


PHILADELPHIA 34, PENNA. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


* FEED JOBBERS e 
CHAMBER OF COMMERCE Distributors of: BRANCH OFFICE 
BUFFALO, N. Y. Hubinger (Keokuk) MIDDLETOWN, N. Y. 


Corn Gluten Feed 


Kellogg’s Hominy Feed 
CLO-TRATE PRODUCTS Hercules Dried Whey SUNSET BRAND FEED 


. (an exclusively milk product) 
Fortified Cod Liver Oil and ‘a Oil High in flavin. milk albumen, 
Vitamin A & D Feeding Oils os Soe and milk minerals. 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR, FURTHER INFORMATION 


BUFFALO FEED & SUPPLY CO., INC. 


SPECIALTY HEADQUARTERS 
FOR NEW YORK STATE 


401 Chamber of Commerce Buffalo 2, N. Y. 
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—Fire Loss 


(Continued from page 62) 


with two independent systems of automatic 
temperature control. 

Dust on floors and other surfaces should 
be removed daily. 

‘All electrical wiring and equipment 
should conform to the national electrical 
code. 

Smoking should be prohibited throughout 
the building. 

Except for five barrels in an oil room of 
incombustible construction, all lubricating 
oil and grease should be stored outside. 

Electrical motors should be of the totally 
enclosed type suitable for dusty locations. 

Greatest fire danger is from chokes in 


the elevators and screw conveyers. To pre- 
vent this all grain entering the building 
should pass through a properly constructed 
grating. 

But even with all the precautions taken 
a fire can still break out. The grain ele- 
vator needs to be adequately supplied with 
fire fighting equipment. This includes fire 
extinguishers, a sprinkler system, standpipes 
and hoses, water barrels treated with calcium 
chloride to prevent freezing, fire alarm sys- 
tems, and, if possible, watchman’s service. 
Employes should be trained how to use this 
equipment especially the fire extinguisher 
and the alarm. If you don’t have these fire 
protection devices, particularly the extin- 
guisher, get them today. Tomorrow may 
be too late. A portable hand fire extin- 


WHEAT MIXED 


for 


Minneapolis 


CAMEL 


Poultry-Dairy Cows-Pigs 


EXCELSIOR MILLING COMPANY 
Minnesota 


“All in 


one bag” 


RED BRAND 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
MINERALS 


Consider then, 


RESULTS in Feeds. 


Is there a bigger word? 


You can pay us no higher 
compliment than to per- 

manently associate the 
Red W Brand name with 


QUALITY 
DEPENDABILITY + SERVICE 


RESULTS 


Kansas City. Chicago. Oklahoma City 
Omaha Albert Lea Cedar Rapids 


OYSTER SHELL 


FOR TOP QUALITY 
PURE REEF 
OYSTER 


SPECIFY -. 


BILOX! GRIT CO., MOBILE, 


guisher may enable you to put out a smal! 
fire in a hurry before it spreads. 

The best method of training has been 
found to be the fire drill or brigade sys- 
tem where not only methods of operatiny 
fire fighting equipment can be taught, bu: 
also individual duties in case of fire can bh. 
so thoroughly learned that action becom:s 
more or less automatic even in an eme. 
gency. 

Together with all stores plan:; 
throughout the country, feed store and 
country elevator operators are asked (, 
make a special effort to reduce fire losses 
this year. In 1946 United States fire loss: 
reached a record high. More than 10,00: 
people died. More than half a billion do! 
lars worth of property was destroyed. Thi; 
year’s toll must be less, if possible muc! 
less. The cooperation of the feed and grai: 
industry is vital. Fire protection is ever, 
body’s business. 


Distribute New Booklet o:: 
Use of Distillers’ Feeds 


“Farm to Farm”, a new publication o! 
the Distillers Feed Research council, is now 
being distributed to farmers and feeders 
throughout the nation as part of the pro 
gram designed to make the feeding public 
more aware of the benefits of using dis: 
tillers’ feeds and supplemented feeding. The 
new two-color booklet explains in non- 
technical language and pictures the move- 
ment of grain from the farm to the dis- 
tillery, its processing there, and its return 
to the farm enriched for feeding purposes. 

Illustrations in the new booklet show 
actual results obtained from the use of ra: 
tions which included distillers’ feeds. Charts 
show results which can be obtained from a 
supplemented feeding program. Copies of 
the new booklet may be obtained by writing 
Distillers Feed Research council, 1232 En- 
quirer building, Cinrinnati 2, Ohio. 


Stull Appointed Personne! 
Director by Mathieson 


H. Webster Stull has been appointed to 
the newly created office of director of per- 
sonnel by the Mathieson Alkali Works, Inc , 
New York City, according to an announce 
ment by George W. Dolan, president o' 
the firm. Mr. Stull formerly headed the 
company’s legal department and was active 
in labor contract negotiations. 

In his new position, Mr. Stull will direc: 
all phases of employe relations, includin; 
negotiations of contracts, planning of em 
ploye protection and benefits, and othe 
employe programs. A graduate of Pennsy! 
vania State college and the law school o 
George Washington university, Mr. Stul: 
has been associated with Mathieson sinc 
1937. 


@ CLEVELAND CO-OP, Cleveland, Wis 
is planning construction of a new elevatc: 
and feed store. 


@ QUAKER OATS CO., Chicago, IIl 
is constructing a new feed building a 


Odell. 
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Joins Dr. Salsbury’s 


JUNE LARSON 


June Larson, Denison, Iowa, has been 
«ppointed to the staff of the department of 
bacteriological control in the research divi- 
sion of Dr. Salsbury’s Laboratories, Charles 
City, lowa, according to an announcement 
by Dr. J. E. Salsbury, president of the 
company. Miss Larson majored in bacteri- 
ology at Iowa State college, ‘Ames, and 
received her degree last March. 


William B. Webb, Veteran 


Feed Man, Dies in Hawaii 


William B. Webb, veteran Midwest feed 
man and former president of the Wabasha 
Roller Mill Co., Wabasha, Minn., died un- 
expectedly in Honolulu, Hawaii, April 21. 
Mr. Webb was stricken with a heart attack 
while visiting with Mrs. Webb at the home 
of their daughter, Mrs. Richard W. Kim- 
ball. 

Mr. Webb succeeded his father-in-law, 
the late James G. Lawrence, as head of the 
Wabasha feed firm in which he acquired 
controlling interest in 1919. He became 
president of the company on Mr. Lawrence's 
death in 1928 and served in that capacity 
until 1943 when the firm was sold to the 
International Milling Co. of Minneapolis. 
Mr. Webb had joined the company as vice 
president in 1910. The Wabasha Roller 
Mill Co. was founded by Mr. Lawrence 
in 1882. 


Qe 
@ CAPRON & KORNMEYER, Farming- 
ton, Ill., have purchased the Farmington 
Milling Co. from John Gagliardo and John 
Gagliardo, jr. 

@ LAFAYETTE FARM SUPPLY CO-OP, 
Shullsburg, Wis., has installed new feed 
milling machinery. 

MAXWELL BROS., Venedy, IIl., have 
purchased the William Noser Elevator. The 
new owners are Ralph L. Maxwell and 
Guy E. Maxwell. 
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FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A & D IN DRY FORM 
BRITISH COLUMBIA PEAT MOSS 


J. J. WICKENS 


pos PLYMOUTH, MICH. 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY CO. 


Grain Exchange Building 
Minneapolis 15, Minnesota 
Members: 
American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


REPAIR 
GRAIN BAGS 
with 


TEHR-GREEZE 


FABRIC CEMENT 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


WHITE—Repairs all types of cloth, 
canvas and leather goods. A tough, 
versatile adhesive with thousands of 
uses in home, repair shop and farm. 

ALL-PURPOSE—Cements wood to 
wood, glass to glass, metal to metal, 
glass to metal and many other com- 
binations. A clear transparent cement. 
WILL NOT FREEZE. Write for 
Trade Prices. 


VAL-A COMPANY 


700 W. Root St., Chicago 9, Iil. 


: 
YALA COMPARE ES 
BUN ¥ 
XCHANGE 
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THE 
STANDARD 

OF THE 

INDUSTRY 


BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


The scientifically built 


“Nu-Hy” grain bucket has won an 
enviable reputation among grain 


elevator operators. It has sav: 
your elevator many vital man hours, cut costs, 
leg. Write for our 


and has increased capacities where- 
ever installed. 


Form 76. 


Scvew Conveyor Corporation 


Hammond, tnd. 
PRODUCTS 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange ® New York City 


Members Chicago Board of Trade 


EASTERN 
COMMODITIES 
CORPORATION 


Grain Dealers and 
Brokers 


Bourse Building, Philadelphia 6, Pa. 


R. J. Barnes, Pres. W. P. Jones, Sec’y. 
F.J. Faber, Vice-Pres. C.E. Donegan, Treas. 


B-B-M 


Helps Them Grow 
And Produce! 


Adds profitable pork and 
beef pounds by aidin 
assimilation. Its hig 
vitamin-mineral concen- 
tration offers savings 
that bring customers back for more. 
Easy to handle, ship and store. 


Write TODAY For Folder and Prices! 
J. K. INGLE CO. | 
454 RUSTON AVE. 

EVANSVILLE, INDIANA 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal © Malt Sprouts 
S Mill Feeds 
CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


NO. 9 


Dealerships Open 
Write Today! 


A 
L 
E 
Y 
s 


Deutsch & Sickert Co. 
741 N. Milwaukee St.,- Milwaukee, Wis. 


MINNESOTA 


GIRL FLOUR 
and finest 


MILL FEEDS 


...order today from 
Capital Flour Mills 


Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis - Mills: St. Paul 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


e1l6e 


“Thank you for the fine article about ov 
firm which appeared in your May issue. WV; 
are enclosing our check for a two year sub. 
scription because we believe we can pick vu» 
some items that will be helpful in our bus:- 
ness.” 


J. B. Sanders 
Sanders Feed Mills 
Dawson, Okla. 

* 

“We all enjoy each and every copy «/ 
The Feed Bag. It is a very high grade 
publication.” 

F. A. Lowe 
Blatchford Feeds, Ltd. 
Toronto, Canada 

* 

“Landmann, Filhos & Cia. Ltd., Sao 
Paulo, Brazil, translated and published the 
article, ‘Manganese Content of Feed is Im- 
portant for Growth and Reproduction’, 
which I wrote for the December, 1945 issue 
of The Feed Bag.” 

J. F. Wischhusen 
Manganese Research Foundation 
Cleveland, Ohio 


@ RUFUS SMITH PRODUCE CO., Os- 
kaloosa, Iowa, is constructing a new feed 
warehouse. 


WILLIAM DRAKE PROMOTED 


William P. Drake has been appointed 
assistant vice president of the Pennsylvania 
Salt Manufacturing Co., Philadelphia, Pa., 
according to an announcement by George 
B. Beitzel, vice president in charge of sales. 
Mr. Drake is manager of the firm’s sales 
in its special chemicals division and_ has 
been associated with the company since 
1934. He was named to his present mana- 
gerial position in January, 1943. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


FERTILIZER 


for the 
FEED TRADE 
write 


UNION SERVICE | 
COMPANY 


117 E. Wilson Madison, Wis. | 
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|_| 
QUALITY 
| 
| LABORATORIES 
Re MINNEAPOLIS I, MINNESOTA 


Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed has motor 
—Jatest style machine—used short time. Write 
KD-15, c/o The Feed Bag, Milwaukee 3, Wis. 


Hatching Year "Round — All Popular Breeds 
US. Controlled. Re- 
liable Source For Nutritional Research Labora- 
tories. Morris Hatchery, 860 West Jackson St., 
Morris, Ill. 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultey and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


CORN CUTTER FOR SALE 7" 
Cutter—grader—polisher—aspirator, 3000 1! 
on te. A-1 on, guarantee. Write LE-21, 

= The Feed Bag, Milwaukee 3, Wis. 


HAMMER MILL FOR SALE 
New Jacobson Universal Hammer mill—com- 
plete—?5 HP motor, etc. Quick delivery. Write 
Box MH-126, The Feed Bag, Milwaukee 3, Wis. 


USED EQUIPMENT 
Burton mixer, leg, motor—$275.00. 22” attri- 
tion mi!l—two 20 HP motors attached and pneu- 
matic system with motor blower—$950.00. Ward- 
craft Division, 118 E. Pearl, Jackson, Michigan. 


REBUILT 
Burton feed mixers with leg and 3 phase 
motor--some as low as—$275.00. McLaughlin, 
Ward & Co., 218 E. Pearl, Jackson, Michigan. 


MAN WANTED 
Man for general office to buy and supervise 
feed, grain, coal. Prefer person who has worked 
in a lumber, building materials and coal yard. 
Must be capable of running a yard and expe- 
rienced in general office detail. Write The 
Shurtleff Co., 8 N. Spring st., Elgin, Ill 


ATTRITION FEED MILLS 

1—Rebuilt Bauer 24-inch Double Head Mill 
in excellent condition with 1-40 H.P. compen- 
sating starter $500.00. Same mill with two new 
20 H.P. compensating starters $730.00. 

1—New Diamond 24-inch Double Head Mill 
with two 25 H.P. Compensating Starters $1900. 
All quotations F.O.B. Minneapolis, subject to 
prior sale. R. R. Howell Co., Minneapolis, Minn. 


SALESMAN WANTED 
WANTED—Salesman to sell condensed But- 
termilk and Milk By Products in Illinois and 
Indiana. Also one salesman to sell in New 
Jersey and Pennsylvania. Write Box JE 3, 
The Feed Bag, Milwaukee 3, Wis. 


4 
duds ag - 


.of running a 


MAN WANTED 

WANTED: Man for General Office, who is 
familiar with Feed, Coal, Lumber and_Build- 
ing Materials, to assist in the buying. Capable 
Yard as relief man. Should be 
competent in General Office detail. Write The 
Shurtleff Co., 8 N. Spring st., Elgin, I1 

FEED MILL FOR SALE 

For Sale—Custom feed mill, Fe machinery, 
excellent building. Located in ane county, in 
northern Illinois. Heart of fine dairy and poultry 
area. No ‘competition. Priced at $7500. Also 
modern five room house adjoining mill. rite 
Box JE 20, The Feed Bag, Milwaukee 3, Wis. 


MILL FOR SALE 
Algonquin, Ill. coal and feed yard for sale. 
Large elevator; plenty of storage space; estab- 
lished 50 years. Good farming community. 40 
— NW of Chicago. A. E. Diercks, Algonquin, 


BAGGING SCALE WANTED 
Wanted: One Richardson Automatic bagging 
scale for 100 lb. molasses dairy feed, 15 tons 
per hr. capacity. Elmore Milling Co; ¥ Inc., 
Oneonta, N. Y. 


SALESMAN WANTED 

WANTED-—Salesman to sell condensed butter- 
milk for hog and poultry feed. Need one for 
Central States and one for Eastern States. Good 
salary and expenses for right man. Year around 
position. We will furnish car or your car and 
expense deal. Write: The Merchants Creamery 
Co., 536 Livingston st., Cincinnati, Ohio. 


SALESMEN WANTED 
Large fertilizer manufacturer needs salesmen 
to service established trade Iowa-Illinois. Expe- 
rience contacting farm trade and farm supply 
dealers helpful. Give full particulars. Write Box 
JE 12, The Feed Bag, Milwaukee 3, Wis. 


1—New Gruendler 2-R-24 Hay Grinder, 
direct connected to 100 HP, 3 phase, 60 
cycle, 440 volt, 1800 RPM, open, ball bear- 
ing, squirrel cage motor, including starter, 
complete with horizontal force feed table, 
“heavy steel draper feeder, variable speed 
control for feeder, direct connected fan, 
piping, cyclone collector, 2-way sacker 
spout and two extra screens. 
1—New Gruendler No. 2 Type “C”’ Whirl- 
beater Grinder, direct connected to 20 HP, 
3 phase, 60 cycle, 200 volt, 3600 RPM, 
open, ball bearing, squirrel cage motor, in- 
cluding starter, complete with fan, piping, 
collector, 2-way sacker spout and 2 extra 
screens. 
1—New Richardson Automatic Overhead 
Stationary Sacking Scale—3 bushel hopper 
capacity. 


3—Allis-Chalmers 150 HP, 1800 RPM, 
3 phase, 60 cycle, 2300 volt, open motor. 

1—Century 150 HP, 1800 RPM, 3 phase, 
60 cycle, 2300 volt, open motor. 

2—General Electric 150 HP, 1800 RPM, 
3 phase, 60 cycle, 440 volt, totally enclosed 
fan cooled motors. 

2—General Electric 150 HP, 1800 RPM. 
3 phase, 60 cycle, 2300 volt, splash proof 
motors. 

2—General Electric 100 HP, 1800 RPM, 
3 phase, 60 cycle, 220 volt, open motors. 

1—Century 100 HP, 3600 RPM, 3 phase, 
60 cycle, 2300 volt, open, ball bearing, 


We have the following items available for immediate delivery 
subject to prior sale: 


We also have the following surplus motors and starters available for 
immediate delivery subject to prior sale: 


GRUENDLER CRUSHER & PULVERIZER CO. 
2915-2917 N. Market, St. Louis 6, Mo. 


1—Gruendler 50-16 “Supreme” Slow 
Speed Grinder, as good as new, rebuilt, 
equipped with latest type Ear Corn and 
Grain Feeder, complete with new 75 HP, 
3 phase, 60 cycle, 220/440 volt, 1800 RPM, 
open motor, direct connected, with new 
reduced voltage hand compensator starter, 
new ammeter, new piping, new cyclone col- 
lector, 2-way sacker spout, and 2 extra 
screens. 

1—Gruendler 50-60 “Supreme” Slow 
Speed Grinder, rebuilt and as good as new, 
arranged with new Ear Corn and Grain 
Feeder, Permanent Magnet, new piping, 
new collector, fan and 2-way sacker spout, 
with reconditioned 75 HP, General Electric, 
3 phase, 60 cycle, 1800 RPM, 220/440 volt, 
open, motor and reduced voltage hand com- 
pensator starter, ammeter, 2 extra screens. 


squirrel cage (AC) motor. 

3—General Electric 75 HP, 3600 RPM, 
3 phase, 60 cycle, 220/440 volt, open 
motors. 

1—W<stinghouse 25 HP, 400/1200 RPM, 
230 volt, open — oe (D.C.) (Used) 


5—Cutler-Hammer 150 HP, 2300 volt, 
reduced voltage, hand compensator starter, 

1—Cutler-Hammer 150 HP, 2300 volt, 
reduced voltage, hand compensator starter 
with ammeter attachment. 

4—Cutler-Hammer 60 HP, 440 volt, re- 
duced voltage, hand compensator starters. 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


SNOW 


TOP [ 


WIRE 


in self-selling paper — also Hen. 
Pullet-Chick- in new cloth 
00s. Clean; sterile; no organic odor; 
white; uniform quality. 


EDWARD R. BACON GRAIN COMPANY 
ales White Shell Corporation 
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Receivers, Shippers and Elevator Operators 


Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 


FISH OILS 


for Poultry Feed 


MARDEN-WILD CORP. | 


sal 


COLUMBIA STRFET-SOMERVILLE MASS 


e1i7e 


ALWAYS RELY UPO 
MINNEAPOLIS I. MINNESOTA 
QUALITY | | # 
WRITE “OYSTER 
OR PHONE = 
, 


LATTIN COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA 


Olle 
Chamber of Commerce 327 So. LaSalle St. 
Buffalo 2, N. Y. Chicago 4, Ill. 


Mills * MANSFIELD, OHIO 
FAIRBURY, ILL. * FORREST, ILL 


HONEGGERS’ & CO., INC. 


Keuv 


STILL REMAINS 
that 
SUPERIOR 
ELEVATOR CUPS 

are 
STRONGER 
will 
LONGER 
have 
GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 
WRITE TO: 
K. |. Willis C 
Moline, Illinois 
for names of distributors and capacity 
analysis form No. 20 


| THE FACT 


MADE 


The Kelly-Duplex line is built to do LAST 
dependable work, day in and day out— 
and you'll reap the benefits of bigger 
profits through lowered operation costs 
and more satisfied customers. A complete 
line of feed mill and elevator equipment, 
ruggedly constructed of welded steel for 
longer life and greater 
durability. It’s guaranteed 


for your protection. on 


The Duplex Mill and Mfg. Co. 
ie Springfield, Ohio 


— Ex-Gl’s 


(Continued from pave 21) 


it handles a full line of nationally-advertised 
remedies.” 


Coal too sells well at the Dorset Niilling 
Co. Equipment includes a modern new coal 
conveyor and car unloader. “We are satis. 
fied that coal is worth our effort desp:‘e the 
fact that it is somewhat dirty to handle,” 
R. K. Johns explained. A railroad siding 
which runs directly into the Dorset Milling 
Co. plant makes coal handling simp'» and 
also facilitates unloading carloads of feed, 
Convenient loading docks make |. ading 
customers’ trucks an easy task also. 


Courteous service and a genuine interest 
in the farmers’ problems have combired to 
win hundreds of new customers for 8. K. 
and Thomas Johns, two ex-GI’s who have 
brought new life to the Dorset Milling Co, 
“Getting started wasn’t easy but it’s cer. 
tainly worth all our efforts,” Thomas {ohns 
stated. “The future is challenging us to 
accomplish even more and that’s exactly 
what we intend to do!” 


Hilltop Laboratories Will 
Hold Poultry Short Course 


Hilltop Laboratories, Minneapolis, Minn., 
will hold a five day poultry service short 
course at the Plaza hotel, Minneapolis, June 
16-20, Fred H. Moore, manager of the firm, 
has announced. The school will be con 
ducted by Dr. B. F. Kaupp, Hilltop’s di- 
rector of research and education, who will 
be assisted by Don Womacks, Goodwin 
Joss, and A. K. Stephenson. 


The short course will include study of 
recognition of poultry diseases, disease treat- 
ment and control, sanitation, and other im: 
portant subjects. Students will be instructed 
in caponizing, vaccinating, blood testing, 
and performing post mortems. Hilltop will 
play host at a banquet for students and in: 
structors June 18. 


SCORE BOARD ; 
FEED CO. | 


got it, Joe!" 
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| Poultry Hog Dairy & Turkey Feeds 
Ope 
START RIGHT STAY RIGHT 
| 
BETTER Mill Mach 


250 Attend Convention of 
Oklahoma Group May 9-10 


Two hundred and fifty feed men attended 
the 49th annual convention of the Okla- 
homa Grain €& Feed Dealers association 
held May 9-10 at the Youngblood hotel, 
Enid. King P. Aitken, Alva, was re-elected 
president of the organization. Other officers 
for 1947-48 are: Frank Stauffer, Chickasha, 
vice president; E. R. Humphrey, Enid, sec- 
retary-treasurer; and the following directors 
—J. P. Ewing, Enid; Ben V. Feuquay, Enid; 
Carl Newberry, Enid; I. E. Larrabee, King- 
fisher; and C. O. Nickell, Alva. 

Speakers at the meeting included Dr. A. 
M. ochlehuber, Oklahoma A & M, Still- 
wate: Keats Soder, Oklahoma & Texas 
Wheat Improvement association, Oklahoma 
City. J. H. Williams, Chickasha; Prof. R. B. 
Thonpson, Oklahoma A & M; Prof. C. P. 
Thompson, Oklahoma A & M; F. W. 
Rhodes, Enid; Walter C. Berger, Chicago; 
and Ray B. Bowden, Washington, D. C. 

Mr. Berger, president of the ‘American 
Fee’ Manufacturers association, reviewed 
pres. nt feed supplies and forecast a gen- 
erally prosperous outlook for the feed trade. 
Mr. Bowden, executive vice president of the 
Grain & Feed Dealers National association, 
stressed the importance of maintaining free 
markets in the United States, pointing out 
that free markets have made possible the 
export of a great portion of the nation’s 
1946 wheat crop. 


Caterpillar Tractor Makes 
Executive Staff Changes 


Several executive staff changes have been 
made by the Caterpillar Tractor Co., Pe- 
oria, Ill., L. B. Neumiller, president of the 
frm, has announced. E. W. Jackson, gen- 
eral parts manager since 1944, has been 
appointed director of parts and _ service; 
M. T. Deames has been promoted to gen- 
eral parts manager from assistant general 
parts manager; and W. Blackie, company 
vice president and chief administrative head 
of the accounting and merchandise depart- 
ments, has also been assigned to guide ad- 
ministrative functions in the traffic depart- 
ment. 

Mr. Neumiller also announced the resig- 
nations of J. H. Deaderick, vice president 
in charge of parts, service, and traffic de- 
partments, and E. L. Murray, treasury de- 
partment credit manager. Both have joined 
Fred Elder, Phoenix, Ariz., Caterpillar dis- 
tributor for most of Arizona. 


@ W. O. DILLION, Vinita, Okla., has 
resumed operation of his elevator which 
he has leased during recent years. 
SWIFT PROMOTES MILLER 


A. F. Miller has been promoted to gen- 
eral manager of the plant food division of 
Swilt & Co., Chicago, Ill., according to an 
announcement by C. T. Prindeville, vice 
President in charge of plant foods. Mr. 
Miller has been general sales manager of 
the division since 1943. He has been asso- 
ciated with Swift since 1912. 
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FEED GRAINS ... 


Main Offices — Minneapolis 
Telephone Main 3384 


FOR THE FEED TRADE 


MULLIN &DILLON CO. 


Reliable Grain Merchants 


The Gal who’s a Pal" fo 
Northwest Feed Dealers— 


LAND 


FEEDS SEEDS ¢ FERTILIZERS 


It’s 
QUALITY FIRST 


Dependable the 


year round. 


For all poultry 
and livestock. 


EAGLE ROLLER MILL CO. 


NEW ULM, MINN. 


tH 


VITAMIN A&D 


1000 A/400 A.O.A.C. D 
2000 A/400 A.O.A.C. D 


Vilumine frand OILS 


REG TRADE MARK 


(Cod Liver Oils with 
added Vitamins A & D) 


2000 A/400 A.O.A.C.D. 
3000 A/400 A.O.A.C.D. 


Reliable, chick - tested 
sources of the so essential vitamins 
A and D. 


economical, 


147-P Varick St., New York 13, N. Y. 


PEDER DEVOLD OIL COMPAKY 


e119 e 


» 
SS q 
O'Lakes Indian Girl 
“Better Feeds & Seeds for Northwest Needs” ‘4 - 
Trade Mark Reg. 
| 
4 “4 ‘ 
GOIL q 
— a 
Divisiqn of CHAS. L. HUISKING & CO., INC. 3 B 
| a 


Allied Mills, Inc. 


Amburgo Co. 


Armaur & Co. 


Arcady Farms Milling Co. .................. 


Atkins & Durbrow, Inc. 


Atlantic Supply Co. 


E. R. Bacon Grain Co. 
W. M. Bell Co. 


Bemis Bro. Bag Co. 


Biloxi Grit Co. 


Blatchford Calf Meal Co 


The Borden Co 


Bryant Engineering Co. 


Briwn-Forman Distillers Corp. 


Buffalo Feed & Seed Co. 


Bunge Corp. 


L. Burmeister Co. 


Calcium Carbonate Co. 


Capital Flour Mills 


Cereal Grading Co. 


Central Mills, Inc. 


Chantland Mfg. Co. 


Chase Bag Co. 


Herbert K. Clofine 


G. E. Conkey Co. 


Commercial Solvents Corp. .............- 


Dawe’s Products Co. 


Day Co. 


Der Moines Oat Products Co. 
Deutsch & Sickert Co. 


Donovan Feed Co. 


Peder Devold Oil Co. ................. 


Doughboy Mills -............. 


Dreyer Commission Co. 


Eagle Roller Mills 


Drew &.Co. 


. du Pont de Nemours & Co., 


Eastern Commodities’ Corp. 


Electric Steel Elevator -................. eS 


Elk Valley Alfalfa Mills 
Eriez Mfg. Co. oe 


Ray Ewing Co. .. 
Exact Weight Scale Co. 


ON? 


Excelsior Milling Co. 


Fruen Milling Co. -... 


Gehl Bros. Mfg. Co. 


Golden Eagle Milling Co. 


Hallet & Carey Co. 


Gruendler Crusher & Pulverizer Co..... 


Hendy Feed Co. 


Hiawatha Grain Co. ........ 


Honeggers’ & Co. 


117 
Hilltop Laboratories 116-1 


103 


S. Howes Co., Inc 


Hubbard Milling Co. 


H. D. Hudson Mfg. Co. 


T. E. Ibberson Co. 


J. K. Ingle Co. 


Iowa Feed Co 


Iodine Educational Bureau, Inc. 


Iowa Limestone Co. 


Jacques Seed Co. 


Jacobson Machine Works .................-- 


Max Katz Bag Co. . 


Kellogg Milling Co. 


Percy Kent Bag Co., Inc. 


Spencer Kellogg & Sons, Ince. .............. 


King Midas Flour Mills 
Koelsch Grain Co. 


Lattin, Inc. 


LaBudde Feed & Grain Co. ............... 
Land-O-Lakes Creameries, Inc 


Leary Grain Co. 


Lederle Laboratories 


Lindsey-Robinson & Co. 


Maney Brothers 


Marden-Wild Corp. 


C. J. Martenis ..... 


Maryland Feed Co. 


Herman Nagel Co. 
National Alfalfa Dehydrating & Milling Co.....121 


@ WERNER ELEVATOR CO., Watkins, 
Minn., has purchased the Ben Garding ele- 
vator at Eden Valley. 
@ LE ROY HELGMEYER, North Bend, 
Neb., has purchased Kenneth McMullen’s 
feed and produce store at Osceola. 


NOPCO STOCK ISSUE 


Nopco Chemical Co., Harrison, N. J., 
has been authorized by its stockholders to 
issue 50,000 shares of $100 par preferred 
stock, officials of the firm have announced. 
Subject to registration with the security 
and exchange commission, Nopco has 
agreed to sell 25,000 shares of Series A, 
4 per cent preferred stock to underwriters 
headed by Paine, Webber, Jackson & Cur- 
tis, who propose to sell the shares pub- 
licly at $102.50 and dividend per share. 


McMillen Feed Mills 


Mathieson Alkali Works 


Merchants Creamery Co. 


Merchants Feed Corp. 


Merck & Co., Inc. 


Morton Salt Co. 


Mill Mutual Fire Prev n.ion Bureau... 
Milwaukee Feed & Grain Co. ............... 


Mullin & Dillon Co. 


Murphy Products Co. 


DRY VITAMIN 


MARION, IND. 


National Distillers Products Corp................. 89 
National Food Co. 85 a Better 
Nopco Chemical Co. 63 
National Molasses Co. as POULTRY 
ellis Fee : 10 
New England By-Products Corp...............--- 80-81 ter Poulet MED 
Northrup, King & Co. 86 Si 
MINNEAPOLIS I. MINNESOTA 
Oyster Shell Products Corp. -....2.2-...--2--.0------ 104 
Pay Way Feed Mills 109 
Pillsbury Feed Mills 71 ex 
remier Peat Moss Corp. 113 
Purina Mills 67 BURLAP, COTTON 
and PAPER 
Quaker Oats Co. 93 PLAIN or PRINTE= 
Russell-Miller Milling Co. 4 
Ryde & Co. 100 
Dr. Salsbury’s Laboratories -............................- 64 INDIANAPOLIS, INQ. 
Sargent & Co. 56 
Inc. 41 
Sea Board Sales Co. s 120 SOYBEAN MEAL ... MILLFEEDS 
Seagram ons, Inc. 110 
J. B. Sedberry, Inc. 78 LINSEED MEAL 
Sidney Grain Machinery Co. 28 
: | A. L. Stanchfield, Incorporated 
Sales Co. Wholesale Grain and Feed Merchants 
pecifide, Inc. A 
& Co. 90 500 Corn Exchange Bldg. Minneapolis 
Squibb & Sons 27 
E. Staley Mfg. Co. 98 
A. ™ Stanchfield & Co. 120 
Standard Brands, Inc. 22 
unset Feed rain Co. za 
Bathing Co... Both Cash and Futures 
T t&H (At it since '92) 
121 414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Ultra-Life Laboratories, Inc. _............-.....-.-- 6 Board of Trade Bldg. Kansas City, Mo. 
Union Service Co. R 116 
Union Special Machine Co. eos 122 
U. S. Sugar Corp. 104 
U. S. Industrial Chemicals, Inc. -~......2.0.2.... 30 
VaR Co: 115 
Vandever-Ansiey Co -114 
Vi-D-Co. .......... -120 
Vio-Bin Corp. a 
Vitality Mills, Inc. ..103 GRAIN COMPANY 
(1023 CHAMBER OF COMMERCE, MINN 
Werthan Bag Co. 
4 115 
ilson 
Winthrop Chemical Co. 97 F ee d n re | 1ien t Ss 


of all Kinds 


North East Feed Mill Company 


Minneapolis 13 Minnesota 


NOW!-Buy SUPERIOR’S-PURE 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


SAVE MONEY 
with 


SEA-COLL 


“HIGHEST QUALITY 


IP) 


LABORATORIES 


~ Mids Mids for Po Poultry 


INNEAPOLIS MINNESOTA 
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COMMUNISTS IN LABOR UNIONS 
Research Institute of America, 292 Madi- 


son avenue, New York, N. Y. 
* * 


HOW PRODUCTIVE ARE SOILS 
OF CENTRAL ILLINOIS? 
Bulletin 522, University of Illinois 'Agri- 
cultural Experiment Station, Urbana, III. 
* * 
LINCOLN—A MIDSEASON SOYBEAN 
Bulletin 520, University of Illinois Agri- 
cultural Experiment Station, Urbana, IIl. 
* * 
FARM TO FARM 
(Use of distillers’ feeds.) Distillers Feed 
Research Council, 1232 Enquirer Building, 
Cincinnati 2, Ohio. 
HOW TO USE 2, 4-D TO KILL WEEDS 
Leaflet 20, Purdue University, Agricul- 
tural Experiment Station, Lafayette, Ind. 
* * 


FARM INCOME AND EXPENSES 
IN PENNSYLVANIA 

No. 26, Pennsylvania State College School 
of Agriculture, State College, Pa. 

* * 

WEEDING ONIONS WITH SULFURIC 

ACID AND OTHER CHEMICALS 
Circular 325, Purdue University Agri- 

cultural Experiment Station, Lafayette, Ind. 

STORY OF GAIL BORDEN 

Borden Co., 350 Madison Avenue, New 
York 17, N. Y. 

* & 
PRE-EMPLOYMENT OF TEACHERS 
OF VOCATIONAL AGRICULTURE 

Bulletin 484, Pennsylvania State College 
School of Agriculture, State College, Pa. 

* * 

POTATO BLIGHTS AND THEIR 
CONTROL IN INDIANA 

Bulletin 282, Purdue University 'Agri- 
cultural Experiment Station, Lafayette, Ind. 

ANNUAL REPORT OF 
MASSACHUSETTS STATION 

Bulletin 436, Massachusetts Agricultural 
Experiment Station, Amherst, Mass. 

* * 

ANNUAL REPORT OF 
PENNSYLVANIA AGRICULTURAL 
EXTENSION SERVICE 

Pennsylvania State College School of 
Agriculture, State College, Pa. 


@ HAROLD SCHNICKELS, Hector, 
Minn., has opened a new feed store with 
custom mixing facilities. 

@ C. T. FAGAN, Palmyra, Mo., is plan- 
ning to construct additional facilities to 
house his feed and produce business. 


RELY UPON 
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ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 


LAMAR, COLORADO 
ST. LOUIS, MO. 


CHANDLER, ARIZ. 


YOUR 


GUARANTEE 


OF QUALITY FEEDS 


Vi-tal-ized 


FEED 


Rich in Vitamins 


LSS 
= 


The 2 big red letters Y-O on every 
bag of Conkeys Y-O Feeds assure 
your customers high vitamin potency, 
full value for their feed dollars, feeds 
of top quality—always. 

That's why a Conkey franchise is a 
valuable asset to your feed business. 


Write for particulars. 


Conkeys ¥-Q FrEps 
THE G. E. CONKEY CO. 


6761 Broadway Cleveland 5, Ohio 
Mills: Cleveland, O.; Toledo, O 
Nebraska City, Nebr. 


Brokers of ... 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 


Mill Feeds — Packing House By-Products 


UNITED FEED 


205 W. WACKER DR. 


PRODUCTS CO. 
CHICAGO, ILL. 


ER 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


a. TENNANT & HoyYT Co. 


(Higher in Protein) 
e 


LAKE CITY, MINN. 


& 
tay? 
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Olden 
° 
loaf 
tou% 
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fastest in the heavy duty field 


ure we're proud 
though we hate to brag 
your satisfaction is 


Sredman 


OA 4114-330 E CLYBOURN 


—“in the bag” 


Company 


MILWAUKEE, WISCONSIN 


ESTABLISHED 1889 


Union Special sewing heads in Class 80600 are the 
latest, fastest types in the heavy duty field. Designed 
for closing heavy bags, such as are used for feed, raw 
sugar, coffee, salt, and similar products, these heads are 
of the enclosed type for protection of parts from dirt and 
foreign matter. Write for Bulletin No. 200. UNION 
SPECIAL MACHINE COMPANY, 448 N. Franklin St. 
Chicago 10, 


STYLES 80600 E AND 80600 
both fabric and paper bags. Filter cord is 
generally used on paper bag closures. Style = 
80600 E produces the double locked stitch, Type © 
401; Style 80600 F, the chain stitch, Type ~~ g 
Stitch range: 3 to 4 per inch. 4 


STYLE 80600 H — for making clos- 
ures on multiwall paper bags and simultane- = 
ously running a filter cord. Has automatic 
mechanical tape cutter. Double locked stitch, 
Type 401. Stitch range: 3 to 4 per inch. d 


Means Zuality 


Atlantic Vitamin Oils 
Atlantic Fish Meal 


Atlantic Meat Scraps 
Atlantic Di-Gra-Sol 
Defluorinated Phosphate 
Insecticides 
Sulpha Drugs 
Animal and Poultry Remedies 


Alfalfa Meals 
Vegetable Protein Meals 


Brewers Yeast 


“FOR THE FEED YOU NEED” 
THE ATLANTIC SUPPLY CO. 


31 S$. CALVERT ST. BALTIMORE 2, MD. 
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Type 101, One STITCH—Type 40!. 
4 side of material. ture. Used to seam 
‘Amply strong for and to close bags. 
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About four out of every 10 farmers feed only their 
own farm grains and buy very little feed from the 
local feed dealer. Why lose these good customers? 
Do you realize these straight grain feeders are good 
prospects for Murphy’s Concentrates and Minerals? 


MURPHY'S CONCENTRATES are made especially for 
the farmer to feed with his own grain. These Concen- 
trates fortify and vitalize farm rations with essential 
protein, mineral, vitamin substances usually short in 
farm grains. Good feeders like the easy, simple 
Murphy way of balancing up home-grown feed crops 
and pasture. They know that Murphy’s does a better 
low-cost feeding job than can be done with farm 
grains alone. 


AURPHY'S MINERALSare tailor-made for the farmer 
who has lots of home-grown grains to feed. They 
bolster up deficient farm feeds and help promote 
better health and growth in farm animals. 
By bringing in these straight grain feeders, 
you can increase your prospective cus- 
tomers by as much as 50%. That means 
more opportunity for extra feed sales and 
extra profits to you. 


@ MURPHY’S VIG-O-RAY CONCENTRATE for Poultry 
@ MURPHY’S CUT-COST CONCENTRATE for Livestock 


PRODUCTS COMPANY 


BURLINGTON, WISCONSIN 


Copyright Dec., 1943 
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King Midas Dealers 


Re 


W HEN you push the King Midas Small Package Goods line, 
you not only build extra profits but you qualify for beautiful 
useful merchandise gifts for your home, your senile and yourself. 

In each bale (10-5's) of King Midas Package Goods, you'll 
find a Dealer Gift Certificate redeemable for a wide selection 
of top quality, nationally advertised merchandise gifts. The new 
King Midas Dealer Gift Book — just off the press — presents 
nearly 200 gifts for you to choose from. If you don't already 
have this gift book, send us the coupon below and you'll get 
one by return mail. 


DESIGNED ESPECIALLY FOR FARM MARKET 
King Midas Cake Flour, Farina, Whole Wheat flour, Rye flour 


are packed in the economical 5 lb. size, designed especially to 
meet the needs of farm families. Every King Midas dealer will 
want to feature the entire small package goods line . . . for 
extra profits . . . and for gifts your whole family will use and 
enjoy. 


Scena SEND THIS COUPON FOR 
KING MIDAS DEALER GIFT BOOK 


FROM 
General Electric Iron King Midas Flour Mills, Dealer Gift Dept. 


Remington Threesome Head Commerce Station, Minneapolis, Minn. 
Electric Shaver 


Mirro-Matic Pressure Pan Please send me FREE the King Midas Dealer Gift Book 
Delta Powerlite 

Boys or Girls Bicycle 
Juice King Juicer 


North Star Blanket 
plus many, many others 


Dealer's Name 


A, 
\ 
\ f \ 
4 
j 
{ 
| | 
4 
4 ' 


